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ISLETMELER ACISINDAN BUYUK VERi: KAVRAMSAL BiR DEGERLENDIRME

Cagan Kaplan
Izmir Katip Celebi Universitesi, Tiirkiye
cagan.kaplan32@gmail.com
ORCID: 0000-0002-1460-7730
OZET

Diinyadaki veri hacmi ve veri ¢esitliligi, insanlik tarihinde daha 6nce hi¢ goriillmedigi hizda
artmaktadir. Internet teknolojilerinin ve sosyal medyanin hayatimizin her evresine ve hatta
cep telefonlarimiza girmesiyle, insanlar giinliikk faaliyetlerinde bile veri iiretir duruma
gelmistir. Diiniin manuel olarak ¢alisan arag geregleri, bugiin akilli cihazlar olarak anilmakta
ve her biri sensorleri vasitasiyla veri tiretmektedir. Bu kadar yogun ve farkli verinin farkli
kaynaklardan giderek artan bir sekilde iiretilmesi, biiylik veri kavramini ortaya ¢ikarmistir.
Literatiirde farkli sekillerde tanimlanan ve ele alinan ‘biiyiik veri’ 2000’1 yillarda bilgi
patlamasi sonrasi ortaya ¢ikan bir kavramdir. Verinin biliylkligii onun © biiyik veri
kategorisinde yer alacagi hakkinda farkli diisiinceler olmakta ve verinin biiyiikliik algisi
sektorden sektore/igletmeden isletmeye degismektedir. Biiyliik veri verinin miktarinin
coklugu ve cesitliligi cagristmini yapsa da 6ziinde verinin degerinin yeniden kesfi sonrasinda
geleneksel veri analizi perspektifi yerine yeni ara¢ ve yaklasimlarla aslinda verinin yeniden
kesfedilmesini ifade eden trend olarak da ifade edilmektedir. Biiyiik veri isletmeler i¢in ciddi
bir kaynak teskil etmekte ve isletmenin isi haline doniismektedir. Verinin 6nemini anlatmak
icin ortaya konulabilecek en belirgin kriter, verinin igletmelere kattig1 degerdir. Biiyiik veri
cozlimlerinin ve uygulamalarinin isletmenin karakteristik yapisina 0zgli olmasi
gerekmektedir. Biiyiik verinin 4V olarak adlandirilan karakteristikleri vardir. Bunlar verinin
biiyiikligiine ek olarak cesitliligi, hiz1, kalitesi gibi Ozelliklerdir. Verinin hacmi, verinin
biiylikliigii ve boyutunu ifade etmektedir. Verinin boyutunu rakamsal bir sekilde belirtmek
genelde cok kisitlayici olmaktadir. Teknoloji ilerledikge, rakamlar hizli bir sekilde
degismektedir ve kisitlayict rakamlar artik gegerliligini yitirmektedir. Bu yiizden verinin
goreceli miktarimi belirtmek daha faydali olmaktadir. Bu c¢alismanin amaci, biiyiik veri
kavramini yonelik kavramsal degerlendirmede bulunmak ve genel 6zelliklerini betimlemektir.

Anahtar Kelimeler: Veri, Biiyiik Veri, Cesitlilik.

BIG DATA FOR BUSINESSES: A CONCEPTUAL EVALUATION

Cagan Kaplan
Izmir Katip Celebi Universitesi, Tiirkiye
cagan.kaplan32@gmail.com
ORCID: 0000-0002-1460-7730
ABSTRACT

The data volume and data diversity in the world are increasing at a rate never seen before in
human history. With the introduction of internet technologies and social media in every stage
of our lives and even in our mobile phones, people have come to the point of producing data
even in their daily activities. Manually operated tools of yesterday are referred to as smart
devices today and each produces data through its sensors. The increasing production of such
dense and diverse data from different sources has created the concept of big data. "Big data”
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is a concept that emerged after the information explosion in the 2000s, which has been
defined and handled in different ways in the literature. There are different opinions about the
size of the data that it will be in the "big data” category and the size perception of the data
varies from sector to sector / business to business. Although the amount and diversity of big
data is associated with the abundance and diversity of data, it is also referred to as a trend that
refers to the rediscovery of data with new tools and approaches instead of the traditional data
analysis perspective after the rediscovery of the value of data. Big data constitutes a serious
resource for businesses and turns into the business of the business. The most obvious criterion
that can be put forward to explain the importance of data is the value that data adds to
businesses. Big data solutions and applications must be specific to the characteristic structure
of the business. Big data has characteristics called 4V. These are features such as the variety,
speed and quality of the data in addition to the size of the data. The volume of the data refers
to the size and size of the data. Indicating the size of data numerically is often very restrictive.
As technology advances, numbers are changing rapidly and restrictive numbers are no longer
valid. Therefore, it is more useful to specify the relative amount of data. The aim of this study
is to make a conceptual evaluation of the big data concept and to describe its general features.

Keywords: Data, Big Data, Diversity.



YAPAY ZEKA CAGINDA PAZARLAMA

Dr. Deniz Altun
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ORCID: 0000-0001-7690-1137
OZET

Teknolojinin insanoglunun hayatinda kapladigi alan giin gectikce daha fazla artarken,
kolaylik, konfor ve gizlilik gibi 06zelliklerinin yaninda yiiksek islem hacmi, hiz,
siirdiiriilebilirlik ve hatasizhik gibi beklentileri de artirmaktadir. Insanoglu bir yandan
makineleri akillandirmaya calisirken, diger yandan kendisi de makinelere benzemek icin
biliyiik ¢aba harcamaktadir. Aristo’nun makine kavramimnin gliniimiizdeki karsiligi olan
robotlar ve yazilimlar giin gectikge daha fazla akillanip insan gibi diisiinmeye ¢ok daha
yakinlagsmaktadir. Yapay Zeka (YZ) neredeyse insan gibi diislinebilen ve ¢ikarimlar yapabilen
yazilimlara verilen giincel isim olmakla beraber temeli ve felsefesi binlerce yil Oncesine
dayanmaktadir. Giinlimiizde neredeyse internete bagli her kaynaktan toplanan veriyi isleyerek
her gecen giin daha da iyi bir duruma gelen YZ teknolojisi, bir siiredir tip, askeriye,
mithendislik, egitim ve pazarlama gibi bir¢ok alanda kullanilmaktadir. Giliniimiizde miisteri
davranislarini daha iyi anlayip, yorumlayip, ¢ikarimlar yapip onlara daha iyi hizmet vermek
icin pazarlama alaninda da 6nemli YZ projeleri uygulanmaya ve kullanilmaya baglanmistir.
Bu calismanin amaci, pazarlama faaliyetlerinde Yapay Zeka (YZ) teknolojisinin yerini ve
kullanim 6rneklerini incelemek, bu teknolojinin gelecekte pazarlama alaninda nasil bir etkisi
olacagimi arastirmaktir. Bu amagcla, YZ teknolojisinin pazarlama alani ile iligkisi literatiir
taramas1 yapilarak incelenmis, sonuglar karsilagtirmali bi¢imde ortaya konmustur. Bu
teknoloji ile pazarlama kuraminin iligkisi tartisilmis, isletmelerin topladig1 veri ve bu veriyi
kullandiklar1 dogrudan pazarlama faaliyetlerinde uygulanan Ornekler incelenmis, 6zellikle
dijital pazarlama alaninda kullaniminin énemi ortaya konmustur. YZ teknolojisini pazarlama
uygulamalarinda miisterilerine erisirmek icin kullanan diinya ¢apindaki projeler taranmis, soz
konusu teknolojinin tercih edilme sebepleri incelenmistir. Aragtirma bulgulari, YZ teknolojisi
kullanilan pazarlama uygulamalarinin, kullanicilarin karar ve davranislarini olumlu bigimde
degistirdigine isaret etmektedir. Bu teknoloji, yliksek islem yapma yetenegi sayesinde
isletmenin topladigr veriyi kullanarak miisterilerin davramiglart ile 1ilgili ¢ikarimlar
yapabilmekte, robotik siirecler ve donamimlar ile miisterileri daha iyi anlayip onlara daha
kaliteli hizmet verebilmekte, sorunlar ve ¢oziimler ile ilgili daha hizli aksiyon alabilmektedir.
Bulgular, YZ teknolojisi ile yapilan pazarlama faaliyetleri ile, kisisellestirilmis icerik, reklam,
destek ve ¢oziim kanallarinda ¢igir acacak ¢ozlimler liretilebilecegini ve pazarlama alanini
onemli bigimde degistirecegini gostermektedir.

Anahtar Kelimeler: Yapay Zeka, Pazarlama, Internet, Pazarlama Teknolojileri, Veri



MARKETING IN THE AGE OF ARTIFICIAL INTELLIGENCE

Dr. Deniz Altun
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ORCID: 0000-0001-7690-1137
ABSTRACT

While the area covered by technology in the life of human beings is increasing day by day,
besides its features such as convenience, comfort, and privacy, it also increases expectations
such as high transaction volume, speed, sustainability, and accuracy. Mankind is trying to
make smart machines, on the one hand, and endeavoring to make themselves working like
machines on the other hand. Robots and software, which are the current equivalent of
Avristotle’'s machine concept, are getting more intelligent and getting closer to thinking like a
human. Although Artificial Intelligence (Al) is the current name given to software that can
think like a human and can make inferences, its foundation and philosophy go back thousands
of years. Al technology, which is getting better day by day by processing data collected from
almost every internet-connected source, has been used in many fields such as medicine,
military, engineering, education, and marketing. Nowadays, important Al projects have
started to be implemented and used in the field of marketing to better understand and interpret
customer behavior, make inferences and serve them better. The aim of this study is to
examine the presence and usage of Artificial Intelligence (Al) technology in marketing
activities and to investigate the impact of this technology on marketing in the future. For this
purpose, the relationship of Al technology with the marketing field has been studied through
literature review, and the results are revealed comparatively. The relationship between this
technology and marketing theory was discussed, the data collected by the companies, and the
examples applied in direct marketing activities where they use this data were examined,
especially the importance of its use in the field of digital marketing was revealed. Worldwide
application projects that use Al technology to reach customers in marketing applications have
been scanned, and the reasons why this technology is preferred have been examined. Research
findings indicate that marketing applications using Al technology positively change the
decisions and behaviors of users. Thanks to its high processing capability, this technology can
make inferences about the behavior of customers by using the data collected by the company,
understand customers better and provide them with better quality service with robotic
processes and equipment, and can take action on problems and solutions faster. The findings
show that marketing activities using Al technology can produce groundbreaking solutions in
personalized content, advertising, support, and solution channels and will change the
marketing field significantly.

Keywords: Artificial intelligence, Marketing, Internet, Marketing Technologies, Data
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OZET

Stirekli olarak degisim ve gelisim gosteren gilinlimiiz diinyasinda, bilgi ve iletisim
teknolojilerindeki (BIT) yenilikler, sanayi ve &zellikle toplumlar igin radikal ve koklii
birtakim degisiklikleri de beraberinde getirmektedir. Robotik ve dijital teknolojilerin gelisimi
ve evrensellesmesiyle birlikte ekonomik anlamda ve toplumsal yasamda gozle goriiliir bir
sekilde doniisiim siireci baglamistir. Bu siirecin en 6nemli 6zelligi 6ngoriilemez ve kontrol
edilemez olmasidir. Birgok agidan diinyamiz varolusundan bu yana en hizli ve kokten bir
doniisiim siirecini yasamaktadir.2011 yilinda Endiistri 4.0 kavraminin ortaya ¢ikmasiyla bu
siire¢ her ne kadar tamimlanmaya calisiliyor olsa da dijital doniisiim caginda “siiper akill
toplum” felsefesine ihtiya¢ duyulmus ve Toplum 5.0 kavrami ilk olarak 2016 yilinda
Japonya’da ortaya ¢ikmistir. Bu kavram gergekte bir zorunluluk olarak degisimin birey
temelli sorgulanmasi ve sosyal alanlardaki yansimalarmin da degerlendirilmesini
icermektedir. Bu ¢abalar ekonomik temelli bakis acisindan insani bir yaklasima gecisi de
temsil etmektedir. Bu nedenle tiim bu degisim ve doniisiim siireglerinde sosyal inovasyon
belirleyici bir role sahip olmustur. Sosyal inovasyonun toplumsal ve sosyal meselelerde,
biitiinlestirici ve ¢6ziim odakl1 yaklagimi, adil ve yenilik¢i bakis agis1 Endiistri 4.0 ve Toplum
5.0’a gegis siirecinde bireysel farkindaligi arttirarak, Toplum 5.0’in bireyi ve toplumu
merkeze almasini saglamistir. Bir anlamda Toplum 5.0 yaklagimi Endiistri 4.0 kavraminin
eksikliklerini gideren ve siirdiiriilebilir olmasini saglayan bir zenginlik igermektedir. Toplum
5.0’da simdiye kadar ¢oziim aranan, fakat ¢éziime kavusturulamayan toplumsal problemlere
sosyal inovasyon prensipleri 1s1ginda, birey temelli, yenilik¢i ve kalici ¢oziimler getirme
misyonuyla hareket edilmektedir. Bu c¢aba ve calismalar ekonomik kazang¢ ve ¢ikar
kavramlariin 6tesinde insani yasam degerleri ve mutlulugu hedefli bir bakis acisim1 da
kapsamaktadir. Yapilan literatiir taramalar1 sonucunda Endiistri 4.0, Toplum 5.0 ve sosyal
inovasyon kavramlarinin birlikte incelendigi calismalarin kisith oldugu goriilmiistiir. Bu
caligmanin amact Endiistri 4.0 ve Toplum 5.0’a gegis siirecinde sosyal inovasyonun énemini
ve roliinii agiklamaktir
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ABSTRACT

In today's world, which is constantly changing and developing, innovations in information
and communication technologies (ICT) bring about radical and radical changes for the
industry and especially for societies. With the development and universalization of robotics
and digital technologies, a visible transformation process has begun in economic and social
life. The most important feature of this process is that it is unpredictable and uncontrollable.
In many respects, our world is experiencing the fastest and most radical transformation
process since its existence. Although this process has been tried to be defined with the
emergence of the concept of Industry 4.0 in 2011, the philosophy of "super smart society" was
needed in the age of digital transformation and the concept of Society 5.0 was first introduced
in 2016. It originated in Japan. This concept actually includes the individual-based
questioning of change as a necessity and the evaluation of its reflections in social areas. These
efforts also represent the transition from an economically based perspective to a humanitarian
approach. Therefore, social innovation has played a decisive role in all these change and
transformation processes. Integrative and solution-oriented approach of social innovation in
social and social issues, fair and innovative perspective increased individual awareness in the
transition to Industry 4.0 and Society 5.0, and ensured that Community 5.0 centered the
individual and society. In a sense, the Community 5.0 approach includes a richness that
removes the deficiencies of the Industry 4.0 concept and makes it sustainable. In Society 5.0,
action is taken with the mission of bringing individual-based, innovative and permanent
solutions in the light of social innovation principles to social problems that have so far sought
solutions but could not be solved. These efforts and studies include a perspective aimed at
human life values and happiness beyond the concepts of economic gain and interest. As a
result of the literature reviews, it has been observed that there are limited studies examining
the concepts of Industry 4.0, Society 5.0 and social innovation together. The purpose of this
study is to explain the importance and role of social innovation in the transition to Industry
4.0 and Society 5.0. Industry 4.0, Society 5.0 and social innovation together. The purpose of
this study is to explain the importance and role of social innovation in the transition to
Industry 4.0 and Society 5.0.

Keywords: Industry 4.0, Society 5.0, Social Innovation
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OZET

Bu arastirmanin amaci 2010-2021 arasinda kurumsal sosyal sorumluluk arastirmalarinin,
stratejik yonetim alanindaki gelisim Oriintlisiinii incelemektir. Arastirmaya Web of Science
veri tabaninda stratejik yoOnetim alamiyla ilgili 4 kaynak dahil edilmistir: i) Strategic
Management Journal, ii) Business Strategy and The Environment, iii) Strategica ve iv)
Advances in Business Strategy and Competitive Advantage. Verilerin analizinde
bibliyometrik analiz tekniklerinden ortak kelime ve ortak atif analizleri kullanilmigtir. Ayrica
ortak atif analizi bulgular1 ilizerinde nitel icerik analizi gerceklestirilmistir. Bulgular, her iki
alanin kesigimi sonucunda stratejik ve duyarli kurumsal sosyal sorumluluk seklinde iki farkl
gorilisiin ortaya ciktigin1 gostermektedir. Bununla birlikte alanda one ¢ikan konular su
basliklar altinda toplanmaktadir: Kurumsal sosyal sorumluluk, siirdiiriilebilirlik, stirdiiriilebilir
kalkinma, c¢evresel politikalar, paydas katilimi, ¢evre yonetimi, firma performansi, kurumsal
yoOnetisim, paydaglar, siirdiiriilebilir raporlama. Son olarak bulgular iist yonetim teorisi,
kaynak temelli goriis, mesruiyet teorisi, paydas teorisi, vekalet kurami, kurumsal kuram,
kaynak bagimlilig1 kurami, atfetme teorisi ve sosyal kimlik teorisinin alanda baskin olarak
kullanildigin1 géstermektedir.

Anahtar Kelimeler: Stratejik Yonetim, Kurumsal Sosyal Sorumluluk, Bibliyometrik
Analizler, Stratejik Ve Duyarli Kurumsal Sosyal Sorumluluk.

AN INVESTIGATION ON THE DEVELOPMENT STORY OF CORPORATE
SOCIAL RESPONSIBILITY RESEARCH IN STRATEGIC MANAGEMENT

Asst. Prof. Dr. Mehmet Bagis
Sakarya University of Applied Science, Tiirkiye
mehmetbagis@subu.edu.tr
ORCID: 0000-0002-3392-3376

ABSTRACT

The purpose of this research is to examine the development pattern of corporate social
responsibility research in the field of strategic management between 2010-2021. Four sources
on strategic management were included in the research in the Web of Science database: i)
Strategic Management Journal, ii) Business Strategy and The Environment, iii) Strategica,
and iv) Advances in Business Strategy and Competitive Advantage. In the analysis of the
data, co-word and co-citation analysis from bibliometric analysis techniques were used. In
addition, qualitative content analysis was performed on the co-citation analysis findings. The
findings show that as a result of the intersection of both fields, two different views emerged as
strategic and responsive corporate social responsibility. However, the prominent issues in the
field are collected under the following headings: Corporate social responsibility,
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sustainability, sustainable development, environmental policies, stakeholder engagement,
environmental management, firm performance, corporate governance, stakeholders,
sustainable reporting. Finally, the findings show that upper echelon theory, resource-based
view, legitimacy theory, stakeholder theory, agency theory, institutional theory, resource
dependency theory, attribution theory and social identity theory are predominantly used in the
field.

Keywords: Strategic Management, Corporate Social Responsibility, Bibliometric Analysis,
Strategic And Responsive Corporate Social Responsibility.
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OZET

Bu c¢alismanin amaci i¢inde bulundugumuz pandemi donemi igerisinde, c¢aligma
davranislariyla dogrudan alakali major is tutumlarinin incelenmesidir. Mersin ilinde yer alan
0zel bir liniversitede gorev yapan 74 akademik ve idari personelin katilimiyla gergeklestirilen
caligmada veri toplama araci olarak online ortamda hazirlanan anket formu kullanilmistir.
Orgiitsel Baglilik, Is Tatmini ve Yasam Tatmini 6lgekleri araciligiyla elde edilen verilere
tanimlayict istatistiki analizler, pearson korelasyon, basit ve coklu regresyon analizleri
uygulanmistir. Arastirma sonucunda, is tatmininin duygusal ve normatif baglilik {izerinde
pozitif etkisi oldugu, duygusal ve normatif bagliligin da yasam tatmini iizerinde pozitif
etkilerinin oldugu ve duygusal bagliligin yasam tatmini iizerindeki etkisinin normatif
bagliliktan daha fazla oldugu goriilmiistiir. Akademik ve idari personelin is tatminindeki
artisin duygusal ve normatif baghliklarini arttiracagi, duygusal baglilik ve normatif bagliligin
birlikte, yasam tatminini arttiracagi ve bununla birlikte, is ve yagam tatmini arasinda karsilikli
pozitif iliskinin oldugu tespit edilmistir. Is tatmini, drgiitsel baghlik ve yasam tatmini olarak
ifade edilen ve birbirlerine bagli olan bu tutumlarin pandemi siireci bakis agisiyla incelendigi
arastirma sonugclari, degisen calisma kosullar1 kapsaminda degerlendirilecek olursa, uzaktan
caligma sistemine gegilmesiyle birlikte birbirinin icerisine giren is ve yasam ortami olarak
yeni bir yapinin olustugu bu donemde ¢alisanlarin is tatminlerinin 6l¢glimlenmesiyle birlikte,
yasam tatminlerini de tespit edecek altyap1 ¢alismalart olusturmali; calisanin hareketliligini ve
sosyallesmesini saglayacak yeni ortamlar saglanmalidir. Bu siirecte ¢alisanlarin beklentileri
dogru yonetilmeli, performanslar1 degerlendirilmeli, iletisim giiglii tutulmali, gelisen teknoloji
takip edilmeli ve yonetsel anlamda erisilebilir olunmalidir. Orgiit, politikalarini sanal ¢alisma
diizenine uygun olarak calisanlarina 6zerklik, esneklik taniyan, 6z yeterliligi tesvik edecek
uygulamalarla ve c¢alisanlarinin ig-yasam dengesini de kurabilecek bir hassasiyetle yeniden
tasarlamalr; katilim1 daha fazla tegvik eden, farkli bireysel yeteneklerin gelistirilmesine imkan
tantyan ve gerekli 6zerkligi calisanlara taniyan sistem ve siiregler organize etmelidir.

Anahtar Kelimeler: Is, Yasam, Tatmin, Baglilik, Pandemi, Universite
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ABSTRACT

The aim of the study is to examine major job attitudes directly related for working behaviors
during the pandemic period. The study conducted with the participation of 74 academic and
administrative staff working at a private university in Mersin province, an online
questionnaire form was used as a data collection tool. Descriptive statistics, pearson
correlation, simple linear regression and multiple regression analysis were applied to data
from Organizational Commitment, Job Satisfaction and Life Satisfaction scales. As a result of
the research, it was seen that job satisfaction had a positive effect on affective and normative
commitment, affective and normative commitment also had positive effects on life
satisfaction, and the effect of affective commitment on life satisfaction was more than
normative commitment. It has been determined the increase in job satisfaction of academic
and administrative staff will increase their affective and normative commitment, affective and
normative commitment both together increase life satisfaction, and there is a mutual positive
relationship between job and life satisfaction. When the results which examined from a
pandemic perspective, are evaluated within the scope of working conditions; in this period,
when a new structure is formed as a work and living environment that intertwines with the
transition to the remote working system, infrastructure studies that will determine the life
satisfaction of the employees should be created along with the measurement of their job
satisfaction. New environments should be provided for employee mobility and socialization.
In this process, employees' expectations must be managed correctly, their performance must
be evaluated, communication must be kept strong, developing technology must be followed
and managerially accessible. The organization should redesign its policies in accordance with
the virtual working order, with practices that give autonomy, flexibility to its employees,
encourage self-efficacy, and with a sensitivity that can establish the work-life balance of its
employees; Organize systems and processes that further encourage participation, allow the
development of different individual abilities and give employees the necessary autonomy.

Keywords: Work, Life, Satisfaction, Commitment, Pandemic, University

10



REKABETIN DEGISEN DOGASI: REKABERLIK

Dog. Dr. Gokben Bayramoglu
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ORCID: 0000-0002-6880-6903

OZET

Brandenburger ve Nalebuff, rekabetin bir savas olarak goriildiigii ve “basarili olmak yetmez,
digerleri basarisiz olmalidir” diye Ozetlenebilecek rekabet anlayisinin yavas yavas
gecerliligini kaybettigini ifade etmektedir. Miisterilerle konusmak, tedarik¢i isletmelerle
birlikte ¢aligmak, ekipler olusturmak hatta kimi zaman rakiplerle stratejik ortaklik kurmanin
artik is yasamin yeni yaklagimini olusturmaktadir. Rekaberlik, bagimsiz isletmelerin birbiriyle
isbirligi yaptiklar1 ve faaliyetlerini koordine ettikleri, ancak karsilikli hedeflere ulagmak icin
isbirligi icerisinde calisirken aym1i zamanda birbirleriyle rekabet halinde olduklari bir is
durumunu anlatmaktadir. Rekaberligin altinda yatan temel felsefe, rakipler de dahil olmak
iizere endiistri i¢erisinde yer alan tiim aktorlerle karsilikli fayda saglayan ortaklik iligkilerinin
kurulmasidir. Diger bir deyisle isletmelerin rekabet icerisinde bulunduklari igletmelerle, ortak
cikarlar nedeniyle isbirligi yapilabilecegidir. Boylelikle karsilikli ¢ikarlara hizmet etmek ve
deger yaratmak amaglanir. Rekaberligin hayata gecirilmesi, ciddi bir diigiinme siireci ister.
Isbirligi olasiliklarna ve herkesin kazanacagy, stratejilere duyarli bir sekilde beklemek yeterli
olmaz. Isbirliginin ve rekabetin sonuglarmin detayli bir sekilde hesaplanacag: bir ¢erceveye
ihtiyag¢ vardir. Bu ¢aligmada rekaberligin dogasi, siireci ve 6zellikle teknoloji yogun sektorler
olmak iizere cesitli sektorlerdeki basarili rekaberlik 6rnekleri analiz edilecektir. Boylelikle
rekabetin degisen dogasina iliskin yeni bir bakis a¢is1 sunmak amaglanmaktadir.

Anahtar Kelimeler: Rekabet, Isbirligi, Rekaberlik, Deger Yaratma

THE CHANGING NATURE OF COMPETITION: COOPETITION

Assoc. Prof. Dr. Gokben Bayramoglu
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gokbenbayramoglu@hotmail.com
ORCID: 0000-0002-6880-6903

ABSTRACT

Brandenburger and Nalebuff state that competition is seen as a war and that the understanding
of competition that can be summarized as “being successful is not enough, others must fail” is
gradually losing its validity. Talking with customers, working with supplier businesses,
forming teams, and sometimes even establishing strategic partnerships with competitors now
constitute a new approach to business life. Coopetition refers to a business situation in which
independent businesses cooperate with each other and coordinate their activities, but at the
same time compete with each other while working collaboratively to achieve mutual goals.
The basic philosophy underlying coopetition is the establishment of mutually beneficial
partnership relations with all actors in the industry, including competitors. In other words, it is
possible to cooperate with the companies with which they compete due to common interests.
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Thus, it is aimed to serve mutual interests and create value. Realizing coopetition requires a
serious thinking process. It is not enough to be sensitive to the possibilities of cooperation and
the strategies that will win for everyone. There is a need for a framework in which the results
of cooperation and competition can be calculated in detail. In this study, the nature and
process of coopetition and successful examples of coopetition in various sectors (especially
technology-intensive sectors) will be analyzed. Thus, it is aimed to present a new perspective
on the changing nature of competition.

Keywords: Competition, Cooperation, Coopetition, Creating value
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SOSYAL MEDYADA INFLUENCER KULLANIMI, TUKETICILERIN DAHA
FAZLA ODEMESINE ETKI EDER MI?
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ORCID: 0000-0002-1594-8799

OZET

Sosyal medyanin hayatimizin her alanina entegre olmasinin sonucu olarak, tiiketici
davraniglart da biiylik degisimlere ugramaya devam etmektedir. Dijitallesen pazarlama
uygulamalar1 kapsaminda firmalar, kaynak giivenilirliginden faydalanmak amaciyla sosyal
medya influencerlar1 ile ortak projeler yiiriitmektedir. Bu projelerin sonucunda firmalar;
influencerlarin  gorselligi, gilivenirligi ve uzmanhi@i sayesinde, tiiketicilerde satin alma
niyetinin olusmasini saglamayi ve tiiketicilerin daha fazla 6deme istekliligine sahip olmalarini
istemektedir. Bu g¢aligmanin amaci, sosyal medyada influencerlarinin tiiketicilerin 6deme
istekliligini artirp artirmadigini belirlemektir. Ohaninan’in (1990) Kaynak Giivenilirligi
Modeli’ne dayanarak incelenmekte olan bu c¢alismada incelenen veriler, sosyal ag
platformlarindan Instagram kullanan bireylerin takip ettikleri fenomenler temel alinarak
toplanmistir. Yapilan ¢cok degiskenli istatistiksel analiz sonuclari, firmalara ve uygulamacilara
yonetimsel ¢ikarimlarda bulunmaktadir.

Anahtar Kelimeler: Odeme Istekliligi, Kaynak Giivenirligi Modeli, Influencer Pazarlamasi

DOES THE USE OF INFLUENCER IN SOCIAL MEDIA AFFECT CONSUMERS'
MORE PAYMENTS?

Asst. Prof. Dr. Selguk Yasin Yildiz
Sivas Cumhuriyet Universitesi, Tiirkiye
selcukyasinyil@gmail.com
ORCID: 0000-0002-1594-8799

ABSTRACT

As a result of social media integration in all areas of our lives, consumer behavior undergoes
significant changes. Within the scope of digitalized marketing practices, companies carry out
joint projects with social media influencers in order to benefit from source reliability. As a
result of these projects, companies, thanks to the influencers' visuality, reliability, and
expertise, want to ensure the purchase intention of the consumers and the consumers to have
more willingness to pay. The purpose of this study is to determine whether the influencers in
social media increase the willingness of consumers to pay. The data examined in this study,
which was analyzed based on the Source Credibility Model of Ohaninan (1990), was
collected based on the phenomena followed by individuals using Instagram from social
network platforms. The results of multivariate statistical analysis have managerial
implications for companies and practitioners.

Keywords: Willingness To Pay, Source Credibility Model, Influencer Marketing

13
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OZET

Dogrudan yabanci sermaye yatirimlari Ozellikle gelismekte olan iilkelerin uluslararasi
sermayeyi kendilerine ¢ekmek i¢in birbirleriyle siki miicadele ettikleri bir rekabet alanidir.
Dogrudan yabanci sermaye yatirimlarina verilen énemin baslica sebebi 6zellikle gelismekte
olan iilkelerdeki tasarruf yetersizligidir. Ancak iilkelerin dogrudan yabanci sermaye
yatirimlarina 6nem vermelerinin tasarruf eksikligi disinda farkli nedenleri de bulunmaktadir.
Bunlardan en 6nemlileri, {ilke kaynaklarinin etkin ve verimli kullanilmasi, iiretim ve ihracat
artisina neden olmasi, 6demeler dengesini olumlu etkilemesi, istihdam artisina neden olmasi,
maliyetlerin diismesine yol a¢masi, fiyat istikrarina ve ayni zamanda teknoloji transferi
vasitasiyla inovasyon siirecine katkida bulunmasidir. Inovasyon siireci, iiretimle birlikte
yoOnetim, organizasyon ve pazarlama gibi daha genis bir alan1 kapsamaktadir. Calismanin
amaci dogrudan yabanci sermaye yatirimlari ile inovasyon arasindaki iligskiyi analiz etmektir.
Bu amagla 32 OECD iilkesi i¢in 2000-2019 donemi dogrudan yabanci sermaye yatirimlari ve
inovasyon arasindaki iligki test edilmistir. Bunun i¢in bagimli degisken olarak inovasyonu
temsilen iilkelerin patent sayilari, bagimsiz degisken olarak dogrudan yabanci sermaye
yatirimlar1 ve kontrol degiskeni olarak ar-ge harcamalari verileri kullanilmistir. Oncelikle s6z
konusu verilerin yatay kesit bagimlilig1 testi yapilmis ve yatay kesit bagimliliginin varligi
tespit edilmistir. Bu sonuca gore birim kok testlerinden ikinci nesil birim kok testi olan CADF
testi uygulanmigtir. Degiskenlerin seviyede duragan olmadiklar1 goriilmiis ancak birinci
dereceden duragan hale geldikleri tespit edilmistir. Birim kok testlerinden sonra degiskenlerin
aralarindaki nedensellik iliskisini analiz edebilmek amaciyla panel nedensellik analizlerinden
Dumitrescu & Hurlin (2012) testi yapilmistir. Analiz neticesinde dogrudan yabanci sermaye
yatirimlarindan inovasyonu temsil eden patent sayisina dogru tek yonlii bir nedensellik
iligkisinin oldugu gorilmiistiir. Kisaca ar-ge harcamalarimin da patent sayisini artirdigi
goriilen analiz sonucuna gore dogrudan yabanci sermaye yatirimlari inovasyon siirecine
olumlu etkide bulunmaktadir.

Anahtar Kelimeler: Inovasyon, Dogrudan Yabanci Sermaye Yatirimlar1, Ar-Ge Harcamalar,
Dumitrescu & Hurlin Nedensellik Testi, OECD
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ABSTRACT

Foreign direct investment is a competitive field where especially developing countries
struggle hard with each other to attract international capital. The main reason for the
importance given to foreign direct investments is the lack of savings, especially in developing
countries. However, there are other reasons why countries give importance to foreign direct
investments other than lack of savings. The most important of these are the effective and
efficient use of the country's resources, causing an increase in production and exports,
positively affect the balance of payments, causing an increase in employment, decreasing
costs, contributing to price stability as well as to the innovation process through technology
transfer. The innovation process encompasses a wider area such as management, organization
and marketing as well as production. The aim of the study is to analyze the relationship
between foreign direct investment and the innovation. For this purpose, the relationship
between foreign direct investment and innovation for the period 2000-2019 was tested for 32
OECD countries. Therefore, the number of patents of the countries representing the
innovation as the dependent variable, the foreign direct investment as the independent
variable and the R&D expenditure data as the control variable were used. First of all, cross
section dependency test of these data was conducted and cross section dependency was
determined. According to this result, CADF unit root test, one of the second generation unit
root tests, was applied. It was observed that the variables were not stationary at the level, but
it was found stationary in the first difference. After unit root tests was conducted Dumitrescu
& Hurlin (2012) test, one of the panel causality tests to analyze the causality relationship
between variables. As a result of the analysis, it is seen that there is a one-way causality
relationship from foreign direct investments to the number of patents representing innovation.
In short, according to the analysis result, which shows that R&D expenditures also increase
the number of patents, foreign direct investments affect positively to the innovation process.

Keywords: Innovation, Foreign Direct Investment, R&D Expenditure, Dumitrescu & Hurlin
Causality Test, OECD
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VERGI IDARELERININ DIJITALLESTIRILMESI: SECILMIiS ULKE
DENEYIMLERININ DEGERLENDIRILMESI
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OZET

Dijitallesme ve kiiresellesme hayatin her alanina niifuz etmis ve daha once basarilmasi son
derece giic olan veya yerine getirilmesi ¢ok zaman alan gorevler miimkiin hale gelmistir.
Blockchain, Fintech, Bulut Bilisim, Yapay Zeka (AI), Robotik, Nesnelerin interneti ve
Endiistri 4.0, mevcut diger teknolojilerin yani sira, geleneksel operasyon siireclerini ve
kiiresel deger zincirlerini bozmakta ve mevcut vergilendirme sinirlarini zorlamaktadir. Yeni
teknolojiler, vergi idarelerinin dijital doniisiim yasamalar1 siirecini baglatmis ve vergi
yoneticilerinin vergi miikellefleri ile etkilesim seklinin degisimine yol agmistir. Ayn1 zamanda
yeni is modellerinin ortaya ¢ikmasi, vergi idarelerinin teknolojiden yararlanmak ve verimli
stirecler saglamak i¢in vergi uyum sistemini yeniden tanimlamalar1 ihtiyacini dogurmustur.

Dijital yontemlerin, hiikiimetlerin ¢alismasi i¢in g¢esitli analog veya kismen analog
yontemlerden 6nemli 6l¢iide daha ucuz oldugu bilinmektedir. Verimlilik denkleminin diger
tarafinda, dijitallesme, veri analizi ve ihmalleri yakalamak icin kullanilan ek araglarla
vergiden kacinmanin ve vergi kacgak¢iliginin azaltilmasina yardimci olabilecegi goriilmiistiir.
Dijital teknolojilerin kullaniminin vergi uyumunu kolaylastirabildigi, vergi tahsilat
maliyetlerini azaltabildigi ve 1idari verimliligi arttirabildi§i uygulama sonuglariyla
kanitlanmustir.

Son yillarda dijital araglarin sundugu firsatlar, yeni iletisim kanallar1 ve i¢ ve disg veri
kaynaklarmin biiyiik Olclide artmasi, vergi idarelerinin vergi miikelleflerine sunduklari
hizmetlerini iyilestirmelerine olanak vermistir. Bu durum vergi idarelerinin dijitallesme
cabalarina hiz vermesine yol agmustir.

Vergi idarelerinin dijital teknoloji uygulamasi iilkeler arasinda farkli oranlarda gelismistir.
Baz1 ilkeler dijital teknolojiyi kullanmak ic¢in hizli davranirken bazilar1 daha temkinli
davranmistir. Daha temkinli yaklasan iilkelerde, dijital teknolojinin, vergi politikalar
tizerindeki etkisi son derece sinirli kalmistir. Bununla birlikte, veri madenciligine dahil olmak,
geligmis yonetim bilgisine yol agmustir.

Son bir yildir diinyay1 kasip kavuran koronaviriis pandemisine karsi hemen hemen tiim
iilkeler tarafindan alinan izolasyon onlemlerine bakildiginda, kamunun yani sira, kendilerini
hizli bir sekilde dijitallestirmeye calisan ve birbirleriyle amansiz yaris icinde olan bir 6zel
sektor goriilmektedir. Bu nedenle, biiyiik bir zorlukla karsi karsiya olan Vergi Idarelerini
dijitallestirmenin 6nemini vurgulamak i¢in bu calisma yapilmistir. Bu calismadaki niyet,
elbette, bunun miimkiin olan tek sonu¢ oldugunu veya vergi idaresinin gelecekte tamamen
otomatiklesecegini 6nermek degildir.
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Calismada secilmis bazi filkelerin vergi idarelerini dijitallestirmekte hangi yontemleri
uyguladiklar1 ele alimmmaktadir. 4.Sanayi Devrimindeki vergi idarelerinde degisen
yaklagimlarin sonuglarinin degerlendirilmesine ¢alisilmistir. Bilgi teknolojilerinin basarili bir
sekilde uygulanmasi, gelir idarelerinin uyum risklerini yonetme ve artan hizmet beklentilerini
kargilamada gelecekteki basarisini belirleyecektir. Calismada vergi idarelerinin gelismis
analitik ve artan dijital mevcudiyet ile birlikte biiyiik veri teknolojisini kullanmalari, gergcek
zamanli bir vergi sistemi ve vergileri yonetmeleri, vergi kacakciligima ya da vergiden
kacinmaya kars1 koymalari, golge ya da gizli ekonomiyle basa ¢ikma sekilleri ve varliklarin
gergekte nasil kullanildigi konularini degerlendirebilmek igin yeni segenekleri kesfetmek
amaglanmstir.

Calismanin sonucunda; veri gizliligi ve korunmasina yonelik potansiyel tehditlerin dikkate
alinmasi, profesyonel vergi uzmanlarinin ¢alistirilmasi gerektigi, etkin tahsilatin 6n kosulunun
miikellef haklarimin ve gizliliginin korunmasina bagl oldugu ve hiikiimetlerin miikelleflerin
vergiye goniillii uyumunu tesvik etmeleri gerektigi anlasilmistir.

Anahtar Kelimeler: Vergi Idareleri, Dijital Teknoloji, Dijital Okuryazarlik
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ABSTRACT

Digitalization and globalization have permeated every aspect of life, and due to that tasks that
were previously extremely difficult to accomplish or took a lot of time to fulfill have become
possible. Blockchain, Fintech, Cloud Computing, Artificial Intelligence (Al), Robotics,
Internet of Things, and Industry 4.0, among other existing technologies, disrupt traditional
operational processes and global value chains and push the existing taxation limits. New
technologies have initiated the digital transformation process of tax administrations and has
led to a change in the way tax administrators interact with taxpayers. At the same time, the
emergence of new business models has created the need for tax authorities to redefine the tax
compliance system in order to benefit from technology and ensure efficient processes. Digital
methods are known to be significantly cheaper than various analog or partially analog
methods for governments to operate. On the other side of the efficiency equation, it has been
found that digitalization, data analysis, and additional tools used to catch negligence can help
reduce tax avoidance and tax evasion. Implementation results have proven that the use of
digital technologies can facilitate tax compliance, reduce tax collection costs and increase
administrative efficiency. In recent years, the opportunities offered by digital tools, new
communication channels, and the massive increase in internal and external data sources have
enabled tax administrations to improve their services to taxpayers. This has led tax
administrations to accelerate their digitization efforts. The application of digital technology by
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tax administrations has developed at different rates between countries. Some countries are
quick to use digital technology, while others are more cautious. In countries that approach
more cautiously, the impact of digital technology on tax policies has been extremely limited.
However, getting involved in data mining has led to improved management knowledge. When
one observes the isolation measures taken by almost all countries against the coronavirus
pandemic that has swept the world for the last year, it is seen that the private sector, in
addition to the public, is trying to digitize themselves quickly and are in a ruthless race with
each other. Therefore, this study was made to highlight the importance of digitizing Tax
Administrations that are facing a big challenge. The intention of this study is, of course, not to
suggest that this is the only possible outcome, or that the tax administration will be fully
automated in the future. In this study, the methods used by some selected countries in
digitizing their tax administrations are addressed. It has tried to evaluate the outcome of the
changing approaches in tax administrations in the 4th Industrial Revolution. Successful
application of information technology is going to determine the future success of revenue
administrations in managing compliance risks and meeting increased service expectations.
The study aimed to explore new options for tax administrations to use big data technology
along with advanced analytics and increased digital availability, manage a real-time tax
system and taxes, resist tax evasion or tax avoidance, deal with the shadow or hidden
economy, and assess how assets are actually used. As a result of the study; The importance of
considering potential threats to data privacy and protection, employing professional tax
experts, the precondition for effective collection's dependency on the protection of taxpayer
rights and confidentiality has been understood. The importance of governments encouraging
taxpayers' voluntary tax compliance was also highlighted.

Keywords: Tax Administrations, Digital technology, Digital Literacy
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COVID-19 SALGINI SURECINDE AiLE, COCUK VE DIS MEKAN iHTiYACI
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OZET

Covid-19 viriisii bir yili agskin bir siiredir sosyal yasami énemli 6l¢iide sinirlamaktadir. Salgin
tedbirleri kapsaminda alinan 6nlemler, ¢ocuklarin yasamini da énemli 6l¢iide etkilemektedir.
Salginin olmadigr déonemde dahi ebeveynlerin ¢ocuklar1 yonlendirmeleri s6z konusuyken,
salgin zamaninda ebeveyn yoOnlendirmelerinin kisitli mekanda olmasinin ayrica zorluklar
ortaya c¢ikmistir. Cocuklarin okulda, mahallede, agik alanlarda yasitlarimi goérmeleri ve
komsulariyla goriismeleri daha fazla kisitlanmaya baslamistir. Bu arastirmada, Covid-19
salgininin ¢ocuklarin giinlik yasamina getirdigi sinirlamalarin etkileri ve ebeveynlerin
cocuklarin acik hava teneffiis etme, akranlariyla bulusma, oyun oynama ve egitim gorevlerini
yerine getirmelerine dair yasadiklari sorunlar ve bu sorunlarla basa ¢ikma stratejileri
Ogrenilmeye calisildi. Aragtirmada bu stratejiler ve aile deneyimleri nitel arastirma
desenlerinden fenomenolojik bir yaklasimla ele alinmis, ebeveynlerin egitim, ¢cocuk sayisi,
aylik gelir, meslek ve oturulan meskenin o6zellikleri (bahgesinin olup olmadigi) gibi
degiskenlerle iliskili olarak degerlendirilmistir. Arastirma sonucunda, evde alternatif
etkinlikler gelistiren, g¢ocuklarinin akranlariyla online goriisme planlarina dahil olan,
cocuklarinin egitimi ve bos zamanlar1 i¢in isbirligi yapan ebeveynlerin, oturulan meskene ait
acik alanlarin varligi ve bilingli kullaniminin hem ailelerin, hem de ¢ocuklarin Covid-19
pandemi siirecini daha rahat yasamalarinda etkili oldugu goriilmiistiir.

Anahtar Kelimeler: Covid-19, Ebeveynlik, Cocuklar, A¢ik Alan Ihtiyaci

FAMILY, CHILDREN AND NEED FOR OPEN SPACE DURING THE COVID-19
OUTBREAK
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ABSTRACT

The Covid-19 outbreak continues to significantly limit social life for over a year. The
measures taken within the scope of the outbreak also significantly affect the lives of children.
While it is difficult for parents to guide children even when there is no outbreak, parental
guidance is increasingly limited in times of outbreaks. During the outbreak period, it has
become increasingly limited for children to see their peers in open spaces, in the school, in the
neighborhood and their neighbor. In this study, we tried to learn about the limitations imposed
on the daily lives of children who continue to receive education and want to play even during
the Covid-19 outbreak, and the concerns of parents about children who are connected to
outdoor breathing and strategies to cope with these problems. In the study, these strategies
were evaluated in terms of variables such as parents' education, monthly income, occupation,
number of children in the family, and characteristics of the residence (whether it has a garden
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or not), with a phenomenological approach from qualitative research designs. As results of
this research, it was concluded that parents developed alternative activities at home with the
presence and awareness of open spaces, helped their children make plans to meet with their
peers online, and collaborated for their children's education and entertainment. During the
Covid-19 outbreak, the place of residence has become more important in the lives of both
families and their children.

Keywords: Covid-19, Parenting, Children, Need For Open Space
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TURKIYE’DE ENDUSTRI 4.0 UYGULAMALARININ INSAAT SEKTORU
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OZET

Endiistri 4.0 insanin kas giiciine degil, beyin giiciine dayanan anlayist benimseyen bir {iretim
sistemidir. Ilk kez 2013 yilinda Almanya’da kullanilan Endiistri 4.0, artik giiniimiiz Tiirkiye’si
icin de uzak bir kavram olmaktan ¢ikmistir. Endiistri 4.0 ya da dordiincii sanayi devrimi
olarak bilinen bu siireg, son iiretim teknolojilerinin, otomasyon sistemlerinin ve bu sistemi
olusturan teknolojilerin birbirleriyle veri aligverisinde bulundugu sistem olarak
tanimlanmaktadir. Bu yeni sistem, Siber Giivenlik, Siber Fiziksel Sistemler, Bulut
Teknolojileri, Akilli Fabrikalar, Nesnelerin Interneti, Internet Servisleri, Ogrenen Robotlar,
Biiyiik Veri, Sanal Gergeklik ve 3 Boyutlu Yazicilar gibi yiiksek teknoloji igerikli
bilesenlerden olusmaktadir. Bu bilesenlerin rol aldig1 liretim sistemi ise karanlik tiretim olarak
adlandirilmakta olup Endiistri 4.0 kavrami ekonomilerde artan rekabet ortaminda verimliligi
artiran kilit faktor haline doniismiistiir. Son yillarda sektorler agisindan 6nemli bir sinerji
olusturan Endiistri 4.0 kavrami insaat sektoriinii de etkisi altina almis ve sektordeki birgok
ithtiyaci karsilayacak olan teknolojiler yavas yavas da olsa insaat alanina girmeye baslamistir.
Endiistri 4.0’1n insaat sektdriine uyarlanmis hali olarak nitelendirilen Insaat 4.0 kavrami ise
sektdrde yakin zamanda yanki getirmeye baslamustir. Insaat sektoriiniin birgok yan sektorii de
besleyen bir yapiya sahip oldugu ve sektoriin 6zellikle ekonominin daralma donemlerinde dar
bogazdan kurtulmak i¢in ilk ¢ikis noktalarindan birini olusturdugu diisiiniildiigiinde sektore
yonelik makro ve mikro perspektifte yapilan ¢aligmalar biiylik 6nem arz ettigi goriilmektedir.
Calismada Insaat 4.0 kavramina yonelik farkindalik durumunu ortaya koymak igin Elazig
ilinin 6rnek alindig1 mikro 6lgekli bir analiz yapilmistir. Calisma kapsaminda Elazig ilinde
faaliyet gosteren 49 adet insaat sirketi ile online anket calismasi gergeklestirilmistir. Elde
edilen bulgular frekans ve yiizdesel ifadelerle ortaya konmus, anket verileri degerlendirilirken
goreceli Oonem analizi, giivenilirlik analizi ve PESTEL analizi yapilmistir. Calismanin
bolgesel olmasinin yani sira Insaat 4.0 iizerine uygulamali bir c¢alismanin bulunmamasi
calismanin en 6nemli 6zgiin yoniinii olusturmaktadir.

Anahtar Kelimeler: Endiistri 4.0, Insaat 4.0, PESTEL Analizi, Elaz1g ili
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ABSTRACT

Industry 4.0 is a production system that adopts an understanding based on brain power, not
human muscle strength. Industry 4.0 which was employed for the first time in Germany in
2013 is no longer a distant concept for modern-day Turkey. This process, known as Industry
4.0 or the 4th. Industrial Revolution, is defined as the system where the latest production
technologies, automation systems, and technologies that make up this system exchange data
with each other. This new system consists of high-tech components such as Cyber Security,
Cyber Physical Systems, Cloud Technologies, Smart Factories, Internet of Things, Internet
Services, Learning Robots, Big Data, Virtual Reality and 3D Printers. The production system
in which these components play a role is called dark production and the concept of Industry
4.0 has become a key factor that increases efficiency in the increasingly competitive
environment in economies. The concept of Industry 4.0, which has created an important
synergy in terms of sectors in Industry 4.0 is a production system that adopts an
understanding based on brain power, not human muscle strength. Industry 4.0 which was
employed for the first time in Germany in 2013 is no longer a distant concept for modern-day
Turkey. This process, known as Industry 4.0 or the 4th. Industrial Revolution, is defined as
the system where the latest production technologies, automation systems, and technologies
that make up this system exchange data with each other. This new system consists of high-
tech components such as Cyber Security, Cyber Physical Systems, Cloud Technologies,
Smart Factories, Internet of Things, Internet Services, Learning Robots, Big Data, Virtual
Reality and 3D Printers. The production system in which these components play a role is
called dark production and the concept of Industry 4.0 has become a key factor that increases
efficiency in the increasingly competitive environment in economies. The concept of Industry
4.0, which has created an important synergy in terms of sectors in recent years, has also
affected the construction sector and technologies that will meet many needs in the sector have
started to enter the construction field, albeit slowly. The concept of Construction 4.0 which is
described as the adaptation of Industry 4.0 to the construction sector, has recently started to
resonate in the sector. Considering that the construction sector has a structure that feeds many
sub-sector and that the sector is one of the effective sectors to get rid of the tightness in the
recession periods of the economy, the studies carried out in the macro and micro perspective
for the sector are of great importance. From this point, these is a micro-scale analysis in which
Elazig province is taken as an example to reveal the awareness of the concept of Construction
4.0. Within the scope of the study, a survey was conducted with 49 construction companies
operating in Elazig. In line with the findings obtained, the data were presented with frequency
and percentage expressions and in evaluating the survey data, three methods were used,
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namely, relative importance analysis, reliability analysis Pestel Analysis and Mann Whitney
U test. Another analysis made in the study is a model study conducted with econometric
methods that reveal the factors that determine the sales demand of the housing industry, which
is one of the sub-components of the construction sector.

Keywords: Industry 4.0, Construction 4.0, PESTEL Analysis, Elazig Province
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OZET

Petrol krizlerine bagl olarak 1970’li yillardan itibaren gerceklesen siirekli ve yliksek igsizlik
oranlar1 ekonomide yasanan soklarin issizlik tlizerindeki etkilerinin arastirilmasina neden
olmustur. Literatiirde issizlik ile ilgili uzun donem egilimler degerlendirildiginde farkli iki
yaklagim bulunmaktadir. Bu yaklasimlardan ilki Friedman (1968) ve Phelps (1968) tarafindan
ileri siirlilen dogal issizlik orani hipotezidir. Bu yaklasima gore issizlik gecicidir ve igsizlik
oranlar1 uzun vadede tekrar dogal issizlik diizeyine gerileyecektir. Dolayisiyla issizlik ve
enflasyon oranlar1 arasinda kalic1 bir yer degistirme bulunmamaktadir. Ikinci yaklagim ise
Blanchard ve Summers (1986) tarafindan ileri siiriilen issizlik histerisi hipotezidir. Issizlik
histerisi hipotezine gore ekonomide yasanan soklar nedeniyle meydana gelen issizlik kalici
hale gelmektedir. Bunun yani sira issizlik oranlar1 6nceki doneme gore artis gostermekte ve
eski diizeyine bir daha geri donmemektedir. Calismanin amac1 OECD iilkelerinde kadin ve
erkek isgiicli icin igsizlik histerisi hipotezinin dogrulugunu arastirmaktir. Ekonomik soklara
bagl olarak meydana gelen issizligin kalict olup olmadig1 yani issizlik histerisi hipotezinin
gecerliligi birim kok testleri ile analiz edilmektedir. Caligmada Tiirkiye nin de yer aldigi 34
OECD iilkesi i¢in 2000Q1-2020Q4 verileri ile igsizlik histerisi hipotezinin gegerliligi hem
kadin iggiicli hem de erkek isgiicii izerinde ayr1 ayr1 analiz edilmistir. Analiz i¢in dnce yatay
kesit bagimlilig1 testi yapilmis ve test sonucuna uygun olarak ikinci nesil birim kok
testlerinden CADF birim kok testi uygulanmistir. Calismada elde edilen bulgulara gore
OECD iilkelerinin ¢ogunda kadin ve erkeklerde issizlik histerisi hipotezinin gecerli oldugu
tespit edilmistir. Ancak Belgika, Kore, Letonya, Litvanya ve Tiirkiye’de erkeklerde, Fransa,
Liiksemburg ve Meksika’da ise kadinlarda issizlik histerisi hipotezinin gegerli olmadig1
bulgularina ulasilmistir. Sili, Estonya, Portekiz, Slovenya ve Amerika Birlesik Devletleri’nde
ise incelenen donemde hem erkek hem de kadinlarda igsizlik histerisi hipotezinin gecerli
olmadig1 goriilmiistiir. Analiz sonucuna gore iilkelerin biiylik cogunlugunda gegerli oldugu
tespit edilen issizlik histerisi hipotezine gore meydana gelen kriz ve benzeri bir sokta artan
igsizligin hem kadi hem de erkek isgiicii agisindan hizla ve yeniden azalmasinin miimkiin
olmadig tespit edilmistir.

Anahtar Kelimeler: Issizlik Histerisi, Dogal Issizlik Orani, OECD, CADF Test
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ABSTRACT

Continuous and high unemployment rates that have occurred since the year 1970 due to the
oil crisis has led to the investigation of the effects of shocks on unemployment in the
economy. When the long-term trends in unemployment are evaluated in the literature, there
are two different approaches. The first of these approaches is the natural rate of
unemployment hypothesis put forward by Friedman (1968) and Phelps (1968). According to
this approach, unemployment is temporary and the unemployment rate will decline again in
the long term natural rate of unemployment. Therefore, there is no permanent displacement
between unemployment and inflation rates. The second approach is the unemployment
hysteria hypothesis put forward by Blanchard and Summers (1986). According to the
unemployment hysteria hypothesis, unemployment caused by shocks in the economy becomes
permanent. In addition, unemployment rates increase compared to the previous period and do
not return to their previous level. The aim of the study is to investigate the accuracy of the
unemployment hysteria hypothesis for male and female workforce in OECD countries.
Whether unemployment caused by economic shocks is permanent or not, that is, the validity
of the unemployment hysteria hypothesis is analyzed with unit root tests. In the study, the
validity of the hysteria hypothesis with 2000Q1-2020Q4 unemployment data for the 34
OECD countries, Turkey also takes place, were analyzed separately on both female and male
labor force. For analysis, first cross section dependency test was performed and in accordance
with the test result, CADF unit root test, one of the second generation unit root tests, was
applied. According to the findings of the study, it was determined that the unemployment
hysteria hypothesis is valid for women and men in most OECD countries. However, Belgium,
Korea, Latvia, Lithuania and Turkey in men, France, Luxembourg and Mexico in women has
been reached on the findings of unemployment is not valid hysteria hypothesis. In Chile,
Estonia, Portugal, Slovenia and the United States of America, it was observed that the
unemployment hysteria hypothesis was not valid for both men and women in the period
examined. According to the results of the analysis, in terms of both male and female labor
force, it was determined that according to the unemployment hysteria hypothesis, which was
found to be valid in most of the countries, it was not possible to rapidly and again decrease the
unemployment that increased in a crisis and similar shock.

Keywords: Unemployment Hysteria, natural rate of unemployment, OECD, CADF Test
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OZET

Duygular ve duygularla etkin basa ¢ikma yontemleri psikolojik iyilik halinin saglanmasinda
onemli bir role sahiptir. Bireyin amaclar1 dogrultusunda duygularini yonetebilmesi, kontrol
edebilmesi olarak ifade edilen duygu diizenleme, sosyal yetkinlik ve duygusal uyum
becerilerinin kazanilmasinda etkili olan becerilerdir. Cocukluktan yetiskinlige gegiste yogun
ve degisken duygularin yasandigi ergenlik donemi duygu diizenleme becerileri agisindan
onem arz etmektedir. Ergenlik biyolojik gelisim unsurlarini ve sosyal rol gegislerini kapsayan
bir evredir ve bu evrede ergenler fiziksel, bilissel, psiko-sosyal olarak pek ¢ok degisimi i¢ ige
yasamaktadir. Bu donemde kimlik arayiginin olmasi, duygulari arasinda gecislerinin ¢ok
yogun ve hizli olmasi ergenin duygu karmasasi yasamasina neden olmaktadir. Bu baglamda
deneyimsel, davranigsal ve fizyolojik bilesenleriyle gelisimsel bir ihtiya¢c olan duygu
diizenleme becerileri ergenin sosyal duygusal davranislart agisindan kritik degere sahiptir. Bu
dogrultuda bu calismada kiz ergenlerde duygu diizenleme becerileri sorgulanmistir.
Arastirmanin ¢alisma grubunu 2020-2021 egitim-0gretim yillarinda lise egitimine devam eden
15-18 yas arasindaki 139 kiz ergen olusturmaktadir. Arastirmada nicel arastirma
modellerinden betimsel tarama modeli kullanilmistir. Arastirmada veri toplama araci olarak
Duy ve Yildiz (2014) tarafindan gelistirilen “Ergenler Igin Duygu Diizenleme Olgegi”
kullanilmigtir. Veri toplama araci “Google Form”a aktarilmig, facebook, whatsapp ve
instagram gibi sosyal medya iizerinden 15-18 yas arasi kiz ergenlere ulastirilmistir. Google
link iizerinden katilmay1 onaylan adaylardan gelen veriler (n=139) ¢alismaya dahil edilmistir.
Veriler Spss paket programi kullanilarak analiz edilmistir. Arastirma sonucunda ergenlerin
Olcegin “i¢sel islevsel olmayan™ alt boyut puanlarinda annelerinin egitim durumu, destek
alinan kisi ve partneri olup olmama durumuna gore fark oldugu goriilmiistiir.
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ABSTRACT

Emotions and effective coping methods have an important role in providing psychological
well-being. Emotion regulation, which is expressed as the ability of an individual to manage
and control their emotions in line with their goals, are skills that are effective in acquiring
social competence and emotional adaptation skills. Adolescence, when intense and variable
emotions are experienced in the transition from childhood to adulthood, is important in terms
of emotion regulation skills. Adolescence is a phase that includes biological development
factors and social role transitions, and in this phase, adolescents experience many physical,
cognitive, and psycho-social changes. In this period, the search for identity and the intense
and rapid transition between emotions cause the adolescent to experience the confusion of
emotions. In this context, emotion regulation skills, which is a developmental need with its
experiential, behavioral, and physiological components, have a critical value in terms of the
social-emotional behaviors of the adolescent. Accordingly, the emotion regulation skills of
adolescents in girls were questioned in this study. The study group of the study consists of
139 girls and adolescents aged 15-18, who continue their high school education in the 2020-
2021 academic year. In the research, a descriptive survey model, one of the quantitative
research models, was used. The "Emotion Regulation Scale for Adolescents” developed by
Duy and Yildiz (2014) was used as a data collection tool in the study. The data collection tool
was transferred to the “Google Form”, and it was delivered to adolescents aged 15-18 via
social media such as Facebook, WhatsApp, and Instagram. Data (n = 139) from candidates
approved to participate via Google link were included in the study. The data were analyzed
using the Spss package program. As a result of the study, it was observed that there was a
difference in the scores of the "internally dysfunctional” sub-dimension of the adolescents
according to the educational status of their mothers, the person receiving support and whether
they have a partner or not.
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OZET

Bu aragtirmanin hedefi otomobil sekoriinde tiiketicilerin dnerme veya baska bir ifadeyle
agizdan agiza iletisimini giiven, hizmet kalitesi ve degistirme maliyeti arasindaki iligkileri
incelemektir. Otomobil satinalma arayisinda olan tiiketiciler sosyal g¢evrelerinde otomobil
sahiplerinin tavsiye ve Onerilerini dikkate almaktadirlar. Ayrica tiiketici giiveni ve degistirme
maliyetleri de bu kapsamda etkili olmaktadir. Arastirma hedefi kapsaminda otomotiv
sektoriindeki markalarin kullanicilar1 {izerinde anket yontemiyle bir saha arastirmasi
yapilmigtir. Arastirma hedefi kapsaminda arastirma modelindeki iligkiler yapisal esitlik
modellemesi ile test edilmistir. Arastirma kiiciik bir 6rneklem hacmine sahip olmasi ve
verilerin dagilim bagimsiz olarak bir tahmin yaklagimi olmasi nedeni ile Kismi En Kiigiik
Kareler Yontemi (Partial Least Squares) ile Yapisal Esitlik Modeli kullanilarak tahmin
gerceklestirilmistir. Arastirmanin analizlerinde SmartPLS (v.3.3.3) kullanilmistir. Analiz
sonuclarina gore arastirma modeli ile ileri siiriilen tiim iligkiler desteklenmektedir.
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ABSTRACT

The aim of this research is to examine the relationship between the word-of-mouth
communication of consumers in the automobile industry, between trust, service quality and
switching cost. Consumers who consider to buy a new car, they consider the
recommendations and suggestions of automobile owners in their social circles. In addition,
consumer’ trust and switching costs are also effective in this context. Within the scope of the
research target, a field study was conducted on the users of the brands in the automotive
industry, using a survey method. Within the scope of the research objective, the relationships
in the research model were tested by structural equation modeling. Because the research has a
small sample size and the distribution of the data is an independent estimation approach, the
estimation was made by using the Partial Least Squares Method and the Structural Equation
Model. SmartPLS (v.3.3.3) was used in the analysis of the study. According to the analysis
results, all relationships suggested by the research model are supported.
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28



SHARED EMERGENT NORMS AMIDST PANDEMIC

Lect. Ayse Senay Kog
Cag Universitesi, Tiirkiye
aysesenaykoc@cag.edu.tr

ORCID: 0000-0001-6433-9837

ABSTRACT

Nowadays, epidemiological risks are also evaluated with psychopolitical reactions. Although
we have a body adapted to the 21st century, our brain is still in prehistoric form and reacts to
protect us against all kinds of threats. Pandemic perception includes the intuitive judgments,
beliefs, and attitudes of individuals and societies that experienced the disaster. In addition to
the danger faced, psychological, social and cultural components and their mutual interactions
can create a great deal of uncertainty. The Spanish Flu left a deep imprint in our collective
memory, affecting about a third of the world's population. Although our species tends to have
control over events, the Covid-19 pandemic, which we are living 100 years later, broke our
routines once again and reminded humanity of its weakness against nature. In many sectors,
we witness that employment reduced, supply of food and basic necessities, medicines and
vaccines are interrupted, product prices increase, the borders between countries become more
clear with practices such as vaccine passports, and states struggle with the epidemic.
Individual isolation and social distances continue to make people more vulnerable. At the
beginning of the epidemic, we experienced a global panic, but after many social events we
have experienced with lockdowns and quarantines in about 2 years, we are experiencing a
different situation today. The fearful reaction we initially gave to this natural threat gave way
to an attempt to answer the question of how we can live a safe life with the virus, as we began
to learn about the virus and with the availability of vaccines. Because pandemics are
potentially devastating, they often create spaces for debate and conflict. Therefore, beyond
just being a public health issue, they require a response through multidisciplinary studies. We
cannot just accept the coronavirus pandemic as a biological invasion. People's social
conditions are the major determinants of their susceptibility to disease, and they are politically
shaped. In this global platform in which all humanity is under threat regardless of the rich or
poor, trust in political power and institutions is tested and the problems experienced in
accessing treatment continue to hurt people's sense of justice. As of April 15, 2021, the
number of people who died in the pandemic is 2.97 million. The most basic human right is
"the right to live". The perception that the epidemic is not managed well and that the data
regarding the epidemic are being concealed increases the tendency of the public towards
scientific explanations rather than populist discourses in some countries. Since the states
implemented decisions on their own in panic and distrust, they could not cooperate towards a
solution that could save all humanity. The coronavirus has changed our daily routines and
priorities in both individual and social contexts. We noticed the weaknesses of our health,
economy and education systems. All these experiences will produce some cognitive and
behavioral consequences over time. Every crisis generates new norms. It is considered that the
coronavirus pandemic will also produce new psychosocial values and psychopolitical norms
in the coming years.

Keywords: Coronavirus, Psychopolitics, New Norms, Psychosocial Variables, Pandemic.
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OZET

Bir hukuk isletmesinin yonetimi ozellikle tiretim isletmelerine kiyasla kendine 6zgii ve ayirt
edici 6zelliklere sahiptir. Yonetim teorilerine gére uygun bir organizasyon yapisi, isletmenin
ic ve dis ortamlarina en iyi sekilde uyan yapidir. Ancak son donemde dijitallesme,
kiiresellesme gibi gelismelerin yaninda ortaya ¢ikan kiiresel krizler hukuk firmalarinin hem i¢
hem de dis ¢evrelerini etkilemistir. Hukuk firmalari, daha merkezi kontrol ve planlama igin
cevrenin ekonomik taleplerine yanit verirken, bireysel 6zerklik ve merkezi olmayan karar
alma ihtiyacini karsilamada temel bir ikilemle kars1 karsiyadir. Organizasyon yapilari ile ilgili
akademik arastirmalar literatiir acisindan zengin olmasina ragmen, hukuk firmalarmin ig¢
yapilarinin organizasyonuna yonelik c¢alismalarin yetersiz oldugu ifade edilebilir. Bu
calismanin amaci, hukuk firmalarinin yapisini analiz ederek yasanan organizasyon sorunlarini
saptamak ve bu sorunlar1 giderecek bir model Gnerisi sunmaktir. Bu dogrultuda oncelikle
hukuk biirolarinin yonetimine iliskin bir literatiir degerlendirmesi yapilacaktir. Calismanin
uygulama boliimiinde Kayseri ve Nevsehir illerinden segilen hukuk biirolarinin yapist
incelenecektir. Bu biirolarda gorev alan avukatlarla ve biiro ydneticileri ile derinlemesine
miilakat teknigi kullanilarak goriismeler yapilacaktir. Calismanin sonu¢ boliimiinde elde
bulgular iizerinden hukuk biirolarina yonelik bir organizasyon modeli onerisi sunulacaktir.

Anahtar Kelimeler: Hukuk Biirolar1, Organizasyon Modeli, Hukuk Biirolarinda Is Akis1,
Hukuk Biirolarinda Insan Kaynaklar1 Y énetimi.

ORGANIZATION DESIGN IN LAW FIRMS

Asst. Prof. Dr. Mustafa Caliskan
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mc_caliskan@windowslive.com
ORCID: 0000-0003-4993-7788

ABSTRACT

The management of a law business has its own unique and distinctive characteristics,
especially manufacturing businesses. According to management theories, an appropriate
organisational structure is a structure that best fits the internal and external environments of
the organisation. However, recent developments such as digitalisation, globalisation, and
emerging global crises have both affected law firms' internal and external environment. Law
firms face a fundamental dilemma in meeting the need for individual autonomy and
decentralised decision-making while responding to the environment's economic demands
requiring more centralised control and planning. Although academic research on
organisational structures is rich in literature, it can be stated that research on the organisation
of internal structures of law firms is insufficient. This study aims to determine the
organisational problems experienced by analysing law firms' structure and presenting a model
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proposed to address these problems. Accordingly, first of all, a literatiire assessment will be
conducted on the management of law offices. In the empirical part of the study, the structure
of the law offices selected from the Kayseri and Nevsehir provinces will be examined.
Interviews will be conducted with lawyers and office managers working in these offices using
an in-depth interview technique. A proposal for an organisational model for law firms will be
presented based on the results obtained in the results section of the study.

Keywords: Law Firms, Organizational Model, Workflow in Law Firms, Human Resources
Management in Law Firms
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ABSTRACT

Innovation capability is known as the potential to generate new ideas, identify new market
opportunities and implement marketable innovations, by leveraging on existing resources and
capabilities towards leading to superior firm performance and increased sustainable
competitive advantage. Therefore, this study presents a range conceptual analysis of the
mediating role innovation capability in intellectual capital studies particularly. The primary
objective is to look at how innovation capability is explored as moderator in intellectual
capital literature. The role of innovation capability value drivers focused through incremental
and radical recently into literature. This research has been viewed, first as a contribution to
refinement of the existing innovation capability literature with respect to numerous
dimensions used, and Second, the relationship between innovation capability and intellectual
capital and organizational performance been theoretically inspected. Thirdly, how radical, and
incremental innovation capability plays significant mediating role in intellectual capital study.
Finally, this study proposed some hypotheses about the possible conditioning of the impact
factor on the innovation capability as the mediating role in intellectual capital literature.

Keywords: Innovation Capability, Radical Innovation, Incremental Innovation, Intellectual
Capital, Mediator
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OZET

Diinya genelinde oldugu gibi Tiirkiye’de de her alanda olumsuz etkileri goriilen “Covid-19”
kiiresel salgin siirecinde egitim faaliyetlerinin uzaktan egitim modeli ile gerceklestirilmesi
zorunluluk haline gelmistir. Universitelerde gergeklestirilen uzaktan egitimin etkinligi ve
verimliligi, akademisyenlerin uzaktan egitimi etkin bir sekilde kullanmalarina baghdir. Bu
calismada, muhasebe akademisyenlerinin kisilik 6zelliklerinin uzaktan egitimi kullanmaya
yonelik tutumlar tizerindeki etkilerinin ortaya konmasi amaglanmaktadir. Gelistirilen modelin
degiskenlerine dayali olarak olusturulmus anket, kolayda 6rnekleme yontemi ile belirlenen
Tiirkiye’deki devlet ve vakif {iniversitelerinde gorev yapan muhasebe akademisyenlerine
Google docs araciligtyla uygulanarak 92 adet veri toplanmigtir. Aragtirma modeli Smart PLS
istatistik programi kullanilarak yapisal esitlik modellemesi ile test edilmistir. Yapilan analizin
bulgulari, muhasebe akademisyenlerin yaratici kisilik 6zelliklerinin teknolojik yenilikgilik
kisilik 6zelligi (B: 0,759; p < 0,05) ile yenilik¢ilik kisilik 6zelligi (B: 0,781; p < 0,05) tizerinde
istatistiksel olarak anlamli ve pozitif yonde etkisinin oldugunu gostermektedir. Ayn1 zamanda
muhasebe akademisyenlerinin sahip oldugu teknolojik yenilik¢ilik kisilik 6zelliginin (B:
0,549; p < 0,05), yenilikeilik kisilik 6zelliginin (B: 0,226; p < 0,05) ve proaktiflik kisilik
ozelliginin (B: 0,558; p < 0,05) muhasebe akademisyenlerinin uzaktan egitimi kullanimina
yonelik tutumlar1 iizerinde istatistiksel olarak anlamli ve pozitif yonde etkisinin oldugunu
gostermektedir. Buna karsin muhasebe akademisyenlerin yaratici kisilik 6zelliginin uzaktan
egitimi kullannmina yonelik tutumlar (B: -0,620; p < 0,05) iizerinde istatistiksel olarak
anlamli ve negatif yonde etkisinin oldugunu gostermektedir.

Anahtar Kelimeler: Uzaktan Egitim, Muhasebe Akademisyenleri, Kisilik Ozellikleri
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ABSTRACT

Global Covid 19 pandemic, whose impact has been witnessed not only in Turkey but all
around the world immensely, has become one of the most significant and biggest problems
that educational systems have experienced so far. The effectiveness and efficiency of distance
education at universities depends on academicians' effective use of distance education. In this
study, it is aimed to reveal the effects of personality traits of accounting academicians on their
attitudes to use of distance education. The research was conducted on accounting
academicians working in Turkey. The convenience sampling method was used in the study.
The data were obtained from 92 questionnaires applied via Google docs and analyzed using
IBM SPSS 22 and SmartPLS package programs. Structural Equation Modeling (SEM)
analysis was conducted to test the relationships suggested in the research model. The findings
of the analysis show that the creative personality traits of accounting academicians have a
statistically significant and positive effect on technological innovativeness personality trait (:
0.759; p < 0,05) and innovativeness personality trait (B: 0.781; p <0.05). Analysis results also
showed that a) technological innovativeness personality trait (B: 0,549; p < 0,05), b)
innovativeness personality trait (B: 0,226; p < 0,05) and c) proactive personality trait (B:
0,558; p < 0,05) have statistically significant and positive effects on accounting academicians’
attitude to use of distance education. On the other hand, findings show that the creative
personality trait of accounting academics has a statistically significant and negative effect (B: -
0,620; p < 0,05) on their attitudes to use of distance education.

Keywords: Distance Education, Accounting Academicians, Personality Traits
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Dr. Ogretim Uyesi Mustafa Aslan
Istanbul Gelisim Universitesi, Tiirkiye
muaslan@gelisim.edu.tr
ORCID: 0000-0001-8049-3615

OZET

Stratejik kararlar dogas1 geregi oOrgiitlerin geleceklerini, yapilarin1 ve dolayisiyla da tiim
paydaglarin1 etkileyen kararlardir. Bu yiizden karar alicilar miimkiin oldugunca rasyonel
kararlar almaya ¢alisirlar. Fakat tiim bilgiler ge¢gmisle ama alinan karar gelecek ve gelecekte
alinan kararin olas1 sonuglariyla ilgili oldugundan bilgi kisitli olmaktadir. Bundan dolay1 da
yoneticiler eldeki veriyi miimkiin oldugunda analiz edip, bosluklar1 da sezgileri ile doldurarak
karar almaktadirlar. Yani etkili stratejik kararlar1 alma sezgiye, gecmis deneyimlere, kisisel
yetkinlige ve niteliklere, eger bunlar1 kullanabilecegi bir konu degilse c¢ogunlukla sans
faktoriine dayanmaktadir. Bu sans faktoriinli en az diizeye ¢ekebilmek, kararlart miimkiin
oldugunca neden-sonug iliskisine, bilgiye ve veriye dayandirmak ydneticilerin ve orgiitlerin
en biiyiik hedefleri arasindadir.

Gelisen bilisim teknolojileri sayesinde karar alma siirecleri de dijitallesmeye baslamistir.
Eskiden sadece birka¢ dahili kaynaktan wverileri alan, bunlar isleyip enformasyona
doniistiirerek son kullanicinin  Oniine sunan sistemler miatlarini doldurmuslardir. Yeni
sistemler internet dahil bir¢cok farkli kaynaktan verileri almakta, bunlar1 sadece isleyip
enformasyona doniistirmekle kalmamakta ayni1 zamanda yorumlamakta ve gelecege yonelik
projeksiyonlar da yaparak karar alicilara ¢esitli senaryolarin simiilasyonlarini yapma imkani
sunmaktadirlar.

Calismamiz, stratejik karar alma siireclerinde kullanilan bilisim teknolojilerinin diinden
bugiine gelisimini ortaya koymayarak doniisiimiin nasil sekillenebilecegini irdelemektedir.

Anahtar Kelimeler: Stratejik Karar, Yapay Zeka, Bilisim Teknolojileri, Bilgi, Dijital
Dontisiim

DIGITAL TRANSFORMATION OF STRATEGIC DECISION MAKING AND
ARTIFICIAL INTELLIGENCE
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ABSTRACT

Strategic decisions, by their nature, are decisions that affect the future, structure, and therefore
all stakeholders of the organizations. Therefore, decision-makers try to make rational
decisions as much as possible. However, as all the information in hand is about the past, but
the decision going to be taken is about the future and the possible consequences of the
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decision made in the future, hence the information becomes very limited or unreliable.
Therefore, managers analyze the available data whenever possible and make decisions by
filling the gaps with their intuition. In other words, making effective strategic decisions is
based on intuition, past experiences, personal competence and qualities, and if not a subject to
which he can use them, mostly luck. It is among the greatest goals of managers and
organizations to minimize this 'luck’ factor and to base decisions on cause-effect relationships,
information and data as much as possible. Thanks to the developing information technologies,
decision-making processes have started to be digitalized. The systems that only received data
from a few internal sources, processed and transformed them into information, and presented
them to the decision-maker, have reached their expiration date. New systems receive data
from many different sources, including the Internet, not only process them and transform
them into information but also interpret them and offer decision-makers the opportunity to
simulate various scenarios by making future projections. Our study examines how the
transformation can be shaped by not revealing the development of information technologies
used in strategic decision-making processes from past to present.

Keywords: Strategic Decision, Information Technologies, Artificial Intelligence, Information,
Digital Transformation
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OZET

Giliniimlizde insan kaynaginin 6neminin artmasi ile birlikte orgilitlerde sosyal etkilesimin
onemi de artmaya baslamustir. Isyerindeki sosyal iliskiler iyi bir sekilde ilerledigi siirece
bireysel ve orgiitsel ciktilar da olumlu olmaktadir. Ancak kisileraras1 sosyal iliskilerde
yasanan zorluklar orgiitlerde olumsuz tutum ve davranislara neden olabilmektedir. Isyeri
nezaketsizligi de bu kapsamda degerlendirilen konulardan birisi olup ilk defa Anderson ve
Pearson (1999) tarafindan “igyerinde karsilikli saygi kurallarinin ihlali ile ortaya ¢ikan diisiik
yogunluklu, niyeti tam olarak belli olmayan ancak hedefe zarar veren sapkin bir davranis”
seklinde tanimlanmustir. Isyeri nezaketsizligi, isyerinde goriilen diger saldirgan ve kasith
calisan davranislardan farkli olarak daha zararsiz, kasitsiz ve yogunlugu diisiik olan calisan
davramslarini ifade eder (Anderson ve Pearson, 1999). Isyeri nezaketsizligi érgiitlerde bircok
durumu etkilemektedir. Bu dogrultuda ¢alismanin amaci, isyeri nezaketsizliginin zorunlu
vatandashk davranis1 iizerindeki etkisini belirlemektir. Orgiitsel vatandaslik davranisinin
karanlik yonii olarak degerlendirilen zorunlu vatandaslik davranisi, ¢alisanlarin gayri resmi
calisma faaliyetlerinde bulunmak igin giicli bir sosyal veya yonetsel baskiya maruz
kaldiklarinda gosterdikleri rol 6tesi davranislardir (Vigoda-Gadot, 2006, s. 85). Kisaca bireyin
kendi istegi diginda gerceklesen, sergilemek durumunda kaldigi ekstra rol davranisi literatiirde
zorunlu vatandashik davranigi olarak ifade edilmektedir (Zhao, Peng ve Chen, 2014). Orgiit
icinde bireyleri boyle bir davranis sergilemeye iten birgok neden olabilir. Isyeri
nezaketsizliginin bunlardan biri olabilecegi diislincesiyle arastirmada isyeri nezaketsizliginin
zorunlu vatandaslik davranisi tizerindeki etkisi incelenmistir.

Calismada veri toplama araci olarak ¢evrimi¢i anket yontemi kullanilmistir. Anket {i¢
boliimden olusmaktadir. Birinci béliimde, isyeri nezaketsizligini 6lgmeye yonelik ifadeler,
ikinci boliimde zorunlu vatandaslik davranisini 6lgmeye yonelik ifadeler, iiglincii boliimde ise
demografik bilgilere yonelik sorular yer almaktadir. Caligsmada isyeri nezaketsizligini 6lgmek
icin Cortina vd. (2001)’nin gelistirdigi, Gok, Karatuna ve Basol (2019)’un Tirkge’ye
uyarladigi 6lgek, zorunlu vatandaslik davramigini 6lgmek igin ise Vigoda-Gadot (2007)
tarafindan gelistirilen Tiirkce uyarlamas1 Harmanci Seren ve Unaldi Baydin (2017) tarafindan
yapilan oOl¢ek kullanilmistir. Arastirmanin Orneklemini kolayda oOrnekleme yontemiyle
belirlenen, farkli meslek gruplarindan 128 ¢alisan olusturmaktadir. Verilerin analizi SPSS
istatistiksel paket programindan yararlanilarak yapilmistir. Bu kapsamda frekans analizi,
faktor analizleri, giivenilirlik analizi, korelasyon analizi ve regresyon analizi
yapilmistir.  Arastirma sonuglarma gore, isyeri nezaketsizliginin zorunlu vatandaslik
davranis1 iizerinde anlamli bir etkisi vardir. Ayrica, isyeri nezaketsizligi ile zorunlu
vatandaslik davranisi arasinda pozitif yonlii bir iligki mevcuttur.

Anahtar Kelimeler: Isyeri Nezaketsizligi, Zorunlu Vatandashik Davranisi, Rol Otesi
Davraniglar
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ABSTRACT

The importance of social interaction in organizations has started with the increasing
importance of human resources nowadays. As long as social relations in the workplace
progress well, individual and organizational outcomes are also positive. However, difficulties
in interpersonal social relationships can lead to negative attitudes and behaviors in
organizations. Workplace incivility is also one of the issues evaluated in this context, and it
was first described by Anderson and Pearson (1999) as “a low-intensity deviant behavior with
ambiguous intent to harm the target, in violation of workplace norms for mutual respect”.
Workplace incivility refers to employee behaviors that are more harmless, unintentional and
low intensity, unlike other aggressive and deliberate employee behaviors in the workplace
(Anderson & Pearson, 1999). Workplace incivility affects many situations in organizations. In
this direction, the aim of the study is to determine the effect of workplace incivility on
compulsory citizenship behavior. Compulsory citizenship behavior, which is considered as
the dark side of organizational citizenship behavior, is the extra-role behaviors that employees
show when they are exposed to strong social or managerial pressure to engage in informal
work activities (Vigoda-Gadot, 2006, p.85). In short, compulsory citizenship behavior is an
extra-role behavior that the individual has to exhibit and occurs against his / her own will
(Zhao, Peng, & Chen, 2014). There may be many reasons within the organization that cause
individuals to exhibit such behavior. Considering that workplace incivility may be one of
them, it was examined the effect of workplace incivility on compulsory citizenship behavior
in this study. It wa used online survey method as a data collection tool in this study. The
questionnaire consists of three parts. In the first part, there are statements to measure
workplace incivility, in the second part, statements to measure compulsory citizenship
behavior, and in the third part, questions about demographic information are included. It was
used scale that developed by Cortina et al. (2001), adapted to Turkish by Gok, Karatuna and
Basol (2019) to measure workplace incivilit and it was used scale that developed by Vigoda-
Gadot (2007), adopted to Turkish Harmanci Seren and Unaldi Baydin (2017) to measure
compulsory citizenship behavior. The sample of the study consists of 128 employees from
different professions, who were determined by convenience sampling method. The analysis of
the data was made using the SPSS statistical package program. In this context, frequency
analysis, factor analysis, reliability analysis, correlation analysis and regression analysis were
performed. According to the research results, workplace incivility has a significant effect on
compulsory citizenship behavior. In addition, there is a positive relationship between
workplace incivility and compulsory citizenship behavior.

Keywords: Workplace Incivility, Compulsory Citizenship Behavior, Extra-Role Behavior
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OZET

Temelde, Blockchain (blok zinciri), dagitilmis bir agda dijital kayitlarin olusturulmasini veya
aktarilmasini dogrulamak icin kriptografik algoritmalar kullanan dagitilmis bir dijital
defterdir. Blockchain’in mallarin ve 06demelerin hareketini izlemek i¢in c¢ok uygun
mekanizmalar oldugu da yadsinamaz bir gercektir. Ozellikle finans alaninda havale
transferlerinin hizli ve ucuza yapilmasina izin veren bir mekanizma olmasi, tiim Blockchain
kullanicilarinin  hayatim1  kolaylastirict  niteliktedir. Her yeni teknolojide oldugu gibi,
Blockchain teknolojisinde de birgok tartisma olusmustur. Bu tartigmalardan 6zellikle
giinimiizde On plana c¢ikani, siirdirilebilirlik ve c¢evresel etkileridir. Tim olumlu
ozelliklerinin yani sira Blockchain teknolojisi artan oranda cevrecilerin dikkatini olumsuz
yonde ¢ekmeye baslamis bir teknolojidir. Cevrecilerin iddialarina gore bu teknoloji, ¢cevreye
adeta yikim manasma gelecek etkilere sahiptir. Ornegin, bu savlarini elektrik tiiketimlerinin
adeta bir tilkenin tiikketecegi biiyiikliige erismesi referansi ile sonug olarak muazzam karbon
emisyonlarinin  artmasiyla desteklemektedirler. Bununla birlikte, baz1 blok zinciri
uygulamalarinin, agik¢a karbon emisyonun artirmadan g¢evresel faydalart da oldugu ileri
siiriilmektedir. Ornegin, Blockchain'in tedarik zinciri ydnetimi iizerindeki etkisi, ¢evre igin
kendi yan iirlinii olarak somut faydalar saglayacaktir. Cevreye en ¢ok hasarin tedarik zinciri
stireclerindeki aksakliklardan kaynaklandigint 6ne siliren bu goriise gore, bu hatalari
minimuma indirecek Blockchain teknolojisi, ¢evreye de biiyiik fayda saglamis olacaktir. Bu
calisma, c¢ok giincel bir konu olmast nedeniyle literatiirde ilk defa olarak, bahsi gegen
tartismalar1 post-modernist bir yaklagimla ele almistir. Blockchain’in g¢evresel etkileri tim
iddia sahiplerinin perspektiflerinden ve tez anti-tez bakis agisiyla incelenmistir. Sonug olarak
varilan noktada, her iki tarafin Oziinde hakli oldugu noktalar ortaya konulmustur.
Blockchain’in ¢evreye zararli etkilerini minimuma indirecek, ‘karbon emisyon salinimi
vergilendirmesi’ gibi finansal ¢ézlimlerin yani sira, tedarik zinciri yonetiminde Blockchain
teknolojisinin yarattig1 atmosferde artan bilimsel bilgi birikiminden yararlanmak gibi zararli
etkilerin azaltilmasina yonelik ¢6ziim Onerileri sunularak stirdiiriilebilirlige katki saglamak
hedeflenmistir.

Anahtar Kelimeler: Blockchain, Cevresel Etkiler, Surdiiriilebilirlik
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ABSTRACT

Basically, Blockchain is a distributed digital ledger that uses cryptographic algorithms to
verify the creation or transfer of digital records in a distributed network. It is also an
undeniable fact that blockchain is a very suitable mechanism for tracking the movement of
goods and payments. Especially in the field of finance, the fact that it is a mechanism that
allows quick and cheap remittance transfers makes the life of all Blockchain users easier. As
with any new technology, a lot of controversy has arisen in Blockchain technology. One of
the most prominent of these discussions today is its sustainability and environmental effects.
In addition to all its positive features, Blockchain technology is a technology that has started
to attract the attention of environmentalists increasingly. According to the claims of
environmentalists, this technology has effects that can literally mean destruction to the
environment. For example, they support their argument with the reference that their electricity
consumption reaches the size that a country will consume, as a result, with the enormous
increase in carbon emissions. However, it has been suggested that some blockchain
implementations also have environmental benefits without explicitly increasing carbon
emissions. For example, blockchain's impact on supply chain management will provide
tangible benefits for the environment as its own byproduct. According to this view, which
suggests that the most damage to the environment is caused by disruptions in the supply chain
processes, Blockchain technology that will minimize these errors will also benefit the
environment. This study handles the aforementioned discussions with a post-modernist
approach for the first time in the literature, since it is a very current subject. The
environmental effects of blockchain have been examined from the perspectives of all
claimants and from the thesis anti-thesis perspective. As a result, the points that both sides are
inherently right have been put forward at the point reached. In addition to financial solutions
such as ‘carbon emission taxation' that will minimize the harmful effects of blockchain on the
environment, it is aimed to contribute to sustainability by offering solutions to reduce harmful
effects such as benefiting from the increasing scientific knowledge in the atmosphere created
by Blockchain technology in supply chain management.

Keywords: Environmental Impacts, Sustainability, Blockchain

40
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OZET

Bilgi ve iletisim teknolojilerindeki hizli gelisim sirketlerin faaliyet siireclerinde koklii bir
degisime yol agmistir. Kiiresellesmenin etkisiyle orgilitler arasi rekabet ¢ok yonlii ve ¢ok
boyutlu bir platforma tasinmistir. Orgiitsel agidan degisim bir fenomen olmanin Stesinde
yonetsel bir yasam bigimine evrilmistir. Orgiitler teknolojik ve bilimsel gelismeler 15131nda
zaman, mekan ve smirlarin 6tesinde hareket etme Ozgirliigiine kavusmustur. Bu durum
miisterilerin, ¢alisanlarin ve yoneticilerin; karar, tercih, is modeli ve diislince sisteminde koklii
birtakim degisimlere neden olmaktadir. Bu degisimi besleyen en onemli faktorlerin basinda
internet teknolojisi yer almaktadir. Internet teknolojisinin sunmus oldugu imkanlar rekabetin
dijital ortama yansimasina da neden olmaktadir. Bilgi iletisim teknolojilerinin sagladigi
imkanlar sirketlerin klasik faaliyet ve siireglerine farkli boyutlar kazandirmistir. Bu gelisim
stireci arastirmacilart bu alanda kullanilan islevlerin etkisi ve Onemini Olgmeye ydnelik
caligmalara yonlendirmektedir. Dolayisi ile daha once hi¢ olmadigi kadar karmasik hale gelen
diinya ekonomisinde ¢ok farkli sektdrden isletmeler birlikte ¢aligmaya; ¢ok farkli bolgelerdeki
isletmeler birbirleriyle rekabet etmeye baslamislardir. Siirekliliklerini korumaya c¢alisan
orgiitler acisindan rekabet kavrami daha anlamli hale gelmistir. Bu kapsamda diinya genelinde
basarili Orgiitlerin strateji, davranis ve uygulama bigimleri 6rnek olarak takip edilmektedir.
Diinya genelinde igletme basarilarin1 konu edinmis siralama ve raporlarda Cin ve Amerika en
fazla sayida sirkete sahip olan iki iilkedir. Bu calismanin amaci diinya genelini kapsayan
siralamalarda ilk on sirada yer alan Cin ve Amerikan merkezli sirketlerin dijital kurumsal
iletisim araglarinin farkli degiskenlere gore karsilastirmasinin yapilmasidir. Calisma
kapsaminda nitel arastirma yontemlerinden igerik analizi kullanilmistir. Bu kapsamda iilke
temsilcilerinin stratejik yonlendirme araglart ve kurumsal dijital iletisim araglari analiz
edilerek anlamli sonuglarin paylasilmasi planlanmaktadir.

Anahtar Kelimeler: Rekabet, Cin, Amerika (ABD), Sirketler, Kurumsal Iletisim.

COMPETITION AT THE SUMMIT: A COMPARISON BETWEEN CHINA AND
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ABSTRACT

The rapid development in information and communication technologies has led to a radical
change in the operating processes of companies. With the effect of globalization inter-
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organizational competition has been carried to a versatile and multi-dimensional platform.
Change is more than an organizational phenomenon it has evolved into a managerial lifestyle.
Organizations in the light of technological and scientific developments have gained the
freedom to move beyond time, space and boundaries. This situation causes fundamental
changes in the decision, preference, business model, and thinking system of customers,
employees, and managers. Internet technology is one of the most important factors that feed
this change. The opportunities offered by internet technology also cause the competition to be
reflected in the digital environment. The opportunities provided by information
communication technologies have brought different dimensions to the classic activities and
processes of companies. This development process directs researchers to studies aimed at
measuring the effect and importance of functions used in this field. Therefore, in the world
economy, which has become more complex than ever before, businesses from many different
sectors work together; businesses in many different regions have begun to compete with each
other. The concept of competition has become more meaningful for organizations trying to
maintain their continuity. In this context, the strategy, behaviour, and implementation styles
of successful organizations around the world are being followed. China and America are the
two countries with the largest number of companies in rankings and reports on business
success around the world. This study aims to compare the digital corporate communication
tools of China and America centred companies, which rank among the top ten worldwide,
according to different variables. Content analysis, as one of the qualitative research methods,
was used within the scope of the study. In this context, it is planned to share meaningful
results by analyzing the strategic guidance tools and corporate digital communication tools of
the country representatives.

Keywords: Competition, China, America (USA), Companies, Corporate Communication.
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ABSTRACT

In the twenty-first century, intellectual capital and innovation capability have been identified
as two of the most significant determinants of organisational performance. However, research
into the relationship between intellectual capital, innovation capability, and organisational
performance has yielded mixed results due to, several inconsistencies which includes the
evaluation measurements used. Therefore, the purpose of this study was to classify and
categorise the measurement indicators used in determining organisational performance. The
research focuses on several scientific journals that report on organisational efficiency,
including both financial and non-financial performance metrics. Studies examining the
relationship between intellectual capital, innovation capability, and organisational
performance were identified using a literature review approach use focal phenomenon.
Articles were categorised and analysed based on how organisational performance was
assessed. Financial and non-financial metrics, as well as objective and subjective steps, were
used to classify the data. However, it cannot be ignored that multi-dimensional performances
are used in some of the most recent literature. Therebefore, this study proposes three steps
before deciding on performance indicators; Firstly, researchers should revise commonly used
measurements of performance, or the same kinds of instruments for evaluation, and secondly,
classify them into financial and non-financial measures or objective and subjective measures.
Lastly, integrate those two types of measurement indicators. As a result, researchers will be
able to achieve the research objective precisely and contribute to the body of knowledge.

Keywords: Intellectual Capital, Innovation, Organization Performance, Performance
Measurement, Literature Review
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ABSTRACT

This paper introduces both the Indian and American media industries by exploring their
aspects through several media forms including publishing, film, radio, television. The aim is
to compare these huge countries that are heavily populated and are considered to be
powerhouses of the world’s general media industry. Both countries are leaning towards
digilization as the technological advancements shape the way that customers consume a
product. Their different geographical locations does not stop the success they gain, but the
financial differences do in fact have an impact on the way these movies spread through the
globe

Keywords: Media, Entertainment, US, India
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ENDUSTRI 4.0 UYGULAMALARI VE ORGUTSEL LIiDERLIK UZERINDE
OLUSAN ETKILERININ INCELENMESI
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OZET

Degisim ve doniistim kaginilmazdir. Toplumlar bas dondiiriicii bir hizla “yeni diinya toplumu”
olma yolundadirlar. Bunu, 6nlemekse olduk¢a giictiir. Diinyanin tiim iilkeleri bu gergegin
farkindadirlar ve gelismelerden azami faydayir saglamak iizere konumlandirma c¢abasina
girmistir. Uzak dogudaki ucuz is¢ilik ve yaratilan imalat firsatlar1 imalatin1 Bati diinyasinda
yapan isletmelere biiylik bir tehdit igermeye baslayinca batili devletler ¢are olarak degisim-
doniistim stireci kullanilmistir. O kadar ki hiikiimetler diizeyinde bu yontem desteklenmistir.
Almanya, “Endiistri 4.0” yontemini kullanarak daha ucuz, hizli, fonksiyonlu iirlinler liretmeye
uygun ortam olusturmak iddiasin1 6ne stirmiistiir. Esasen ifade edilen her sey onlarca yildir
bilimsel olarak yapay zeka ve zeki imalat sistemi gelistirenlerce sdylenmekte olmasina karsin,
dijital doniistim adli yeni bir imalat dalgasi olusturulmus, uzak dogu iilkelerindeki iiretim ve
imalat baskisiyla ortaya c¢ikan etkinin Onlenmesi hedeflenmistir. Bu calismada endiistriyel
devrim sayilan “Endistri 4.0” uygulamasinin orgiit ve lider iizerindeki degisim etkileri
incelenmis ve degerlendirilmistir.

Anahtar Kelimeler: Orgiitsel, Liderlik, Endiistri 4.0, Etki

EXAMINATION OF INDUSTRY 4.0 APPLICATIONS AND ITS EFFECTS ON
ORGANIZATIONAL LEADERSHIP

Dr. Nuran Varigh
Sosyal Giivenlik Kurumu, Tiirkiye
gulmennuran@hotmail.com

ABSTRACT

Change and transformation are inevitable. Societies are on their way to becoming a “new
world society” with dizzying speed. And this is very difficult to prevent. All countries of the
world are aware of this fact and have made a positioning effort to ensure the maximum
benefit from the developments. When cheap labor and created manufacturing opportunities in
the Far East began to pose a major threat to enterprises engaged in manufacturing in the
Western world, western states used the process of change-transformation as a remedy. So
much so that this method has been supported at the level of governments. Germany has put
forward its claim to create an environment suitable for producing cheaper, faster, functional
products using the” industry 4.0 " method. Although everything that is essentially expressed
has been scientifically said by those who have developed artificial intelligence and intelligent
manufacturing systems for decades, a new wave of manufacturing called digital
transformation has been created, aimed at preventing the impact caused by production and
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manufacturing pressure in Far Eastern countries. In this study, the effects of change on the
organization and leader of the “Industry 4.0” application, which is considered an industrial
revolution, were examined and evaluated.

Keywords: Organizational, Leadership, Industry 4.0, Impact
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OZET

Giliniimilizde paydaslar, isletmenin finansal performans sonuglar1 yaninda finansal olmayan
performans sonuglarinin da kendilerine sunulmasimi beklemektedirler. Bu beklentinin
karsilanmasi amaciyla baslatilan siirdiiriilebilirlik raporlamasi, raporlamay1 yapan isletmeye
s0z konusu beklentinin karsilanmasinin yaninda, pozitif imaj, itibar, kolay kaynak bulma gibi
bagka avantajlar da saglamaktadir. Siirdiiriilebilirlik raporlamasi gelismis ve gelismekte olan
iilkelerin  giindemindedir. Tirkiye’de ¢esitli isletmeler 2000°li yillardan itibaren
siirdiiriilebilirlik raporlar1 hazirlamaya baglamislardir. Isletmeleri siirdiiriilebilirlik raporlamas:
yapmaya tesvik etmek iizere, gelismis lilkelerde olusturulan siirdiiriilebilirlik endeksleri model
alinarak, Borsa Istanbul biinyesinde 2014 yilinda siirdiiriilebilirlik endeksi olusturulmustur.
Isletmeler tarafindan hazirlanan siirdiiriilebilirlik raporlar1 her gegen giin daha fazla kullanic
tarafindan takip edilmektedir. Siirdiiriilebilirlik raporlarinin igerikleri {izerinden hesaplanan
ESG (Environmental Social and Governance) skorlart ise isletmelerin finansal olmayan
performanslarinin  sonucu olarak kabul edilmektedir. Skorlama bir¢cok farkli kurulus
tarafindan yapilmakta ve kamuoyu ile paylasilmaktadir. Bu ¢alismada kullanilan ESG skorlar1
Bloomberg tarafindan, isletmelerin siirdiiriilebilirlik rapor iceriklerine bakilarak, belirlenen
120 kritere gore hesaplanmaktadir. Farkli sektorler i¢in farkli hesaplama kriterleri mevcuttur.
Bu sebeple skorlar ayn1 sektordeki farkli kuruluslar karsilastirmak amaciyla kullanilmaktadir.
Bu ¢alismada Borsa Istanbul siirdiiriilebilirlik endeksinde yer alan sirketlerin siirdiiriilebilirlik
performanslarinin gelisimi skorlarin ii¢ boyutu olan ¢evre, toplum ve kurumsal yonetim
boyutlart ile incelenmistir. Bdylelikle raporlama yapan isletmelerin finansal olmayan
performans gelisimleri isletme ve sektor boyutu ile degerlendirilmistir.

Anahtar Kelimeler: Siirdiiriilebilirlik Raporlamasi, ESG, Finansal Olmayan Performans,
Siirdiiriilebilirlik Endeksi
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ABSTRACT

Today, stakeholders demand financial performance results be presented to them as well as
non-financial performance results of the enterprise. Sustainability reporting, initiated to meet
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this expectation, provides the reporting company with other advantages such as positive
image, reputation, and easy resource finding, in addition to meeting the said expectation.
Sustainability reporting is on the agenda of developed and developing countries. various
businesses in Turkey began to prepare sustainability reports since the 2000s. In order to
encourage businesses to report on sustainability, the sustainability index was created in 2014
within Borsa Istanbul, based on the sustainability indexes created in developed countries.
Sustainability reports prepared by businesses are followed by more and more users every day.
ESG (Environmental Social and Governance) scores calculated on the contents of the
sustainability reports are accepted as the result of the non-financial performance of the
business. Scoring is done by many different organizations and shared with the public. The
ESG scores used in this study are calculated by Bloomberg, according to 120 criteria. There
are different calculation criteria for different sectors. For this reason, the scores are used to
compare different organizations in the same industry. In this study, the sustainability
performance of companies included in the Borsa Istanbul sustainability index has been
analyzed with the three dimensions of the scores, namely the environment, society, and
corporate governance dimensions. Thus, the non-financial performance improvements of the
reporting companies are evaluated in terms of business and sector dimensions.

Keywords: Sustainability Reporting, ESG, Non-financial Performance, Sustainability Index
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ABSTRACT

Entrepreneurship has become one of the fastest-growing research fields in both academia and
the business community. Many researchers aim to identify the main factors involved in being
a successful entrepreneur. This study focuses on identifying the relationship between one’s
main personality traits (such as resiliency, hard-working, sociable, adaptable and people-
oriented) and entrepreneurial intention. Different from previous studies, this paper also
explores the relationship between psychological capital and entrepreneurial intention to
determine how personal attributes affect entrepreneurship. This study was conducted among
university students, white-collar employees and entrepreneurs in Turkey. The total sample
size was 185 participants. In the psychological capital of self-efficacy, hope and optimism, the
results show that, contrary to the hypothesis, optimism did not have a significant effect on
entrepreneurial intention (B=.40 p=.234). However, as the hypothesis predicted, Self-efficacy
(B=.138 p=.001) and Hope (p=.310 p=.000) did have a significant effect on entrepreneurial
intention. Of the traits people-focused, industrious, resilient, socially adept and open-minded,
only people-focused did not have a significant effect on entrepreneurial intention (B=-.053
p=.166), while industrious (=.283 p=.000), resilient (p=.150 p=.000), socially adept (p=.097
p=.013) and open-minded (f=.236 p=.000) did have a significant effect. This study illustrated
new findings on how psychological capital affects entrepreneurial intention. Even, Rauch and
Frese (2007) conducted an extensive meta-analysis to identify personality traits that play an
important role in new-business creation and entrepreneurial intention. In this study, the
regression analysis showed that the People-focused factor of the personality traits variable has
no correlation with entrepreneurial intention. In addition, psychological capital theory
maintains that hope, self-efficacy, resilience and optimism are important traits for keeping a
person engaged and on task and for reducing the unfavorable effects of stress in the business
environment (Luthans et al.,2007). The current research conducted factor analysis on
psychological capital, and finds only three factors to be significant: self-efficacy, optimism
and hope. Interestingly, all resilience items were discarded. This result can perhaps be
explained by the sample composition, a group of young people, with a mean age of 32.85;
younger generations tend to have higher self-efficacy than older generations do (Aydogmus,
2016). Self-efficacy was found to be the most significant factor regarding entrepreneurial
intention. This showed that self-efficacy and hope have a relevant correlation with
entrepreneurial intention. Interestingly, no significant correlation between optimism and
entrepreneurship intention was found in this study.

Keywords: Entrepreneurship, Entrepreneurial Intention, Personality Traits, Psychological
Capital
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OZET

Yenilenen ve degisen diinya diizeninde tarim isletmelerini de giiclendiren Blok Zincir
Teknolojisi bilgilerin, ddemelerin, s6zlesmelerin veya islemlerin dijital platformda bire bir
tanimlanabildigi dogrulanabildigi ve imzalanabildigi bir teknoloji protokoliidiir. Merkeziyetli
sunucular her ne kadar korunsalar da saldirilara agiktir. Gilinlimiizde yapilan sozlesmeler,
imzalar, para veya bilgi aliverisi gibi islemlerin neredeyse tamami sanal ortamda
gerceklesmektedir. Fiziksel olarak yapilan islemler, s6zlesmeler, imzalar goriismeler de sanal
ortama aktarilmaktadir. Blockchain teknolojisinin 6zelligi bagkalarmin ulagsmasi muhtemel
olan giinliik hayatimizin biitiin verilerini merkeziyetli sunuculardan alarak taraflar arasindaki
bilgi akisint dogrudan birbirine baglamaktadir. Bu teknoloji ile ag tizerindeki iglerin tamami
kesintisiz sekilde kaydedilebilmektedir. Agda yer alan her kisinin kendisine ait bir ciizdani
(hesap defteri) bulunmaktadir. Boylece kisi yaptigi tiim islerini gérebilmektedir. Blok Zincir
Teknolojisinde her bir blok, bir 6nceki blok ile iliskilendirilmistir ve sifreli bir referans ile
korunmaktadir. Bu sekilde sayisiz bloklardan olusan bilgi akisina digsaridan ulagsmak
neredeyse imkansiz hale gelmektedir. Bu da gilinlimiiziin temel sorunu olan giivensizligi
azaltmaktadir. Bu blok zincir teknolojisi ile sisteme kayith kisiler arasinda dogrudan transfer
edilebilen belgeler de olusturulabilmektedir. Genel olarak Onceligimiz olan giiven, evrak
akisinin hizlilig1, aracisiz dogrudan iletisim gibi pek ¢ok gereksinim duydugumuz konular1 bu
teknoloji sayesinde elde edilebiliriz. Bu ¢alismanin amaci, gelisen ve degisen diinyada tarim
isletmelerini de etkileyebilecek hizlandiracak bir teknolojinin tanitimini saglamak, Tirkiye ve
diinya acisindan mevcut kullanimini irdelemek, tarimsal alanda hayatimizda nasil bir
degisiklik olusturabilecegini tartismaktir. Tipki 90’11 yillarda internetin ¢ikmasi ve zamanla
hayatimizin merkezinde yer almas1 ve tarimsal faaliyetleri dogrudan etkiledigi gibi blockchain
(blok zincir teknolojisi) de gelecekte biitiin sektorlerde oldugu gibi tarimsal faaliyetlerde de
karsimiza cikabilecek bir uygulamadir. Calisma diinyada belli bir asamaya gelmis olan bu
teknolojinin Tirkiye’de tamitilmasi ve diinyadaki gelismelere ayak uydurmamiz acisindan
onemlidir. Diinyadaki tarimsal ticaretten pay alabilmek i¢in gelismis lilkelerdeki yenilenen
teknolojileri de takip etmek gerekmektedir. Blockchain uygulamalari artik diinyadaki en
onemli markalar sirketler hatta iilkeler arasinda kullanilmaktadir. Bu sebeple bu blok zincir
teknolojisi ve uygulamalarina yonelik egitimler tesvikler verilmelidir.
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THE TECHNOLOGY OF BLOCKCHAIN AND THE TECHNOLOGY OF
BLOCKCHAIN IS IN TERMS OF AGRICULTURE ENTERPRISES

Galip Simsek
Karabiik Universitesi, Tiirkiye
galipsimsek@hotmail.com

Prof. Dr. Ufuk Karadavut
Karabiik Universitesi, Tiirkiye
ufukkaradavut@gmail.com

ABSTRACT

Blockchain Technology, which also strengthens agricultural enterprises in a renewed and
changing world order, is a technology protocol in which information, payments, contracts or
transactions can be verified and signed one-on-one on the digital platform. Centralized servers
are vulnerable to attacks, however protected they are. Today's contracts, signatures, money, or
information acquisition are virtually complete in virtual environments. Physical transactions,
contracts, signatures, conversations are also being transferred to the virtual environment.
Blockchain technology takes all data of our daily lives, which are likely to be reached by
others, from centralized servers, directly linking the flow of information between the parties.
With this technology, all of the work on the network can be recorded continuously. Each
person on the network has their own wallet (ledger). This allows the person to see all the work
they do. In Block Chain technology, each block is associated with the previous block and is
protected by an encrypted reference. This makes it almost impossible to access the flow of
information from the outside, comprised of countless blocks. This reduces the insecurity that
is today's main problem. With this block chain technology, documents can be created that can
be transferred directly between the people registered in the system. With this block chain
technology, documents can be created that can be transferred directly between the people
registered in the system. This technology is our priority in general, where we need a lot of
things like trust, the speed of the flow of documents, direct communication without a
mediator, and so on. The aim of this study is to promote an accelerating technology that can
affect agricultural enterprises in the developing and changing world, to examine its current
use for Turkey and the world, and to discuss how it can make a difference in our lives in the
agricultural field. Just as the internet emerged in the 90s and became at the center of our lives
over time and directly affected agricultural activities, blockchain is an application that may
come across in agricultural activities as well as in all sectors in the future. The study is
important for the introduction of this technology in Turkey, which has reached a certain stage
in the world, and for us to keep up with the developments in the world. In order to get a share
of the agricultural trade in the world, it is necessary to follow the renewed technologies in
developed countries. Blockchain applications are now used among the most important brands
in the world, companies, and even countries. Therefore, training for these block chain
technology and applications should be provided with incentives.

Keywords: Blockchain Technology, Digitalization, Agricultural Enterprises
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OZET

Kirgizistan 2012 yilinda Kamu-Ozel Ortaklig1 Yasasini (bundan sonra KOI olarak anilacaktir)
kabul etmis olsa da, 6zel bir yatirimeidan kaynaklanan biytik riskler oldugu i¢in saghk
sektoriindeki KOO yayginlagmamustir.

KOl projelerindeki riskler, KOi'nin uygulanmasi1 sirasinda meydana gelebilecek ve mali
kayiplarla sonuglanabilecek potansiyel olaylar olarak diisliniilmelidir. PPP projesi
katilimcilart i¢in bu ek maliyet olup, gelirde tahmin edilen gelirle kiyasla bir eksiklige yol
acar.

Geleneksel olarak su risk tiirleri bilinmektedir: finansal, yasal, politik, ¢evresel, sosyal,
yapisal, teknik, ticari ve operasyonel riskler.

Risk y&netimi siireci birkag asamadan olusur: projenin hazirlik asamasinda belirli bir KOI
projesinin dogasinda bulunan risklerin siniflandirilmas1 ve tanimlanmasi, KOI risklerinin
niteliksel veya niceliksel dzelliklerinin degerlendirilmesi, risklerin KOI sézlesmesi taraflari
arasinda dagitimi. Burda riskin daha iyi yonetebilecek tarafa tahsis edilmesi 6nemlidir.

Riskin, onu aktif olarak yonetmekle ilgilenen, riski yonetmek i¢in gerekli kaynaklara sahip
olan veya olacak olan tarafin {istlenilmesi onemlidir. Ciinkii riskleri onlemek ve onlar1 en aza
indirgemek igin eylemler yapmak, KOI projesinin tiim dénemi boyunca riskleri izlemek
gerekecek.

Bu aragtirmanin amaci, KOI projelerinin risk tiirlerini degerlendirmek, Kirgizistan'n saglik
sisteminde hangi risklerin baskin oldugunu belirlemek ve sistemin daha da gelistirilmesi i¢in
¢oziim yollar1 6nermektir.

Anahtar Kelimeler: Kamu-Ozel Ortakhigi, Saghk Sistemi KOI Projelerinde Riskler, Risk
Degerlendirmesi, Risk Yonetimi
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ABSTRACT

Although Kyrgyzstan has adopted the Law on Public-Private Partnership (hereinafter-PPP) in
2012, PPP in the healthcare sector has not become widespread, since there are great risks from
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a private investor. Risks in PPP projects should be considered as potential events that may
occur during the implementation of PPP and may result in financial losses. This additional
cost for the PPP project participants leads to a shortfall in income compared to the forecasted.
It is customary to distinguish the following risks: financial, legal, political, environmental,
social, constructional, technical, commercial and operational risks. The risk management
process consists of the several stages: identification and description of the risks inherent in a
particular PPP project at the preparatory stage of the project, qualitative or quantitative
assessment of PPP risks, distribution of risks between the parties to the PPP agreement on the
basis that the risk is assigned to the party that better able to manage this risk. It is also
important that the risk should be assumed by the party that is interested in actively managing
it, has or will have the necessary resources to manage risk - prevent risks and actions to
minimize them, monitor risks during the entire period of the PPP project. So, the aim of this
research is assess types of risks of the PPP projects, determining what risks predominate in
the healthcare system of Kyrgyzstan and to propose ways of solution for the further
development of the system.

Keywords: Public-Private Partnership, Risks In PPP Projects In Healthcare, Risk
Assessment, Risk Management
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OZET

Uluslararasi ticaret kapsaminda yiik tagimacilifinda deniz yolunun payi siirekli olarak artig
gostermekte; diinya genelinde ticaretin %80’inden fazlasi deniz yolu agi ile yiiriitilmektedir.
Tiirkiye ise uluslararasi ticaret agisindan ortaya koydugu faaliyetlerin biiyiik bir boliimiinii,
benzer sekilde, deniz yolu ile ger¢eklestirmektedir. Ayni1 zamanda deniz yoluna yonelik
yatirimlar Tirkiye i¢in ekonomik gelisime Oncii adimlar niteligindedir. Diger yandan yiik
ellecleme kolaylig1 ve hacimli yiik tasinabilirligi saglamasi agisindan konteyner tasimaciligi
da deniz yolu ticareti i¢in 6nemli kavramlarin basinda gelmektedir. Akdeniz Bolgesinde
konumlanmis Assan Liman Isletmeleri, Limak Iskenderun Uluslararasi Liman Isletmeciligi ve
Mersin Uluslararas1 Liman Isletmeciligi konteyner tasimacilig1 igin yatirrmlarin yapildigi ve
bulunduklar1 bolgeye ekonomik getirisi yiiksek limanlardir. S6z konusu limanlar agirlikli
olarak I¢ Anadolu, Akdeniz, Dogu Anadolu ve Giineydogu Anadolu bélge yiiklerine hizmet
verirtken bu bolgeleri ticari anlamda beslemektedir. Ayni zamanda limanlar bulunduklar
konum ve glimriik rejimleri etkisiyle kombine tasimacilikta yonlendirici niteliktedir. Bu
kapsamda ¢alismanin amaci iskenderun Limanlari ve Mersin Limanimi is hacimleri bazinda
incelemektir. Bu amagla ilgili limanlarin bulunduklar1 bélgedeki lojistik hinterlandlar1 ve
konteyner is hacimleri de gbéz Oniine alinmistir. Calismada diinya konteyner deniz yolu
ticareti, Tlrkiye’nin konteyner deniz yolu tasimaciliginda bulundugu konum, arastirmaya
konu limanlarin Tiirkiye’de bulunan diger limanlar ile ylik hacmi paylasimi ve konteyner
acisindan  detaylandirilmasi, ele alman limanlarin lojistik hinterlant kapsaminda
degerlendirilmesi ve is hacimlerine yer verilmistir.

Anahtar Kelimeler: Lojistik, Konteyner Tagimaciligi, Konteyner Limanlari
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ABSTRACT

The share of the seaway is constantly increasing in freight transport within the scope of
international trade; more than 80% of the trade in the world is carried out by the seaway
network. Turkey is carrying out a large portion of international trade activities with the sea
route. At the same time investing in the sea route is the step leading to the economic
development for Turkey. On the other hand, container transportation is one of the most

54



important concepts for maritime trade in terms of ease of handling and providing bulky cargo
transportation. Located in the Mediterranean Region, Assan Port, Limak Iskenderun
International Port and Mersin International Port are ports where investments are made for
container transportation and have high economic returns to the region where they are located.
These ports serve Central Anatolia, Mediterranean, Eastern Anatolia and Southeastern
Anatolia regional loads and feed these regions commercially. At the same time, ports are
guiding in combined transportation with the effect of their location and customs regimes. In
this context, the aim of the study is to examine Iskenderun Ports and Mersin Port on the basis
of business volume. For this purpose, the logistics hinterland and container business volumes
in the region where the relevant ports are located were also taken into consideration. In the
study, the world container maritime trade, place in container maritime transport where Turkey
is located, load sharing between research ports and other ports in Turkey and detailing in
terms of container and business volume are included.

Keywords: Logistics, Container Transportation, Container Ports
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ABSTRACT

Through the internationalization of industrial development, the global economy was
integrated where growth in foreign trade and investment has increased the incidence of
enterprises with companies having assets in more than one country. Multinational
corporations (MNCs) may bring about income generation and employment opportunities. The
question remains whether those advantages represent the values of the host state because they
have deployed capital and technology that affect the lives of the people by reshaping their
economic, social and culture values. MNCs are supposed to be regulated by host states’
legislations, unfortunately the laws are sometimes weak especially in developing states due to
over-reliance to MNCs. This article discusses on the role of MNCs focusing on Oil & Gas
companies under international law and identify cases of infringement of human rights,
particularly in environment. It then presents a brief introduction of United Nation Guiding
Principle (UNGP) as tools to governs MNCs activities and how this tool can be integrated into
domestic law to protect environment. This article concludes with recommendations on how
0&G companies
can respect human rights despite of their hazardous activities to environment.

Keywords: Environment, Human Rights, Multinational Corporation, Oil and Gas, United
Nation Guiding Principles.
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OZET

Tedarik zinciri dinamikleri isletmeler i¢in tedarik zinciri performansina, is siireglerine,
yonetim fonksiyonlarma ve verimliligine dogrudan etki eden Onemli bilesenler olarak
goriilmektedir. Tedarik zincirinde bulunan her firma istenilen tedarik seviyesini dogru, en az
maliyetle ve etkili bir bicimde gerceklestirmek i¢in diger isletmelere gereksinim duymaktadir.
Dolayisiyla rekabet giiciiniin artirilmasi, isletme performansinin yiikseltilmesi, is akislarinda
sorunlarin yaganmamasi ve miisteri memnuniyetinin saglanmasi agisindan tedarik zinciri
dinamikleri dnemli bilesenler olarak goriilmekte ayni zamanda gerekli bilgi, malzeme ve
hizmetin saglanmasi ile siire¢ yOnetiminin iyilestirilmesinde kritik roller oynamaktadir.
Aslinda isletmelerin siirdiiriilebilirligi ve verimliligin saglanmasinda tedarik zinciri
dinamikleri lojistik fonksiyonlarin etkili bir bicimde gerceklestirilmesinde anahtar
gostergelerden biri oldugu da sdylenebilir. Yine isletmelerdeki kapasite ve yeteneklerin
gelistirilmesine de katki saglayan tedarik zinciri dinamikleri 1§ akis sistemleri ile bunlara
iligkin dinamiklerinde standartlasmasi ve siirdiiriilebilir kilinmas1 i¢in gerekli olan siirece
fayda sagladig diisiintilebilir.

Bu c¢alismada Giresun’da faaliyet gosteren 10 ve iizeri ¢alisani olan gida isletmelerinde
tedarik  zinciri  dinamiklerinde meydana gelen karnigikliklarin  derecelendirilmesi
amaglanmistir. Belirlenen problemin karmasik ve kompleks yapisi sebebi ile ilgili
karigikliklarin ¢ozlimiinde literatiirde genellikle kullanilan Cok Kriterli Karar Verme (CKKYV)
yontemlerinden yararlanmay1 gerektirmektedir. Dolayisiyla bu ¢alismada Cok Kriterli Karar
Verme yontemlerinden ¢ok fazla alanda kullanilan SWARA yo6ntemi tercih edilmistir.

Yapilan analiz dogrultusunda ulasilan ¢aligma sonucuna gore gida isletmelerinde tedarik
zinciri dinamiklerinde meydana gelen karigikliklarda en fazla etkili olan faktorlerin sirastyla
“Geg¢ Teslimler” ve “Bilgi Hatalar” oldugu goriilmiistiir. En az éneme sahip olan tedarik
zinciri dinamigi faktorleri ise sirasiyla “Mal ya da Hizmet Promasyonlari” ile “ Siparis
Birikmesi” oldugu tespit edilmistir.

Anahtar Kelimeler: Tedarik Zinciri, Tedarik Zinciri Dinamikleri, Gida Isletmeleri, SWARA
Y ontemi
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ABSTRACT

Supply chain dynamics are seen as important components that directly affect supply chain
performance, business processes, management functions and efficiency for businesses. Every
company in the supply chain needs other businesses to achieve the desired level of supply
accurately, with the least cost and in an effective manner. Therefore, supply chain dynamics
are seen as important components in terms of increasing competitiveness, increasing business
performance, avoiding problems in workflows and ensuring customer satisfaction, and also
play critical roles in the provision of necessary information, materials and services and
improvement of process management. In fact, it can be said that supply chain dynamics is one
of the key indicators in the effective realization of logistics functions in ensuring the
sustainability and efficiency of enterprises. It can be thought that supply chain dynamics,
which also contribute to the development of capacities and capabilities in enterprises, and the
dynamics of these, can be considered to be beneficial for the process required to standardize
and make them sustainable. In this study, it is aimed to rank the confusion in the supply chain
dynamics in food establishments with 10 or more employees operating in Giresun. Due to the
complex and complex nature of the determined problem, it is necessary to benefit from the
Multi Criteria Decision Making (MCDM) methods, which are generally used in the literature,
in solving the confusion. Therefore, in this study, the SWARA method, which is used in many
areas from Multi Criteria Decision Making methods, was preferred. According to the results
of the study obtained in line with the analysis, it was seen that the most effective factors in the
confusion in the supply chain dynamics in food enterprises are "Late Deliveries" and
"Information Errors”, respectively. The least important supply chain dynamics factors were
determined to be "Goods or Service Progresses™ and "Order Accumulation”, respectively.

Keywords: Supply Chain, Supply Chain Dynamics, Food Businesses, SWARA Method.
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OZET

. Diinyada ekonomide, endiistride ve politikada daimi olan bir degisim ile gelisim
yasanilmaktadir. Anilan degisimin ve gelisimin ise bir¢ok farkli etmenlere bagli olmasiyla
beraber, Ozellikle de endiistriyel alanda yasanilmasi beraberinde diger alanlarda da etki
gostermesi degisimin ve ilerlemelerde diinyada farkli noktaya nasil gelindiginin asil etkenleri
arasindadir. Endiistriyel baglamda ilk olarak Sanayi Devrimi dogrultusunda gergeklesen
yeniliklerin dordiincii asamaya ulagmasi ile Endiistri 4.0 ifadesi ortaya ¢ikmistir. Endiistri
4.0, yalniz teknoloji ya da endiistriyel iiretimdeki ilerlemeler beraberinde degil, ilaveten
sosyal alanlarda olusturulan bag ile de aciklanabilir. Endiistri 4.0’1in etkisiyle hayatin her
alaninda etkisini artiran dijitallesme, isletmelerde etkisini fazlasiyla gostermistir. Schumpeter,
girisimciyi tanimlarken ekonomik gelismenin saglanmasinda, iretimde yeni teknikler
gelistirilmesinde ve lirlin yelpazesinin genisletilmesinde 6nemli bir giic oldugunu
vurgulamistir (Bayar, M. & Varish, N., 2021:44). Cevrede yasanan degisimlere uyum
saglayabilmek i¢in girisimci bir bakis agisin1 benimsemek, girisimcilik kavraminin en énemli
boyutudur. Isletmelerin tiim bu degisime uyum saglamasinda yenilik¢i fikirlere sahip olup
bunlar1 hayata gegcirebilen girisimci yapr sahibi liderlerin etkisi fazladir. Giliniimiiz is
hayatinda yer alan klasik yonetim stillerinin artik dijitallesen igletmelerde yetersiz kaldig1 ve
hedeflere ulagma yolunda verilerin, analizin ve zaman yonetiminin olduk¢a 6nem tasidig1 bir
stire¢ ortaya ¢ikmaktadir. Bu nedenle isletmelerinin gelecegi ve siirekliliginin saglanmasinda
gerek bugliniiniin gerekse geleceginin basariya odakli sekillenmesinde bilgi teknolojilerine
hakim, hizli karar alabilen, networking odakli girisimci liderler etkili olacaktir. Dolayisiyla,
girisimci ruha sahip liderler, isletmelerde giderek 6nemini artirmakta ve dijitallesme siirecinde
onemli rol oynamaktadir. Yapilan bu ¢alismanin amaci Endiistri 4.0 ile hizla yayginlasan
dijitallesme siireci ve degisen liderlik anlayisi baglaminda girisimci liderligin kavramsal
acidan ele alinmasi bu kavramlar arasindaki iligki ve sonuclarinin ilgili literatiir 15181nda
incelenmesidir
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ABSTRACT

In the world, development is experienced with a constant change in economy, industry and
politics. Although the said change and development depends on many different factors,
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especially the fact that it is experienced in the industrial area and has an effect on other areas,
iIs among the main factors of how the different point in the world has been reached in the
change and progress. In the industrial context, the term Industry 4.0 emerged with the
innovations that were first realized in line with the Industrial Revolution to reach the fourth
stage. Industry 4.0 can be explained not only by advances in technology or industrial
production, but also by the bond created in social areas. Digitalization, which has increased its
effect in all areas of life with the effect of Industry 4.0, has shown its effect on businesses.
While defining the entrepreneur, Schumpeter emphasized that it is an important power in
ensuring economic development, developing new techniques in production and expanding the
product range (Bayar, M. & Varisli, N., 2021: 44). The most important aspect of the concept
of entrepreneurship is to adopt an entrepreneurial perspective in order to adapt to the changes
in the environment. Leaders with an entrepreneurial structure who have innovative ideas and
can bring them to life have a great influence on the adaptation of businesses to all these
changes. A process is emerging where the classical management styles in today's business life
are insufficient in digitalized businesses and where data, analysis and time management are
very important in achieving goals. For this reason, networking-oriented entrepreneur leaders
who are competent in information Technologies and can make quick decisions, will be
effective in shaping the future and continuity of their businesses with a focus on success.
Therefore, leaders with an entrepreneurial spirit are increasingly important in businesses and
play an important role in the digitalization process. The aim of this study is to examine
entrepreneurial leadership conceptually in the context of the rapidly spreading digitalization
process and changing leadership understanding with Industry 4.0, and the relationship
between these concepts and their results in the light of the relevant literature.

Keywords: Industry 4.0, Digitalization, Management, Leadership, Entrepreneurial
Leadership.
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OZET

Sosyal medya platformlarinda tiiketicilerin aktif olmalarinin en temel motivasyonlarindan
birisi olan bilgi elde etme motivasyonudur. Tiiketiciler satin alacaklari iirlin ve hizmetlere
yonelik alim kararlar1 6ncesinde sosyal aglarda kendi aglar1 veya baska aglarda bilgi arayis
icindedirler. Hatta sosyal aglar onlar i¢in énemli bir referans kaynagi olusturmaktadir. Bu
caligmada instagram ve facebook sosyal medya platformlarinda aktif olan tiiketiciler iizerinde
gerceklestirilmistir. Tiketicilerin bilgi yonelimli olmalari satinalma niyetini dogrudan
etkisiyle birlikte grup-i¢i ve grup disi paylasimlar araciligiyla satinalma niyetini nasil
etkiledigi incelenmektedir. Arastirmada amaciyla ileri siiriilen dogrudan ve araci iligkiler bu
iliskiler PLS-YEM (partial least squares-en kiigiik kareler yontemi yapisal esitlik
modellemesi) ile test edilmektedir. Arastirma sonuglari tiiketicilerin satinalacaklari {iriin ve
hizmetlere iliskin sosyal aglarda bilgi elde etme arayisinda olduklar1 ve bu bilgilerin onlari
satin alma istegini dogrudan dogruya arttirmakla birlikte kendi grup-i¢i ve grup disi sosyal
aglardaki elde ettikleri bilgilerin de satinalma istegini giiglendirdigini ortaya koymaktadir.

Anahtar Kelimeler: Bilgi Motivasyonu, Grup-ici Elektronik Agizdan Agiza Iletisim, Grup-
Dis1 Elektronik Agizdan Agiza Iletisim, Satinalma Niyeti, Sosyal Medya
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IN SOCIAL MEDIA AND PURCHASE INTENTION; MEDIATION ROLE OF IN-
GORUP AND OUT-GROUP ELECTRONIC MOUTH-TO-MOUTH
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ABSTRACT

This paper investigates the effects of consumers’ information motivation on purchase
intentions through in-group and out-group electronic-word of mouth behaviors. This article
explores how consumers’ in-group and out-group electronic word of mouth behaviors direct
the relationship between information motivation and purchase intention. The paper describes
a study of focusing on the mediating role of in-group and out-group electronic word of mouth
(eWOM). The results demonstrate that consumers’ informating has a direct and positive affect
on purchase intention, in-group and out-group electronic word of mouth.

Keywords: Consumers' Information Motivation, Purchase Intention, In-Group Electronic
Word of Mouth, Out-Group Electronic Word of Mouth
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OZET

Son yillarda iktisadi ¢aligmalarda kullanilmaya baslanan yontemlerden birini mekansal veri
modelleri olusturmaktadir. Mekansal veri modelleri veri setinde birimlerin mekansal
etkilesimini ele almasi gerekgesiyle klasik ekonometrik modellerden farkli bir yaklasimi
benimsemektedir. Mekansal analizler bolgeler arasi mekansal bagimliligin varligima ortaya
koyabilmesi ac¢isindan oldukg¢a giiclii agiklayiciligi olan modellerden biri olarak ifade
edilebilir. Bu baglamda i¢ gdciin belirleyicilerinin etkisinin ortaya koymasinin hedeflendigi
bu calismada, bagiml degisken olarak verilen gog¢ sayisi, bagimsiz degisken olarak da
yoksulluk orani, igsizlik orani ve gayri safi yurt i¢i hasila degiskenleri dikkate alinmistir.
Calismada kullanilan veriler Tiirkiye Istatistik Kurumu’ndan derlenmis olup 2019 yili esas
almmistir. Calismada NUT2 bolgeleri icin i¢ gociin belirleyicilerinin tespit edilmesi
iizerine mekansal komsuluk iligkisi lizerinden mekansal ekonometrik modelleme yontemi
kullanilmistir. Elde edilen sonuglara gore yoksulluk degiskeninin istatistiksel olarak anlamsiz
oldugu, Gayri Safi Yurt i¢i Hasila Degeri ve issizlik oranlarinin istatistiksel olarak anlamli
oldugu belirlenmistir. Elde edilen bulgulara gére Gayri Safi Yurt I¢i Hasila Degeri ve issizlik
oranlarindaki artigin verilen go¢ii artirdigi sonucuna ulasilmistir. Buradan elde edilen sonuglar
degerlendirildiginde 1issizlik oranimi yiiksek olmasi durumunda bolgede verilen gogii
rakamlarinin artirmasi iktisaden beklenen bir olgudur. Bir diger sonuca gore ise Gayri safi
yurtici hasila degerinin artmasinin verilen gocli artirmast da gelir diizeyleri yiikselen
bireylerin mekansal degisime daha acgik hale gelmesini seklinde agiklanabilir. Bir bagka ifade
ile gelir diizeyinin ylikselmesi mekanlar arasinda hareketliligi yani i¢ gogii artiran bir unsur
olarak ¢alismada karsimiza ¢ikmaktadir. Calismadan elde edilen sonuglar gostermektedir ki
cok boyutlu bir olgu olan i¢ gociin belirleyicileri igerisinde ekonomik faktérlerin etkisi
yadsiamaz diizeydedir.

Anahtar Kelimeler: i¢c Go¢, Mekansal Ekonometrik Analiz, Mekansal Gecikme Modeli
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ABSTRACT

Recently, spatial data models have been used frequently in economic research. Spatial data
models adopt a different approach than classical econometric models in that they deal with the
spatial interaction of units within a data set. Spatial analyses provide a very strong
explanatory value by revealing spatial dependence between regions. In this regard, aiming to
reveal the determinants of domestic migration, this study took into account the number of
migrations as a dependent variable and poverty rate, unemployment rate, and gross domestic
product as independent variables. The data were compiled from the Turkish Statistical
Institute based on the data for year 2019. In the study, spatial econometric modelling was used
based on spatial neighborhood relationship to determine the factors affecting domestic
migration in NUT2 regions. According to the findings, it was found that poverty variable was
not statistically significant, while Gross Domestic Product and unemployment rate were
statistically significant. It was concluded that increased Gross Domestic Product and
unemployment rate would cause an increase in migration. It is an economical expectation that
migration numbers in the region would rise in the presence of a high unemployment rate. As
increased gross domestic product would also increase migration, individuals with higher
income become more open to spatial change. In other words, higher income appears to be
another factor that increases mobility between regions, that is, domestic migration. The
findings obtained here suggest that among all determinants of domestic migration which is a
multidimensional concept, economic factors have an undeniable role.

Keywords: Spatial Econometric Analysis, Internal Migration, Spatial Lag Model
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OZET

Teknolojik gelismeler, yogun rekabet kosullart ve is yasamimi etkileyen belirsizliklerin
orgiitler iizerindeki yansimalari, kariyer kavraminin dogasinda da bir takim degisikliklere yol
acmaktadir. Geleneksel kariyer anlayisinin yerini alan gilincel kariyer yaklasimlarinda
kariyerin yapilandirilmasina iliskin sorumluluk orgiitlerden ziyade bireyin kendisi tarafindan
iistlenilmektedir. Giiniimiizde bireylerin kariyerleri kendi degerlerinden temellenmekte,
birbirlerinden farkli yonlerde gelisebilmekte ve ¢ok sayida orgiitli kapsayabilmektedir. Giincel
kariyer yaklasimlariyla birlikte uzun vadeli istihdam, sadakat ve is gilivencesinin yerine
kariyer 0z yonetimi, Orgiitler aras1 kariyer hareketliligi ve isttihdam edilebilirligin 6ne ¢iktig1
goriilmektedir. Boylesi bir ortamda giincel kariyer yaklagimlarinin olas1 bir tezahiirii olarak
caligsanlar arasinda kariyerizm egiliminin yayginlasabilecegi vurgulanmaktadir. Bu ¢aligmada
yetkinlik ve performansa dayali olmayan yollarla kariyer ilerlemesi siirdiirme yoniinde bir
egilimi ifade eden kariyerizm kavrami ele alinmistir. Calisanlar1 kariyerizme iten inanglar ve
kariyerist bireylerin 6zellikleri agiklanarak kariyerizmin nedenleri ve etkileri belirtilmistir.
Kariyerizm egiliminin orgiitlerde yaratabilecegi olumsuz sonuglarin Oniine gegmek iizere
orgiitlere sunulan onerilere yer verilmistir. Ilgili yazinda kariyerizm kavramma olan ilginin
heniliz smirli bir diizeyde olmasi nedeniyle konunun aydinlatilmasina katki saglayacagi
diistiniilen arastirma Onerileri belirtilmistir.

Anahtar Kelimeler: Kariyer, Kariyerizm, Kariyer Gelistirme
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ABSTRACT

The reflections of technological developments, fierce competition conditions and
uncertainties affecting the professional life on the organizations lead to certain changes within
the nature of the concept of career. The responsibility for career structuring is undertaken by
the individual rather than the organizations in contemporary career approaches that replace
the traditional career approach. Today, individuals' careers are based on their own values, can
develop in different directions from each other and cover a large number of organizations. It
is seen that career self-management, inter-organizational career mobility and employability
come to the fore instead of long-term employment, loyalty and job security together with
current career approaches. It is highlighted that careerism tendency may become common
among employees in such an environment as a possible manifestation of current career
approaches. This study addresses the concept of careerism which expresses the tendency to
pursue career advancement in ways that are not based on competence and performance. The
beliefs that drive employees to careerism and the characteristics of careerist individuals are
explained, and the causes and effects of careerism are specified. We also included suggestions
presented to organizations in order to prevent the negative consequences of careerism
tendency in organizations. Research proposals that are considered to contribute to the
enlightenment of the subject were stated since the interest in the concept of careerism is still
limited in the related literature.

Keywords: Career, Careerism, Career Development
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OZET

Isletmeler igin yatirim kararlarinin verilmesi veya verilmemesi firmalarin karlilik, rekabetcilik
ve siirekliliginde kritik etkiye sahiptir. Yatirimin zamani, biiyiikliigli ve niteligi de yatirimin
basarisin1 belirler. Yatirim karart verilirken, karlilik, rekabet giicii ile birlikte davranigsal
faktorler de s6z konusudur. Bunlar ile birlikte diinyada yasanan Covid-19 pandemisinin
ekonomik diizeni ve bu siiregte yapilan yatirim kararlarina ve yatirim sonuglarina etkili olmasi
beklenir. Bu calismada Tiirkiye’de tesadiifi 6rneklem yolu ile tespit edilen 6.000 isletmeye
anket teknigiyle ulagilmis ve gecerli 399 isletme verileri incelenmistir. Anket yontemiyle
toplanan veriler SPSS 21.0 programi ve AMOS 22.0 programi araciligiyla analiz edilerek
degerlendirilmis ve yorumlanmistir. Yapilan analizler sonucunda yatirim davraniglarinin
yatirim sonuglarina iligkin alg1 lizerinde pozitif etkisi oldugu, Covid-19 siirecinin yatirim
sonuglarina iliskin algi iizerinde negatif etkisi oldugu ve yatirnm davranigi ile yatirim
sonuglar1 arasindaki iliskide Covid-19 siirecinin diizenleyici bir etkisi olmadig1 goriilmiistiir.
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ABSTRACT

Making or not making investment decisions for businesses has a critical impact on the
profitability, competitiveness and continuity of companies. The time, magnitude, and
qualification of the investment also specify success of the investment. While making a
investment decision, behavioral factors as well as profitability and competitiveness are
discussed. However, the Covid-19 pandemic in the World is expected to have an impact on
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the economic order and on the investment decisions and investment results made in this
process. In this study, in Turkey 6,000 businesses that ascertained by random sampling were
reached with survey technique and were examined valid 399 business data. The data that
obtained in the survey were evaluated and interpreted by analyzing through SPSS 21.0 and
AMOS 22.0 programs. As a result of analysis, it was seen that investment behaviours had a
positive effect on perception of investment results, the Covid-19 process had a negative effect
on the perception of the investment results and the Covid-19 process did not have a regulatory
effect on the relationship between investment behaviours and investment results.

Keywords: Investment, Investment Behaviours, Investment Results, Covid-19 Pandemic
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OZET

Mobil iletisim sektoriinde rekabet her gecen giin siddetini arttirmaktadir. Markalarin reklam
ve tutundurma caligmalar1 kapsaminda fiyata dayali stratejiler onem kazanmaktadir. Mobil
iletisim hizmet ve markalarima yonelik fiyat indirimlerine dayali iletisim faaliyetleri,
tilketicilerin bu hizmetlere yonelik ilgi diizeyleri ile marka degeri arasindaki iliski 6nem
kazanmaktadir. Bu arastirmanin amaci fiyat indirimlerine dayali iletisim faaliyetleri,
tiiketicilerin bu hizmetlere yonelik ilgilenim diizeyleri ve marka degeri arasindaki iligkileri
ortaya koymaktir. Ek olarak tiiketicilerin mobil iletisim hizmetlerine yonelik ilgilenim
diizeylerinin fiyat indirimleri ile marka degeri arasindaki iliskiyi nasil etkiledigini ortaya
koymaktir. Yani bu iliskileri inceleme dogrultusunda dogrudan ve dolayli -etkiler
incelenmektedir. Bu kapsamda mobil iletisim hizmetlerinden yararlanan tiiketiciler iizerinde
bir saha aragtirmasi gergeklestirilmistir. Arastirma modeli kapsamindaki iliskiler Kismi En
Kiicik Kareler Yontemi (Partial Least Squares) ile Yapisal Esitlik Modeli ile test
edilmektedir. Bu dogrultuda SmartPLS (v.3.3.3) yazilimu ile analizler gergeklestirilmektedir.
Gergeklestirilen analizlere gore arastirma modelinde ileri siiriilen iligkileri temsil eden
hipotezler desteklenmektedir. Yani mobil iletisim markalarmin fiyata dayali tutundurma
caligmalar1 marka degerini ve tiiketicilerin ilgilenim diizeylerini dogrudan etkilerken,
tiiketicilerin ilgilenim diizeylerinin marka degerini dogrudan etkilerken ayni zamanda fiyata
dayali tutundurma faaliyetleri ile marka degeri arasindaki iligkiye aracilik ettigi sonucu ortaya
cikmaktadir.

Anahtar Kelimeler: Fiyat Indirim Promosyon Ve Tutundurma, Marka Degeri, Tiiketicilerin
Ilgilenim Diizeyleri
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ABSTRACT

Competition in the mobile communication industry has been increasing very strongly. Price-
based strategies gain importance within the scope of advertising and promotion activities of
brands. The relationship between communication activities based on price discounts for
mobile communication services and brands, consumer involvement in these services and
brand equity becomes more important. The purpose of this research is to reveal the
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relationships between communication activities based on price discounts, consumer interest in
these services and brand value. In addition, to reveal how consumers' level of interest in
mobile communication services affect the relationship between price discounts and brand
value. In other words, direct and indirect effects are examined in the direction of examining
these relationships. In this context, a field study was conducted on consumers who benefit
from mobile communication services. Relationships within the scope of the research model
are tested with the Partial Least Squares Method and the Structural Equation Model.
Accordingly, analyzes are performed with the software SmartPLS (v.3.3.3). According to the
analyzes performed, the hypotheses representing the relationships suggested in the research
model are supported. In other words, the price-based promotion studies of mobile
communication brands directly affect the brand value and consumer interest levels, while the
level of interest of the consumers directly affects the brand value, while at the same time, it is
revealed that the relationship between price-based promotion activities and brand value.

Keywords: Price Promotions, Brand Equity, Consumers' Involvement
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OZET

Ihtiyaglar hiyerarsisinde gida maddeleri vazgegilmezlerin basinda gelmektedir ve hayati
oneme sahiptir. Ozellikle egitim seviyesindeki artiga paralel olarak saglikli beslenme
konusunda gittik¢e yiikselen bir bilinglenme mevcuttur. Organik gida {iriinlerine ragbet giin
gectikce artmaktadir. Diger taraftan kirsal kalkinmanin saglanmasinda gida sektorii ¢ok
onemlidir. Geriye ve ileriye yatirim baglantilarina sahip oldugundan yerel kalkinmanin
motorudur. . Bu ¢alismanin amaci, Bartin'da gida iiretimi yapan isletmelerin durumunu GZFT
yontemiyle analiz etmektir. Ilin sahip oldugu ekolojik kosullar, tarrm ve hayvancilik
faaliyetlerini desteklemektedir. GZFT yonteminin kullanimi sayesinde gida sektoriiniin giiclii
yonlerini firsata doniistiirecek, zayif yonlerini giiclendirecek, tehditleri en aza indirecek
uygulamalar igin izlenmesi gereken politikalar ortaya konulabilmektedir. Hammadde
temininde yasanan giicliikler, gida iiriin ¢esitlendirme potansiyeli, Ar-Ge ve yenilik yapma
giicli, rekldm ve tamitim, standartlara uygunluk, nitelikli isgiicline sahiplik, maliyetler,
markalagma, fiyatlandirma, kapasite kullanim durumu, teknik altyap1 konularinda giiglii/zayif
yonler ve firsatlar/tehditler incelenmistir. Bartin’da katma degeri yiiksek bir gida sektoriiniin
yapilanmasinda gerekenler degerlendirilmistir. Gida iireticisi igletmelerin dinamik cevresel
belirsizlik sartlar1 i¢inde mevcut durumu analiz edilmistir. Sektoriin gelisimine yonelik yol
haritas1 ¢izilmistir. Arastirma kapsaminda, Bartin‘da gida imalati yapan toplam 30 isletme
ziyaret edilmistir. Bartin’da issizligin azaltilmasinda ve biiyiik kentlere go¢lin dnlenmesinde
gida sektorii bir ¢6ziim sunmaktadir. Halen biiyiik 6l¢ekli tarim ve hayvancilik isletmeleri
yoktur. Tarim arazileri engebeli ve kiigiik boyutlardadir. Uretilen gida {iriinlerini biiyiik
sehirlerle bulusturacak toptanci firmalara ihtiya¢ duyulmaktadir. Uriinlerin tamitiminda ve
markalasmada yetersizlikler mevcuttur.

Anahtar Kelimeler: Bartin, Gida Sektorii, GZFT Analizi
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ABSTRACT

In the hierarchy of needs, foodstuffs are at the top of the indispensable and vital. There is an
increasing awareness about healthy eating, especially in parallel with the increase in education
level. The demand for organic food products is increasing day by day. On the other hand, the
food sector is very important in ensuring rural development. It is the engine of local
development, as it has backward and forward investment links. . The aim of this study is to
analyze the situation of food production establishments in Bartin using SWOT method. The
ecological conditions of the province support agriculture and animal husbandry activities.
Thanks to the use of SWOT method, policies to be followed for practices that will transform
the strengths of the food sector into opportunities, strengthen its weaknesses and minimize
threats can be put forward. Difficulties in the supply of raw materials, food product
diversification potential, R&D and innovation power, advertising and promotion, compliance
with standards, qualified workforce, costs, branding, pricing, capacity utilization status,
strengths / weaknesses and opportunities / threats in technical infrastructure, it has been
examined. The requirements for structuring a high value added food sector in Bartin have
been evaluated. The current situation of food producing enterprises in dynamic environmental
uncertainty conditions has been analyzed. A road map for the development of the sector has
been drawn. Within the scope of the research, a total of 30 food manufacturing enterprises
were visited. The food sector offers a solution in reducing unemployment in Bartin and
preventing immigration to big cities. There are still no large-scale agricultural and livestock
enterprises. Agricultural lands are rugged and small in size. Wholesale companies are needed
to bring the produced food products together with big cities. There are deficiencies in the
promotion and branding of the products.

Keywords: Bartin, Food Sector, SWOT Method
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OZET

Bu c¢aligma, insan hayatinin 6nemli gelisim Ozelliklerinden biri olan orta yas krizi ile din
iligkisini aragtirmayr amaglamaktadir. Arastirmamizin evrenini Kayseri ilinde 40-60 yas
araliginda yasayan bireyler olustururken, 6rneklemini de Kayseri Biiylik Sehir Belediyesi
hinterlandina bagli bulanan il¢elerde yasayan ve ¢esitli kamu kuruluslarinda goérev yapan 40-
60 vyas araliginda bulunan bireylerden rastlantt yoOntemiyle belirlenmis 195 denek
olusturmaktadir. Aragtrmamizda Yasam Goriisii Olgegi ve Ok-Dini Yonelim Olgegi
kullanilmistir. Veriler anket teknigi kullanilarak elde edilmistir. Verilerin analizinde SPSS 17
paket programi kullanilmistir. Arastirmamizda sosyo-ekonomik durumun orta yas krizini
etkiledigi, cinsiyet ve yas degiskenlerine gore gerek yasam goriisii gerekse dini tutum
acisindan bir farklilasmanin olmadigi, yasam goriisii ile dini tutum arasinda pozitif, tek yonlii
anlamli bir iligkinin oldugu bulunmustur.

Anahtar Kelimeler: Orta Yas Donemi, Orta Yas Krizi, Din, Dini Tutum, Yasam Goriisti,
Toplum 5.0
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ABSTRACT

This field is aimed to research the relationship between religion and the midlife crisis which is
considered as one of the important stage of human life. While the population of the research
consists of the people living in Kayseri province whom their ages range between 40-60 years,
sample includes 195 subjects were chosen randomly from people whom they work in the
public institutions and live in Kayseri. View of Life Scale and Ok-Religious Attitude Scale
were used in our research. Data is obtained through the survey technique. SPSS 17 packet
software used for data analysis. In our research, socio-economic status affects the middle-age
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crisis, gender and age according to the necessities of life opinion as well as that there was no
differentiation in terms of religious attitudes, there is a positive, meaningful and one-way
correlation between views of life and religious attitudes of participants.

Keywords: Midlife Period, Midlife Crisis, Religion, Religious Attitude, View of Life, Society
5.0.
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OZET

Diinya tarihinin bir parcast olan salginlar sadece insan sagligi degil toplumlarin sosyal ve
ekonomik sistemleri iizerinde de 6nemli bir etkiye sahiptir. Bu sistemlerden birisi de egitimdir
ve devletler Covid-19 pandemisiyle miicadelede ¢esitli yontemler uygulamiglardir. Bunlardan
ilki olan hareketliligi azaltma karantinalar ve sokaga ¢ikma yasaklar1 seklinde
gerceklestirilmektedir. Ikincisi olan kamusal direncliligi arttrma kurumlarin ve toplumun
kirilganligint azaltmak, kamusal iletisimi giiclendirmek ve toplumun virlisiin yayilimi
konusunda diizenli ve seffaf bir sekilde bilgilendirilmesini saglamak, toplumsal diizeyde
kirilganlhig1 azaltmak faaliyetlerini kapsar. Bu ¢alismada Covid-19 pandemisi siirecinde yiiz
ylize egitime ara verilmesi ile birlikte O0grenmenin siirdiiriilmesi adina okullarda neler
yapildigim1 belirlemek amaglanmistir. Covid-19 pandemisi siirecinde yliz ylize egitime ara
verilmesi ile birlikte 6grenmenin siirdiiriilmesi adina okullarda neler yapildigini belirlemeyi
amaclamis olan bu arastirmada nitel yontem benimsenmistir. Aragtirma tek durum g¢alismasi
olarak yiiriitiildiigli i¢in ayrica 6rnekleme yontemine gidilmemistir. Tek durum olarak alinan
Gaziantep il merkezindeki resmi bir ortaokulda ¢alismakta olan tiim Ogretmenler (N= 46)
aragtirmanin calisma grubunu olusturmaktadir. Veri toplama araci i¢in yari-yapilandirilmis
goriisme formu olusturulmustur. Yari-yapilandirilmis goriisme formu; a) goriisme ortami, b)
kisisel bilgiler ve c) pandemi siirecinde 6grenmenin siirdiiriilmesine iliskin sorular1 kapsayan
ii¢ boliimden olusmaktadir ve yapilan c¢alismalara iliskin goriigmelerden elde edilen verilere
igerik analizi yapilmistir. Igerik analizi sonucunda Ogretmen Mentorlugu, Ogretim
Teknolojilerini Kullanma ve Ogretim Materyali Hazirlama olmak iizere {ic temaya
ulagilmigtir. Bulgular 15181nda, 6gretmenlerin bu siirecte genel olarak rehberlik yapmak,
iletisime gecmek, derslerle ilgili ihtiyaclarin1 sormak, bilgilendirme, EBA kullanimi, LGS
hakkinda bilgilendirme, WhatsApp kullanarak soru ¢dziimii, motivasyon, TV den uzaktan
egitim takibi, o6devlendirme, test gonderme, uzaktan egitim, deneme smavlari, video
paylasimi, canli ders, icerik paylasimi, dokiiman paylasimi, konu anlatimi, etkinlik paylasima,
caligma plani hazirlama ve duyuru yapma iizerinde yogunlastiklar: sonucuna ulasilmistir.

Anahtar Kelimeler: Covid-19, Uzaktan egitim, Uzaktan 6gretim
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ABSTRACT

Outbreaks, which are a part of world history, have a significant impact not only on human
health but also on the social and economic systems of societies. One of these systems is
education, and states have implemented various methods in combating the Covid-19
pandemic. The first of these, reducing mobility, is carried out in the form of quarantines and
curfews. The second one is to increase public resilience, to reduce the fragility of institutions
and society, to strengthen public communication, to ensure that the society is regularly and
transparently informed about the spread of the virus, and to reduce vulnerability at the social
level. In this study, it was aimed to determine what was done in schools in order to continue
learning with the interruption of face-to-face education during the Covid-19 pandemic
process. Since the research was conducted as a single case study, a separate sampling method
was not used. All teachers (N = 46) working in an official secondary school in the city center
of Gaziantep, which is taken as a single case, constitute the study group of the study. Semi-
structured interview form; It consists of three parts: a) interview environment, b) personal
information and c¢) questions about continuing learning during the pandemic process, and
content analysis was made on the data obtained from the interviews regarding the studies. As
a result of the content analysis, three themes were reached: Teacher Mentorship, Using
Instructional Technologies, and Preparing Instructional Material. In the light of the findings,
teachers are generally guided in this process, communicating, asking about their needs
regarding the lessons, informing, using EBA, informing about LGS, question solving using
WhatsApp, motivation, following up on TV, assignment, test sending, distance education,
trial It was concluded that they focused on their exams, video sharing, live lecture, content
sharing, document sharing, lecturing, activity sharing, preparing a work plan and making
announcements.

Keywords: Covid-19, Distance education, Distance Teaching
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ABSTRACT

Our research examined the relationship between immeasurable (uninhibited) behavior,
planned conscientious behavior and socially restricted behavior with a practice in which the
ego resilience scale was used by international students for the first time in Turkey. In the
study conducted between 04.01.2020-07.30.2020 during the covid-19 pandemic period, the
ego resilience scale was used to measure the ability to adapt the level of ego control to
different conditions. As a result of the study, on the ego resilience scale, women score more
moderate and high than men, in general, the ego resilience score gradually decreases as age
progresses, and there is an inverse correlation between immeasurable (uninhibited) behavior
and planned conscientious behavior and it has been found that immeasurable (uninhibited)
behavior, socially restrained behavior, and education affect planned conscientious behavior

Keywords: Ego resilience, Under control, Uninhibited behaviors, Planned conscientious
behaviors, Socially restrained behaviors
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OZET

Giliniimiizde yasanilan teknolojik gelismeler ve akilli mobil cihazlar araciligiyla internet
kullannminin yayginlasmasi; gilinlilk yasamdan pazarlama anlayisina kadar hemen hemen her
alanda kokli degisikliklerin yasanmasina neden olmustur. Dinamik ve karsilikli etkilesime
olanak saglayan yapisiyla, diinya genelinde milyonlarca kullaniciya ulasan internet tabanli
yeniliklerden biri de sosyal medyadir. Geleneksel medya kanallarinin dijitallesmesi olarak da
tanimlanan sosyal medya, kisiler arasi iletisim seklini degistirmistir. Insanlar arasi iletisimi ve
etkilesimi saglayan sosyal medya uygulamalari, zaman igerisinde isletmeler i¢in de 6nemli bir
rekabet aract durumuna gelmistir. Aktif bicimde kullanici sayis1 her gecen giin artan sosyal
medya uygulamalari, tiiketicileri ile siirekli ve hizli iletisim kurmak isteyen isletmelerin de bu
kanala yonelmelerine neden olmustur. isletmeler, hedef kitlelerine ulasmak ve bilinirliklerini
artirmak ic¢in bu platformlar1 kullanmaktadir. Bu sekilde igletmeler, markalar i¢in deger
artis1, reklam giderlerinin azaltilip karliligin artirilmasi, genis tiiketici kitlesine ulagsma ve
markaya yonelik tutumlarin satin alma davranigina doniismesi gibi birgok alanda 6nemli
avantajlar elde edebilmektedir. Isletmeler, dogru sosyal medya pazarlama stratejileri ve
iletisim faaliyetleriyle markaya yonelik deger algisinin artmasini saglamakta ve tiiketici
sadakati olusturabilmektedir. Bu calismanin amaci, sosyal medya pazarlamasinin tiiketici
satin alma niyetine etkisini incelemektir. Bu ama¢ dogrultusunda sosyal medya pazarlama
faaliyetleri (reklam, eglence, kisisellestirme, moda ve etkilesim) algilanan marka deger
1(marka baglilig1, marka farkindaligi, algilanan kalite, marka ¢agrisimlari) ve satin alma niyeti
arasindaki iliski gelistirilen model araciligiyla ele alinmistir. Caligma kapsaminda, facebook
hesab1 olan ve facebookta herhangi bir marka profilini aktif olarak takip eden 227 kullanici ile
online anket uygulamasi gerceklestirilmistir. Elde edilen veriler Smart PLS programi
aracilifiyla analiz edilmistir.

Anahtar Kelimeler: Anahtar Kelimeler: Sosyal Medya, Sosyal Medya Pazarlamasi, Satin
Alma Niyeti
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ABSTRACT

Abstract Today's technological developments and the widespread use of internet through
smart mobile devices have caused radical changes in almost every field, from daily life to
marketing understanding. Social media is one of the internet-based innovations which can
reach millions of users around the world with its dynamic and mutually interactive structure.
Social media is defined as the digitalization of traditional media channels, and has changed
the way of interpersonal communication. Social media applications that provide
communication and interaction between people have become an important competitive tool
for businesses over time. Social media application users are actively increasing day by day,
and this increase has caused businesses that want to communicate with their consumers
continuously and quickly to turn to this channel. Businesses use these platforms to reach their
target audiences and increase their awareness. In this way, businesses can gain significant
advantages in many areas such as increasing value for their brands, decreasing advertising
expenses and increasing profitability, reaching a wide consumer audience and transforming
attitudes towards the brand into purchasing behavior. With the right social media marketing
strategies and communication activities, businesses increase the value perception towards the
brand and create consumer loyalty. The purpose of this study is to examine the effect of social
media marketing on consumer purchase intention. For this purpose, the relationship between
social media marketing activities (advertisement, entertainment, customization, trendiness and
interaction) perceived brand value (brand loyalty, brand awareness, perceived quality, brand
associations) and purchasing intention has been handled through the developed model. Within
the scope of the study, an online survey was conducted with 227 users who have a Facebook
account and actively follow any brand profile on Facebook. The data obtained were analyzed
through the Smart PLS program.

Keywords: Key Words: Social media, social media marketing, purchasing intention
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OZET

Cografi isaretler bir sinai miilkiyet hakki olup Tiirkiye’deki yasal mevzuati 1995 yilina
dayanmaktadir. 22.12.2016 tarihinde ¢ikartilan 6769 sayili Smai Miilkiyet Kanunu ile yasal
altyapisi giliclenen cografi isaret sisteminde Tiirkiye’de Nisan 2021 tarihi itibari ile 707 tescilli
ve 740 adet ise bagvuru asamasinda {iriin bulunmaktadir. Kastamonu ili toplam 20 adet tescilli
iriin ve 15 adet basvuruda bulunan iiriin ile Tiirkiye’de cografi isaretli iiriine sahip
(tescil+basvuru) en zengin 10 ilden biridir. Cografi isaret sistemi etkin kullanildiginda 6nemli
bir yerel kalkinma araci olacagi ve bunun yani sira tiiketicinin bilgilendirilmesi konusunda da
faydalanilabilecegi bilinmektedir. Bu ¢aligmanin amaci bu kadar zengin bir ¢esitlilige sahip
Kastamonu ili Merkez ilgesinde tiiketicilerin cografi isaret algis1 ve bu algmin tercihe
dontismesi konusunda durumun ortaya konulmasidir. Bu kapsamda Kastamonu ili Merkez
ilgesi 2020 yil1 niifusu olan 151500 ana kitlemizi olugturmakta olup 6rnek se¢iminde Ana
Kitle Oranlarmma Dayali Basit Tesadiifi Ornekleme Yontemi kullanilarak ile 204 kisi
(195+%5) anket calismasi yiiriitiilmiistiir. Arastirma sonucunda tiiketicilerin %88,67’sinin
cografi isareti kavraminm1 duydugu bu kisilerin ise %34,44’iinilin ise konu hakkinda yeterli
bilgilerinin olduklarmi belirtmislerdir. Tiiketicilerin %35°1 ise aldiklar1 {riinlerde cografi
isaret etiketlerine diger tiiketicilere gore daha fazla dikkat ettiklerini belirtmislerdir. Cografi
isaret kavrami hakkinda bilgisi olan tiiketicilerin %71,67’s1 cografi isaret etiketini bir kalite
gostergesi olarak algilamaktadir. Bu tiiketicilerin %68,33’1i ise bu tip Uriinler i¢in fazla 6deme
yapma konusunda istekli olduklarmi bildirmistir. Sonu¢ olarak cografi isaret konusunda
ozellikle 2016 yilinda ¢ikan Kanun sonrasi énemli bir gelisme yasanan Kastamonu ilinde
cografi isaret konusunda tiiketicilerin dnemli Gl¢iide olumlu algi ve bunlarinda davranisa
dontstiigii goriilmektedir. Cografi isaret sisteminin daha etkin kullanimi1 ve tiiketicilerin daha
fazla bilgilendirilmesi ile bu sistemin 6nemli bir yerel kalkinma araci olacag goriilmektedir

Anahtar Kelimeler: Cografi Isaret, Tiiketici Algis1, Tiiketici Davranisi, Yerel Kalkinma
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ABSTRACT

Geographical indication is an industrial property right and its legal basis goes back to 1995
year in Turkey. There are 707 registered and 740 application stage products as of the date of
April 2021 in Turkey where the legal framework of geographical indications system has been
strengthened with Industrial Property Law No. 6769, issued on 12/22/2016. Kastamonu
province, with a total of 20 registered and product included in the product 15 applications
with a geographical indication is one of the richest 10 provinces in Turkey. It is known that
when the geographical indication system is used effectively, it will be an important local
development tool and it can also be used for informing the consumer. The aim of this study is
to reveal the geographical indication perception of consumers in the Central district of
Kastamonu province, which has such a rich variety, and the situation of turning this
perception into preference. In this context, Kastamonu province Central district constitutes
our population of 151500, which is the population of 2020 year, and 204 people (195 + 5%)
were surveyed by using Simple Random Sampling Method Based on Main Population
Proportions in sample selection. As a result of the research, they stated that 88.67% of the
consumers heard the concept of geographical sign and 34.44% of these people had sufficient
information about the subject. 35% of the consumers stated that they pay more attention to the
geographical indication labels in the products they buy, compared to other consumers. 71.67%
of the consumers who have knowledge about the concept of geographical indication perceive
the geographical indication label as a quality indicator. 68.33% of these consumers stated that
they were willing to pay more for such products. As a result, it is seen that in Kastamonu
province, where an important development has been experienced in the geographical
indication area, especially after the Law enacted in 2016, it is seen that the consumers have a
significant positive perception and behavior in them. It is seen that this system will be an
important local development tool with more effective use of the geographical indication
system and more information to the consumers.

Keywords: Geographical Indication, Consumer Perception, Consumer Behavior, Local
Development
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OZET

Glinlimiizde ¢evrimi¢i aligveris yapan insan sayist ginden giine artmaktadir ve bu
aligveriglerin  dnemli bir kismin1  hazir gidalar olusturmaktadir. Insanlarin  yasam
standartlarinin yiikselmesi, kadinlarin is hayatina dahil olmasi, yemek yapmaya vakit
bulanamamasi gibi nedenler insanlarin 6zellikle de genclerin hayatinda hazir gidalarin 6nemli
bir yer edinmesini saglamistir. Bu ¢alismada Kahramanmaras Siit¢ii Imam Universitesi’nde
okuyan ogrencilerin hazir gida aligverislerinde ¢evrimigi araglari kullanim durumlarini ve
cevrimigi ara¢ kullanarak hazir gida alisverisi yapmada etkili olan sosyo-demografik
ozellikleri belirlemek amaglanmistir. Arastirmanin ana materyalini 2020 yil1 Ocak ve Subat
aylarinda Kahramanmaras Siit¢ii Imam Universitesi Avsar Kampiisii’nde okuyan 384 &grenci
ile yiiz ylize yapilan anketlerden elde edilen veriler olusturmaktadir. Verilerin analizinde
tanimlayict istatistikler (frekans, ortalama, yiizde) ve Binary Logit analizinden
yararlanilmigtir. Arastirma bulgularina gore 6grencilerin tamaminin internet kullandigi ve
%46.1°inin gevrimigi gida aligverisi yaptigi tespit edilmistir. Ogrencilerin  %39.1’inin
internette giinde <3 saat vakit gecirdigi, %93.2’sinin ¢evrimici gida aligveriginde mobil 6deme
yontemini  kullandig1, yiyecek olarak en ¢ok doner (%28.9), pizza (%22.4) ve
hamburger/sandvi¢ (%19.5) tercih ettikleri sonucuna ulagilmistir. Logit model sonucuna gore,
kiz 6grencilerin erkek 6grencilere gore, orta aylik harcama ve yiiksek aylik harcama yapan
ogrencilerin diisiik aylik harcama yapan Ogrencilere gore c¢evrimigi gida aligverisi yapma
olasiligr daha fazladir. Bu caligmanin sonuglarinin hazir gida tiiketiminde en 6nemli hedef
kitlelerden biri olan {iniversite dgrencilerinin tiiketim davraniglarini igeriyor olmasi firmalara
ve bu konuda c¢aligma yapan arastirmacilara 6nemli bilgiler saglayacaktir. Ayrica son yillarda
etkin bir pazarlama araci olan internetin hazir gida aligverisinde de etkin bir sekilde
kullanilmas1 firmalarin miisteri profilini gérmesi ve bu konuda stratejiler gelistirmesi
acisindan son derece onemlidir.

Anahtar Kelimeler: Cevrimici Aligveris, Hazir Gida, Tiiketim, Universite Ogrencisi
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ABSTRACT

Nowadays, there has been a remarkable increase in the number of people shopping online and
junk foods consist a significant part of this shopping. The reasons such as the rise of people’s
living standards, the inclusion of women in business life, and the lack of time to cook have
made junk foods an important place in the lives of people, especially young people. The aim
of this study is to determine the use of online tools in junk foods shopping by students in
Kahramanmaras Siit¢ii Imam University and the socio-demographic characteristics affecting
shopping of junk foods. The main material of the study is the data obtained from face-to-face
surveys with 384 students in Avsar Campus, Kahramanmaras Siit¢ii Imam University, in
January and February 2020. Descriptive statistics (frequency, average, percentage) and Binary
Logit analysis were used in the analysis of the data. Results show that all of the students use
the internet and 46.1% of them shop for food online. 39.1% of the students spent an average
of 3 hours a day on the internet and 93.2% of them used mobile payment method in online
food shopping. In addition, doner (28.9%), pizza (22.4%) and hamburger/sandwiches (19.5%)
are the most preferred food in online shopping by students. The Logit model results show that
female students are more likely to shop for online food than male students and students with
middle monthly expenditure are more likely to shop for online food than students with high
monthly expenditure. The fact that the results of this study include the consumption
behaviours of university students, one of the most important target groups in ready-to-eat food
consumption, will provide important information to companies and researchers working on
this subject. In addition, the effective use of the internet, which has been an important
marketing tool in recent years, in junk food shopping is extremely important for companies to
see the customer profile and develop strategies in this regard.

Keywords: Online Shopping, Junk Food, Consumption, University Student
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ABSTRACT

The COVID-19 crisis greatly affected everyone worldwide. Employers have taken
various measures to sustain their business such as cutting of employee’s wages,
excessive working time, annual leave consumption and termination of employment
contract. Unfortunately, employees become a victim of the unfair treatment of the
employer that took action towards the employees without justifiable grounds and the
issue is worsen when there is a lack of awareness on employment rights among the
employees. Trade unions play an important role to represent employees in the
employment crisis and to deal with the employer that is unfair towards their
employees. However, the limitations to the activities of trade union in Malaysia has
restricted the trade union to represent the employees, especially for collective
bargaining with the employer to improve the employment contract. This paper
examines the challenges and issues of trade union movement in Malaysia during the
COVID-19 period. This study is important as to identify the challenges faced with
trade unions in Malaysia and to provide solutions to the trade union leader to deal with
this situation. This is a qualitative research where analysis is made through secondary
sources such as article journals, books, government directives, websites and
government statutes and semi-structured interview is conducted to obtain the views of
trade unions, employees, employer and the Ministry of Human Resource. Finally, this
article suggests amendments to be made to the current legislative framework of trade
union in Malaysia and remove the restrictions that acts as a barrier between employee
and their rights to be represented by trade union.

Keywords: Trade Union, Employment Law, COVID-19, Employer, Employee
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OZET

Arastirmanin amaci engellilerin engellilere bakis acisini tespit etmeye yoneliktir. Bu noktadan
hareketle engelli derneklerine gidilmis arastirmaya katilmak isteyen katilimcilar secilerek
orneklem olusturulmustur. Arastirmada amag¢ engellilerin engellilere bakis agisini tespit
ederek onlarin, yine engelli fakat baska tiirlii -kendisinden farkli- engelli birisine Gykiiniip
oykiinmediklerini bulmaya c¢aligma ve bu kendileri gibi olmayan kisilerle empati kurmalarini
saglamaktir. Goriisme sorulara cevap veren kisilere 5 soru sorulmustur. Bu sorulardan 4
tanesi acik uclu soru 1 tanesi ise bosluk doldurma sorusundan olusmaktadir. Goriismeler kayit
cihazlariyla kayit altina alinmistir. Boylece “iyi ki bu durumdayim veya keske bu durumda
olmasaydim” ifadelerinden yola ¢ikilarak bir tespit yapilmaya calisilmistir. Bu kapsamda
farkli engel gruplarina sahip engellilerin birbirlerine bakis agisi arastirilmistir. Bu yolla bu
aragtirma yiiz yiize derinlemesine goriisme 30 engelli insanlara uygulanarak engellilerin
engellilere kars1 algilar1 ve tutumlar Olclilmeye c¢alisilmistir. Goriisme formlart igerik
analizine tabi tutulmustur. Boylece siklik analizi ve betimsel analiz kullanilmistir.
Arastirmanin sonucunda engellilerin birbirlerine olan tutumlarinin olumlu olup engellilerin
daha iyi empati kurduklarina ve engelli insanlarin hayata daha pozitif baktiklar1 anlasilmistir.
Bu yapilan dogal gézlemde de ortaya ¢ikmistir. Sonug olarak engellilerin birbirlerini daha i1yi
tantyabilecekleri, daha empatik diistinebilecekleri bir girisim fikri olusmustur. Engelliler icin
bir sosyal hizmet kurulusu niteliginde calisacak olan bu isletme aynm1 zamanda normal
bireylerin de engellileri anlayabilecekleri bir ortam seklinde tasarimlanmis, engelli bireylerin
empatik diisiince yeteneklerini normal bireylere aktarabilecekleri bir isletme olarak
diistiniilmiistir.

Anahtar Kelimeler: Empati, Engelli, Bakis Agisi, Engellilere Bakis, Girisimcilik
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ABSTRACT

The aim of the research is to determine the perspective of disabled people to disabled people.
Based on this point, the participants who wanted to participate in the research were visited to
the associations of the disabled and the sample was formed. The aim of the study is to identify
the disabled people's perspective and try to find out whether they emulate a disabled person
but different from themselves, and to empathize with people who are not like them. 5
questions were asked to the people who answered the interview questions. 4 of these
questions are open-ended questions, and 1 is a gap-filling question. Interviews were recorded
with recording devices. Thus, a determination was made based on the expressions "I am glad |
am in this situation or I wish I were not in this situation". In this context, the perspective of
disabled people with different disability groups to each other was investigated. In this way,
this research was applied face-to-face in-depth interviews 30 people with disabilities, and it
was tried to measure the perceptions and attitudes of disabled people towards disabled people.
Interview forms were subjected to content analysis. Thus, frequency analysis and descriptive
analysis were used. As a result of the study, it was understood that disabled people have
positive attitudes towards each other, disabled people have better empathy and disabled
people have a more positive attitude towards life. This has also been revealed in natural
observation. As a result, the idea of an initiative where disabled people can get to know each
other better and think more empathically has been formed. This business, which will work as
a social service organization for the disabled, has also been designed as an environment where
normal individuals can understand the disabled, and it is considered as an enterprise where
disabled individuals can transfer their empathic thinking skills to normal individuals. The aim
of the research is to determine the perspective of disabled people to disabled people. From
this point of view, disabled associations were visited and the sample was formed by selecting
the participants who wanted to participate in the study. The aim of the study is to identify the
disabled people's perspective on disabled people and try to find out whether they emulate a
disabled person, but different from them, and to empathize with people who are not like them.
5 questions were asked to the people who answered the interview questions. 4 of these
questions are open-ended questions, and 1 is a gap-filling question. Interviews were recorded
with recording devices. Thus, a determination was made based on the expressions "l am glad |
am in this situation or I wish I were not in this situation”. In this context, the perspective of
disabled people with different disability groups to each other has been investigated. In this
way, this research was applied face-to-face in-depth interviews 30 people with disabilities,
and it was tried to measure the perceptions and attitudes of disabled people towards disabled
people. Interview forms were subjected to content analysis. Thus, frequency analysis and
descriptive analysis were used. As a result of the study, it was understood that disabled people
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have positive attitudes towards each other, disabled people have better empathy and disabled
people have a more positive attitude towards life. This has also been revealed in natural
observation. As a result, the idea of an initiative where disabled people can get to know each
other better and think more empathically has been formed. This business, which will work as
a social service organization for the disabled, has also been designed as an environment where
normal individuals can understand the disabled, and it is considered as an enterprise where
disabled individuals can transfer their empathic thinking skills to normal individuals.

Keywords: Empathy, Disability, Perspective, View Of Disabled People, Entrepreneurship,
Enterprise
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ORGUTSEL DESTEK, DUYGUSAL BAGLILIK, BIiLGi PAYLASIM NiYETI VE
BiLGI PAYLASIM DAVRANISI ILISKiSI

Dr. Ogretim Uyesi Sabahattin Cetin
Bartin Universitesi, Tiirkiye
scetin@bartin.edu.tr
ORCID: 0000-0001-9686-1806

OZET

Bilgi, hayatta kalmak ve cesitli avantajlar elde etmek isteyen orgiitler i¢in kullanilabilecekleri
siirsiz, hayati ve paha bigilmez bir kaynak olarak kabul edilmektedir. Ayn1 zamanda bilgi
sayesinde Orgiitler yeni {iriin ve degerler lireterek rekabet avantaji kazanabilirler. Etkin bilgi
yonetim siirecinin olugsmasinda ise orgiit i¢i bilgi paylasim davraniginin 6nemi biiytiktiir. Bilgi
paylagiminin bilgi yonetimi iizerindeki olumlu etkisinin yan1 sira orgiitlerin performans: ve
yenilik¢iligi {izerinde de olumlu etkiye sahip oldugunu gosteren c¢ok sayida caligma
bulunmaktadir. Dolayisiyla bilgi paylasim davranisini etkileyen hususlarin tespit edilmesi,
etkili bilgi paylasimi yapilabilmesi i¢in dnemlidir. Bu arastirmanin amaci, orgiitsel destek,
duygusal baghlik, bilgi paylasim niyeti ve bilgi paylasim davranisi arasindaki iliskinin
incelenmesidir. Arastirma verileri sosyal medya aglar1 araciligi ile web tabanli online anket ile
toplanmistir. Web tabanli anketin kullanim1 hem daha genis kesime ulasma noktasinda hem
de maliyet acisindan arastirmacilara kolaylik sagladigi i¢in tercih edilmistir. Arastirma
kapsaminda Tirkiye’de 0©zel sektér ve kamuda gorev yapan calisanlara ulasilmasi
hedeflenmis ve 453 calisandan veri elde edilmistir. Arastirma sonuglarna gore Orglitsel
destek, bilgi paylasim niyeti ve bilgi paylasim davranisini anlamh bir sekilde etkilemektedir.
Ancak modele duygusal baglilik degiskeni eklendiginde, orgiitsel destek duygusal baglilig
pozitif yonlii anlaml bir bi¢imde etkilerken bilgi paylasim niyeti ve bilgi paylasim davranisin
etkilememektedir. Dolayisiyla orgiitsel destek bilgi paylasim niyetini ve bilgi paylasim
davranisin1 duygusal baglilik degiskeni lizerinden etkilemektedir. Duygusal baghlik ise hem
bilgi paylasim niyetini hem de bilgi paylasim davranisimi pozitif yonlii etkilemektedir. Son
olarak bilgi paylasim niyeti de bilgi paylasim davranigini anlamli bir bigimde etkilemektedir.
Arastirma bulgulart orgiitlerdeki bilgi paylasim uygulamanin faydalarini en st diizeye
cikarmak icin Orgiit yoneticilerine ve arastirmacilara teorik katkilar sunmaktadir.

Anahtar Kelimeler: Bilgi Paylasim Davramsi, Bilgi Paylasim Niyeti, Orgiitsel Destek,
Duygusal Baglilik

THE RELATIONSHIP BETWEEN ORGANIZATIONAL SUPPORT, AFFECTIVE
COMMITMENT, KNOWLEDGE SHARING INTENTION AND KNOWLEDGE
SHARING BEHAVIOR

Asst. Prof. Dr Sabahattin Cetin
Bartin Universitesi, Tiirkiye
scetin@bartin.edu.tr
ORCID: 0000-0001-9686-1806

ABSTRACT

Knowledge is recognized as an unlimited, vital and invaluable resource that can be used for
organizations that want to survive and gain various advantages. At the same time, thanks to
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knowledge, organizations can gain competitive advantage by producing new products and
values. In the formation of effective knowledge management process, knowledge sharing
behavior within the organization is of great importance. There are many studies showing that
knowledge sharing has a positive effect on knowledge management as well as on the
performance and innovation of organizations. Therefore, determining the issues affecting the
knowledge sharing behavior is important for effective information sharing. The aim of this
study is to examine the relationship between organizational support, affective commitment,
knowledge-sharing intention, and knowledge-sharing behavior. Within the scope of the study,
it was aimed to reach employees working in the private sector and public sector in Turkey,
and data was obtained from 453 employees. According to research results, organizational
support significantly affects knowledge sharing intention and knowledge sharing behavior.
But when the affective commitment variable is added to the model, organizational support
affects emotional commitment in a positive way, while it does not affect knowledge sharing
intention and knowledge sharing behavior. Therefore, organizational support affects
knowledge sharing intention and knowledge sharing behavior through the affective
commitment variable. Affective commitment, on the other hand, positively affects both the
intention to share knowledge and the behavior of sharing knowledge. Finally, the knowledge
sharing intention also significantly affects the knowledge sharing behavior. The research
findings provide theoretical contributions to organization managers and researchers in order to
maximize the benefits of knowledge sharing practice in organizations.

Keywords: Knowledge Sharing Behavior, Knowledge Sharing Intention, Organizational
Support, Affective Commitment
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COVIiD-19 PANDEMI SURECININ BIiLIMSEL ETKINLIKLERE ETKIiSi

Dr. Ogretim Uyesi Kiibra Miige Cakaroz
Hitit Universitesi, Tiirkiye
kmuge.daldal@gmail.com

ORCID: 0000-0003-1272-5722

Funda Civek
Hitit Universitesi, Tiirkiye
ffunda.civek@gmail.com
ORCID: 0000-0002-8300-6402

OZET

Geleneksel pazarlama yontemlerine alternatif olarak etkinlik pazarlamasi bir pazarlama
iletisim aract olarak pazarlama faaliyetleri arasinda yerini almistir. Teknolojik gelismeler
sayesinde bireyleri bir araya getirmek zaman ve ulasim maliyetleri a¢isindan daha kolay hale
gelmistir. Etkinlik pazarlamasi hedef kitleye dogrudan ulagmak i¢in kullanilan pazarlama
faaliyetlerinden bir tanesidir. Bu acidan incelendiginde pek c¢ok etkinlik tiirii
bulunmaktadir. Bu calismada etkinlik pazarlamasi tiirleri arasindan egitimsel ve bilimsel
etkinlerden kongreler iizerinde durulmustur. Covid-19 pandemisi ilk olarak Cin’in Hubey
eyaletine bagli Vuhan kentinde 31 Aralik 2019 tarihinde ortaya ¢ikmis ve 10 Mart 2020
tarihinde Diinya Saglik Orgiitii tarafindan pandemi yani kiiresel bir salgin niteligi kazanmustir.
Kiiresel salgin siirecinde Covid-19°dan tiim diinya ve tiim sektorlerin etkilendigi
goriilmektedir. Bu siirecte egitimsel ve bilimsek etkinliklerde degisime ugrayarak yiiz ylize
ortamlardan online platformalara tasinmistir. Bu siire¢ neticesinde, giiniimiizde fiziksel ulagim
ve iletisim agisindan bir tehdit niteligi tasiyan Covid-19 ile birlikte kongreler de teknolojik
gelismelere ayak uydurmus, bilim insanlarinin erisimini kolaylastirmak ve akademik
devamliligr saglamak adina dijitallesmeye baglamistir. Bu calismada pandemi siireciyle
birlikte online katilim olanaklarinin arttig1 kongrelerde yasanan degisimlerin incelenmesi ve
degisimlerin kongre katilim diizeyine olan etkisinin belirlenmesi amag¢lanmaktadir. Calisma
verileri Tiirkiye’de diizenlenen uluslararas1 kongre web sitelerinin igerik analizi yontemiyle
incelenerek elde edilmistir. Calismada 1 Haziran 2020-31 Ekim 2020 tarihleri arasinda
iilkemizde sosyal bilimler alaninda diizenlenmis 40 farkli uluslararas1 diizeyde kongreye
iliskin web sitesi incelenmis ve calismanin veri seti olusturulmustur. Yapilan incelemeler
sonucunda kongrelerin Covid-19 pandemisinden etkilendigi hususlar iizerinde durulmustur.
Kongrelerin bu siirecte bilimsel devamliligin saglanmasi admna dijitallestigi, siirece ayak
uydurmak icin teknolojik yeniliklerden faydalandiklar1 goriilmektedir. Ayrica online
ortamlarda diizenlenene kongrelerin katilimcilara cesitli maliyet avantajlar1 sagladigi goz
onilinde bulunduruldugunda online kongrelere katilim sayisinin da bir dnceki yillara kiyasla
arttiglt sonucuna da ulasilmistir. Literatliirde etkinlik pazarlamasi ile ilgili arastirmalar
mevcuttur ancak bu calismanin, etkinlik tiirleri arasinda yer alan kongrelerin pandemi
stirecinden etkilenme diizeylerinin incelenmesi yoniiyle literatiire 6zgiin bir deger katacagi
diistiniilmektedir.

Anahtar Kelimeler: Etkinlik Pazarlamasi, Bilimsel Etkinlikler, Kongre, Dijitallesme,
Covid19
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ABSTRACT

As an alternative to traditional marketing methods, event marketing has taken its place among
marketing activities as a marketing communication tool. Thanks to technological
developments, it has become easier to bring individuals together in terms of time and
transportation costs. Event marketing is one of the marketing activities used to directly reach
the target audience. In this respect, there are many types of activities. In this study, among the
types of event marketing, congresses from educational and scientific activities are
emphasized. The Covid-19 pandemic first appeared on December 31, 2019 in Wuhan, China's
Hubey province, and became a pandemic, a global epidemic, by the World Health
Organization on March 10, 2020. It is seen that the whole world and all sectors were affected
by Covid-19 during the global epidemic process. In this process, educational and scientific
activities have changed from face-to-face environments to online platforms. As a result of this
process, together with Covid-19, which is a threat in terms of physical transportation and
communication, congresses have also started to be digitalized in order to facilitate the access
of scientists and ensure academic continuity. In this study, it is aimed to examine the changes
experienced in congresses where online participation opportunities increased with the
pandemic process and to determine the effect of the changes on the congress participation
level. Study data was obtained by the method of analyzing website content analysis of the
international congress held in Turkey. In the study, web sites related to 40 different
international congresses organized in the field of social sciences in our country between June
1, 2020 and October 31, 2020 were examined and the data set of the study was created. As a
result of the examinations, it was emphasized that the congresses were affected by the Covid-
19 pandemic. It is seen that congresses are digitalized in order to ensure scientific continuity
in this process, and they benefit from technological innovations to keep up with the process.
In addition, considering that congresses held in online environments provide various cost
advantages for the participants, it is concluded that the number of participation in online
congresses has increased compared to previous years. There are researches on event
marketing in the literature, but it is thought that this study will add a unique value to the
literature in terms of examining the level of influence of congresses, which are among the
activity types, from the pandemic process.

Keywords: Event Marketing, Scientific Events, Congress, Digitalization, Covid-19
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OZET

Yonetici ve 6gretmenlerin kiiltiirel yeterlilik kazanabilmesinde {iniversite hayatinin 6nemli bir
yeri vardir. Temel gorevlerinden birisi bilimsel aragtirma ve yiliksek 6gretim olan liniversiteler
bireylere farkli yetenek, ilgi, kiiltiir, goriis ve inanglara sahip insanlarla bir araya gelme
dolayistyla kiiltiirel yeterlilik kazanma sans1 vermektedir. Ayrica liniversitelerdeki egitim
fakiiltelerinin temel islevlerinden birisi de 6gretmen adaylarini farkliliklarla basa ¢ikmak igin
gerekli becerilerle donatilmis olarak yetistirmektir Bu noktadan hareketle mevcut ¢alismada,
ogretmen adaylarinin kiiltiirel yeterlilik diizeylerinin siif diizeyi degiskenine gore farklilasip
farklilasmadigini  belirlemek amaglanmigtir.  Ogretmen adaylarmin  kiiltiirel  yeterlilik
diizeylerinin sinif diizeyi degiskenine gore farklilasip farklilagsmadigini belirlemeyi amaglayan
bu arastirma tarama modelinde betimsel bir ¢alismadir. Arastirmanin evrenini, 2019-2020
egitim-6gretim yilinda Artvin Coruh Universitesi Egitim Fakiiltesi'nde 6grenim géren 1073
Ogretmen aday1 olusturmaktadir. Aragtirmada tabakali basit tesadiifi 6rnekleme yontemi
kullanilmigtir. Bu yontemle segilen 358 birinci ve dordiincii sinif 6grencisi 6rneklem grubuna
dahil edilmistir. Arastirmaya katilan 358 6gretmen adayinin %33'i (119) erkek, %77’si (239)
kadindir. Orneklem grubundaki 6grencilerin %12’si (43) birinci smif ve %88’i (315)
dordiincii simif 6grencileridir. Arastirmada verilerin toplanmasi amaciyla Perng ve Watson
(2012) tarafindan gelistirilen Cakir ve Aydin Giingor (2016) tarafindan Tiirkge’ ye uyarlamasi
yapilan Kiiltiirel Yeterlilik Olgegi kullamlmistir. Verilerin analizinde SPSS21 paket programi
kullanilmistir. Ogretmen adaylarmin kiiltiirel yeterliliklerinin simif diizeyi degiskenine gdre
farklilagip farklilasmadigini belirlemek amaciyla t-testi yapilmistir ve 6gretmen adaylarimin
kiiltiirel yeterliliklerinin sinif diizeyi degiskenine gore farklilagip farklilasmadigimi (p<.05
diizeyinde) test etmek i¢in yapilan t testi sonucunda istatistiksel olarak anlamli bir farklilik
tespit edilmemistir. Analiz sonucunda (t = -,877 ve p = ,38) birinci siiflar = 74,14 ortalama
puan verirken, dordiincii siniflar = 76,58 ortalama puan vermistir. Sinif diizeyi degiskenine
gore anlamli bir farklilik olup olmadigimi test etmek amaciyla yapilan bu c¢alismanin
sonucunda dgretmen adaylarinin kiltiirel yeterliliklerinin genel olarak yiiksek denilebilecek
diizeyde oldugu tespit edilmistir.

Anahtar Kelimeler: Anahtar kelimeler: Ogretmen Adaylar, Yeterlilik, Kiiltiirel Yeterlilik
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ABSTRACT

University life has an important place for administrators and teachers to gain cultural
competence. Universities, one of which is scientific research and higher education, give
individuals the chance to get together with people of different abilities, interests, cultures,
views and beliefs, thus gaining cultural competence. In addition, one of the main functions of
education faculties in universities is to train prospective teachers equipped with the skills
necessary to deal with differences. From this point on, it is aimed to determine whether the
cultural competence levels of teacher candidates differ according to the grade level variable.
This research, which aims to determine whether the cultural competence levels of teacher
candidates differ according to the class level variable, is a descriptive study in the scanning
model. The universe of the research consists of 1073 teacher candidates studying at Artvin
Coruh University Faculty of Education in the 2019-2020 academic year. Stratified simple
random sampling method was used in the study. 358 first and fourth year students selected by
this method were included in the sample group. 33% (119) of the 358 teacher candidates
participating in the study are male and 77% (239) are female. 12% (43) of the students in the
sample group are first year students and 88% (315) are fourth year students. In order to collect
data in the study, the Cultural Competence Scale developed by Perng and Watson (2012) and
adapted into Turkish by Cakir and Aydin Glingor (2016) was used. SPSS21 package program
was used in the analysis of the data. In order to determine whether the cultural competencies
of the teacher candidates differ according to the class level variable, a t-test was conducted No
statistically significant difference was found as a result of the t test performed to test whether
the cultural competencies of teacher candidates differ according to the grade level variable (at
p <.05 level). As a result of the analysis (t = -, 877 and p =, 38), first graders gave = 74.14
average points, while fourth graders gave = 76.58 average points. As a result of this study,
which was conducted to test whether there was a significant difference according to the grade
level variable, it was determined that the cultural competencies of the teacher candidates were
generally at a high level.

Keywords: Teacher Candidates, Competence, Cultural Competence
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DUNYA BILIMCILERININ FAIZSiZ FINANSAL PIYASALARA KAVRAMSAL
YAKLASIMLARI

Dr. Riistomov Parviz Haci oglu
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rustamovparviz77@yahoo.com

OZET

Calismanin amaci, diinya bilim adamlarinin faizsiz finans piyasalarinda Aristoteles, Nizami
Gencevi, Ibn Haldun, Ismail Mutlu, Seyyid Kutubi, Ebu Ala Mevdudi, Yahya Abdurrahman,
Muhammed Yunus ve Servet Bayindir'daki bilimsel ve teorik yaklagimlarini ve diinya bilim
insanlarinin faizsiz finans piyasalarina katkilarini belirlemek ve aragtirmaktir.

Arastirma metodolojisi, diinya bilim adamlar1 Aristoteles, Nizami Gencevi, Ibn Haldun,
Ismail Mutlu, Seyid Kutubi, Ebu Ala Mevdudi, Yahya Abdurrahman, Muhammed Yunus ve
Servet Baymdir'in faizsiz finans piyasalarindaki bilimsel yaklagimlarinin sistematik ve
kapsamli bir alan arastirmasidir. Bahse konu yaklagimlarin, faizsiz finansal piyasalarin
organizasyonu, yonetimi ve gelisimi iizerinde biiytik etkisi vardir.

Arastirma ile sonuglarin faizsiz finansal piyasalarin yonetiminde uygulanmasi agisindan
onemlidir. Calismanin sonuglar1 faizsiz finansal piyasalarin yonetiminin iyilestirilmesi, bu
alandaki kavramsal teorik yenilikleri yansitmak ile faizsiz finansal piyasalarin uygulanmasina,
iyilestirilmesine ve gelistirilmesine hizmet etmektedir.

Arastirma, faizsiz finans piyasalarinda diinya bilim adamlar1 Aristoteles, Nizami Gencevi, ibn
Haldun, Ismail Mutlu, Seyyid Kutubi, Ebu Ala Mevdudi, Yahya Abdurrahman, Muhammed
Yunus'un baslica bilimsel-teorik yonlerini ortaya koymaktadir.

Anahtar kelimeler: Islami finans, Islami finans yonetimi, Islami finans sistemi, faizsiz
finansal piyasalar, faizsiz finansal piyasa yonetimi, Islami yonetim sistemi.
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CONCEPTUAL APPROACHES OF WORLD SCIENTISTS TO INTEREST-FREE
FINANCIAL MARKETS

Dr. Parviz Haji Rustamov,
Azerbaijan State Economic University (UNEC)
ABSTRACT

The purpose of the research -to study the scientific and theoretical approaches of world
scientists in interest-free financial markets Aristotle, Nizami Ganjavi, Ibn Khaldun, Ismail
Mutlu, Sayyid Qutubi, Abu Ala Mawdudi, Yahya Abdurrahman, Muhammad Yunus and
Servet Bayindir in this field. The goal is to identify and research the contributions of world
scientists to interest-free financial markets.

The methodology of the research - is a systematic and comprehensive study of the scientific
approaches of world scientists Aristotle, Nizami Ganjavi, Ibn Khaldun, Ismail Mutlu, Seyid
Qutubi, Abu Ala Mawdudi, Yahya Abdurrahman, Muhammad Yunus and Servet Bayindir in
interest-free financial markets. Because these approaches have a great impact on the
organization, management and development of interest-free financial markets.

The practical importance of the research - to apply the results in the management of interest-
free financial markets. All this will lead to an innovative approach to the management of
interest-free financial markets, the systematic development of this area, sustainable and
sustainable operation.

The results of the research - improving the management of interest-free financial markets
reflects conceptual theoretical innovations in this area. The results of the study serve the
application, improvement and development of interest-free financial markets.

The originality and scientific novelty of the research -the main scientific-theoretical
directions of the world scientists Aristotle, Nizami Ganjavi, lbn Khaldun, Ismail Mutlu,
Sayyid Qutubi, Abu Ala Mawdudi, Yahya Abdurrahman, Muhammad Yunus and Servet
Bayindir in interest-free financial markets have been studied. Theoretical and practical views
on the formation of the direction, theories were studied and generalized, and its necessary
scientific aspects were studied. From this point of view, the research work can be considered
commendable in terms of research of scientific approaches to the management of interest-free
financial markets.

Keywords: Islamic finance, Islamic financial management, Islamic financial system, interest-

free financial markets, interest-free financial market management, Islamic management
system.
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OZET

Katilim bankaciligi (KB) tiim bankacilik ¢esitlerinde oldugu gibi fon toplama- kullandirma ve
genel bankacilik hizmetlerini gerceklestirmek iizere finansal ekosisteme ¢oziimler sunar.
KBnin finansal ekosistemde bulunma yontemi, rekdbet, dayanisma, kontrol 0Ogelerinin
toplamindan olusan uyum &gesidir (Albayrak ve Ozsoy, 2021). Organizasyonel uyumun
saglanmasina dayanan KB organizasyonu satis ve destek organizasyonlarindan olusur (Acar
ve Acar, 2021).

Organizasyonlarin uyumu saglayabilmesi ve rekabette 6ne gecebilmesi i¢in KB paydaglari
arasinda ifade edilen KB ¢aliganlari, KB yonetim kurulu ve iist yonetim, hissedarlar, hizmet
paydaslari, miisteriler vb. (Albayrak ve Ozsoy, 2021) paydaslarin iletisim ve iliskilerinin
uzun vadeli bigimde yOnetilmesi finansal ekosistemde 6nemlidir.

Bu cergevede calismanin amaci, KB sektdriinde miisterilerin KB personeline ve KBsina
yonelik tutumlarinin miisteri memnuniyeti ve miisteri sadakati iizerine etkilerini belirleyerek
KB sektoriine ve pazarlama literatiiriine katkida bulunmaktir. Paydas temelinde hem KB
personeline yonelik tutumun hem de kurum olarak KBna yonelik tutumun miisteri
memnuniyeti ve miisteri sadakati ¢ercevesinde modellenmesi konusunda az sayida saha
arastirmasi bulunmasi ¢alismanin 6zgiinliigiinii ortaya koyar niteliktedir.

Veri, Kasim 19, 2018-Ocak 25,2019 donemlerinde Samsun’da 4 subesi bulunan KBnin 373
mevcut miisterisinden yiiz yiize anket yontemiyle edinilmistir. Tanimlayict nitelikteki neden-
sonug aragtirmasiin 6rneklemi kolayda orneklemdir. Nakiboglu (2008)’den alinan 6lgegin
KBnda uygulanmasinda giivenirligi tespit edilmistir (KMO= 0,869, Kiiresellik testi p<0.00).
Arastirmada iki model olusturulmustur; 1.model: Miisteri memnuniyeti ile personele yonelik
tutum ve bankaya yoOnelik tutum arasindaki iliskinin yonii ve gilicii belirleme, 2.model:
Miisteri sadakati ile personele yonelik tutum ve bankaya yonelik tutum arasindaki iligkinin
yonil ve giicli belirleme amacindadir. 1.model analiz sonucu; personele yonelik tutum ile
bankaya yonelik tutum degiskenlerinin miisteri memnuniyetini agiklama giicii (Adj R?)
0,550°dir, F testi sonuglarina gore (F= 283,146; p=0,000) 1.model anlamlidir. 2.model analiz
sonucu; personele yonelik tutum ile bankaya yonelik tutum degiskenlerinin miisteri
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sadakatini agiklama giicii (Adj R?) 0,455°dir, F testi sonuglarina gore (F= 156,146; p=0,000)
2.model anlamlidir. Miisteri memnuniyeti ve sadakatinin olusumunda personele yonelik tutum
etkisinin bankaya yonelik tutuma goére daha giicli oldugu tespit edilmistir. KBnin
personellerine yapacaklari gesitli yatirimlar ile miisteri memnuniyeti ve miisteri sadakatine
katki saglayabilecegi onerisinde bulunmaktayiz.

Anahtar Kelimeler: Katilim Bankaciligi, Faizsiz Bankacilik, Miisteri Memnuniyeti, Miisteri
Sadakati, Nicel Arastirma
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ABSTRACT

Participation banking sytem (PB) offers solutions to the financial ecosystem to realize fund
collection-use and general banking services as in all banking types. The existence method of
PB in financial ecosystem is the harmony that is formed by competition, solidarity and control
factors (Albayrak and Ozsoy, 2021). PB organization based on ensuring organizational
harmony that consists sales and support organizations (Acar and Acar, 2021). Inorder to
provide harmony and to be successful in competition, it is essential to manage the
communication processes and relationship management in a long term with employees, board
and senior management, stockholders, service shareholders, customers, etc., who are called as
shareholders (Albayrak and Ozsoy, 2021). In this context, the aim of the study is to contribute
both the sector and marketing literature by determining the effects of the attitudes of
customers towards the employees and bank on customer satisfaction and customer loyalty.
Being one of the few studies that models the attitude towards both staff and the bank as an
institution within the framework of customer satisfaction and customer loyalty can be mention
as an originality. The data of the study was obtained by face to face survey method from 373
existing customers of a PB in Samsun city on November 19, 2018-January 25, 2019.
Convenience sampling and descriptive cause and effect research was used. The scale was
taken from Nakiboglu (2008) and its realibilty analyzes were done inorder to use in PB sector
(KMO= 0,869, p<0.00). Two models formed; 1st model; Determining the direction and
strength of the relationship between customer satisfaction and attitude towards employees and
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attitude towards the bank, 2nd model aims to determine the direction and strength of the
relationship between customer loyalty and attitude towards employee and attitude towards the
bank. 1st model analysis result; the power of attitude towards Employee and attitude towards
the bank to explain customer satisfaction (Adj R2) is found as 0,550 and according to results
of the F test (F= 283,146; p=0,000), 1st model is accepted as significant. 2nd model analysis
result; the power of attitude towards employee and attitude towards the bank to explain
customer loyalty (Adj R2) is found as 0,455 and according to the results of the F test (F=
156,146; p=0,000) 2nd model is found as significant. It has been determined that the attitude
effect towards personnel is stronger than the attitude towards the bank.on forming customer
satisfaction and loyalty. We suggest that PBs can contribute customer satisfaction and
customer loyalty with various investments to their employees.

Keywords: Participation Banking, Islamic Banking, Customer Satisfaction, Customer
Loyalty, Quantitative Research.
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OZET

Oziimseme kapasitesi isletmelerin basarili uygulamalar1 benimsemesi ve igsellestirerek daha
etkin haline gelmesini saglayan bir dinamik yetenek olarak ifade edilmektedir. Yazinda farkl
kavram ve uygulamalarla birlikte ele alinan kavramin lisansiistii tezlere nasil yansidigini
belirlemek amaciyla bu calisma gerceklestirilmistir. Arastirma teknigi olarak bibliyometrik
analiz kullanilmistir. Bibliyometrik analiz yazinda yapilan ¢alismalar1 betimlemeye yonelik
bir analizdir. Bu baglamda ¢alismada Oziimseme kapasitesi anahtar kavramiyla yapilan arama
sonucunda ortaya ¢ikan lisansiistli tezler; tez tiirli, yazar, danigman, yil, boliim, tiniversite,
teorik destekler, iliskili kavramlar, arastirma yontemi, arastirma teknigi, yapilan analizler ve
aragtirma sektorii odakli ele alinmistir. Calisma sonucunda ortaya konan bulgulara baglh
olarak oneriler gelistirilmistir.

Anahtar Kelimeler: Anahtar Kelimeler: Oziimseme Kapasitesi, Lisansiistii Tezler,
Bibliyometrik Analiz.
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ABSTRACT

Absorptive capacity is expressed as a dynamic capability that enables businesses to adopt
successful practices and become more effective by internalizing them. This study was carried
out in order to determine how the concept, which has been handled with different concepts
and applications in the literature, is reflected in the postgraduate theses. Trinmetric analysis
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was used as a research technique. Bibliometric analysis is an analysis aimed at describing the
studies done in the literature. In this context, the postgraduate theses that emerged as a result
of the search made with the key concept of absorption capacity; thesis type, author, advisor,
year, department, university, theoretical supports, related concepts, research method, research
technique, analysis and research sector. Recommendations have been developed based on the
findings of the study.

Keywords: Absorptive Capacity, Graduate Theses, Bibliometric Analysis
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OZET

Insanlik varolusundan beri yasam Kkalitesini artirmak, pratik ve teknik imkanlar
cesitlendirmek amaciyla avcilik ve toplayicilikla yasam siirdiigic Toplum 1.0; tarimsal
faaliyetlerin yuritildigli Toplum 2.0; endiistriyel devrim sonucunda sanayilesme ve seri
iretime ulagmasi Toplum 3.0, bilginin sermayeyle doniistiigli ve bilgi aglarinin oriildigi
Toplum 4.0 donemlerinden ge¢mistir. Giiniimiize kadar siiregelen arayis ve buluslarin
sonucunda akilli ve robotik sistemlerin var oldugu, Toplum 5.0 olarak adlandirabilecegimiz
dijital ¢aga ulagsmistir. Akilli ve robotik aygitlarin hayatimizin her alaninda yer aldig1 ve
giderek yayginlastig1 bir ddnemde yasam siirmekteyiz. Ayirt edici dzeligiyle Toplum ve Insan
odakl1 bir donem olan Toplum 5.0 inovasyonlarin ve Ar-Ge ¢alismalarina yonelik yatirim ve
faaliyetlerinin 6nemli oldugu bir donemdir. Yapay zeka ve otomasyon sistemlerinin gelismesi
sonucunda yayginlagan robotik ve akilli sistemler {ilkelerin ekonomik yapisin
etkileyebilmektedir. Bunun yaninda uzay madenciligi, akilli fabrikalar, akilli evler ve robotik
sistemler gelecek donemlerde de giindemde fazla yer alacaktir. Kiiresellesen diinyamizda
giderek yayginlagan akilli ve robotik sistemleri nasil bir sosyoekonomik etki dogurdu?
sorusundan yola ¢ikilmistir. Endiistriyel, sosyoekonomik ve sosyokiiltiirel alanlarda dijital
doniisim ve degisimde akilli ve robotik sistemlerin yaratigi ekonomik etkiler literatiir
taramas1 ve arsiv arastirmasi sonucunda elde edilen tarihsel ve sayisal veri ve bulgulardan
yola ¢ikarak birtakim sonuclara ulasilmistir.

Anahtar Kelimeler : Yapay Zeka, Igsizlik, Akilli ve Robotik Sistemler, Toplum 5.0
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ABSTRACT

Society 1.0, where humanity has been living with hunting and gathering in order to increase
the quality of life and diversify practical and technical possibilities; Society 2.0 where
agricultural activities are carried out; Industrialization and mass production as a result of the
industrial revolution. Society 3.0 has gone through the periods of Society 4.0, where
knowledge is transformed with capital and information networks are knitted. As a result of the
ongoing searches and discoveries until today, it has reached the digital age where intelligent
and robotic systems exist, which we can call Society 5.0. We live in a period where smart and
robotic devices are present in all areas of our lives and are becoming widespread. Society 5.0,
which is a period focused on Society and People with its distinctive feature, is a period in
which innovations and investments and activities towards R&D studies are important. Robotic
and smart systems, which have become widespread as a result of the development of artificial
intelligence and automation systems, can affect the economic structure of countries. In
addition, space mining, smart factories, smart homes and robotic systems will be on the
agenda in the future. What kind of a socioeconomic impact did smart and robotic systems,
which are becoming increasingly widespread in our globalizing world? Based on the question.
Based on the historical and numerical data and findings obtained as a result of a number of
literature reviews and archive research, some results have been reached in industrial,
socioeconomic and sociocultural fields.

Keywords: Artificial Intelligence, Unemployment, Intelligent and Robotic Systems, Society
5.0
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ABSTRACT

In the article has been presented a theoretical justification, a set of algorithms, as well as the
results of calculations based on data from the State Statistics Committee of the Republic
of Uzbekistan, which made it possible to systematize regions according to the characteristics
of growth and cyclicality of industrial production for the period 2010-2018. The
typologization of the regions of the Republic of Uzbekistan is relevant for a comparative
assessment of changes in the financial stability of textile enterprises under the influence of the
crisis caused by the coronavirus pandemic, as well as in the post-crisis period.

Keywords: Financial Security, Dynamics Of Industrial Production, Trend-Cyclical
Component, Clustering Regions, Textile, Econometric Models.
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OZET

Tiirkiye’de son 3 yil i¢ginde finansal sikint1 yasayan sirketlerin basvurdugu bir se¢enek olarak
ortaya cikan konkordato uygulamasi, finansal raporlama hilelerini giindeme tasimistir.
Konkordato siirecinin gerekliliklerinden kaynakli olarak sirketlerin bazi finansal tablo
hilelerine bagvurduklar1 goriilmekte olup bunlarin bir sistematik dahilinde incelenmesi
konkordato projesinde ve finansal tablolarda odaklanilmasi gereken hususlar agisindan
uygulayicilara yol gosterecektir. Bazi arastirmacilar hile tespitinde, finansal oranlarin etkili
oldugunu 6ne siirmektedir. Bazilar1 ise, finansal oranlarin sahip olduklar kisitlardan dolay1
hile tespitinde etkilerinin belirsiz oldugunu 6ne siirmektedir. Finansal tablo hilelerinin sadece
teknoloji kullanilarak tespit edilmesi miimkiin olmadigindan uzmanlasmis alan bilgisinin géz
onlinde bulundurulmasi kaginilmazdir. Bu c¢alisma, sirketlerin konkordato siirecinde
uyguladiklar1 mali tablo hilelerine deginmekte ve bu hilelerin tespiti i¢in bazi Onerilerde
bulunmaktadir. Diger taraftan proforma finansal tablolarda yapilabilecek hilelerden
bahsedilmektedir. Finansal tablolardaki hilelerin tespit edilememesi durumunda, basta
alacaklilar olmak tiizere toplumun biiylk bir kismi dogrudan veya dolayli olarak
etkilenecektir. Bu olumsuz etkilerin giderilmesi veya azaltilmasi i¢in finansal tablo hilelerinin
belirlenmesi 6nem arz etmektedir. Bu hilelerin nerelerde gizlenmis olabilecegi ve nasil tespit
edilecegine iliskin ¢alismalar uygulayicilara yol gosterecektir. Konkordato uygulamasinin
oldukca yakin ge¢misi ve halka agik olmayan bir¢ok sirketin finansal tablolarinin elde
edilebilir olmamasi nedenleriyle literatiirdeki ¢alisma sayist olduk¢a sinirhidir. Literatiirde bu
caligma ile ayn1 kapsamda baska bir caligmaya rastlanmamistir. Sirketlerin mevcut finansal
tablolarinda yapabilecekleri hilelerin baslicalari, satis1 miimkiin olmayan stoklarin bulunmasi,
gercek dis1 alacaklilar olusturulmasi, ticari alacaklarin yiiksek tutulmasi, sirketin ortagindan
alacakli duruma getirilmesi, saglanan faydanin {lizerinde teminat verilmesi olarak sayilabilir.
Bunun yaninda proforma finansal tablolarda kullanilabilecek hilelere de dikkat edilmelidir.
Ileride yapilacak ¢alismalarda konkordato siirecindeki sirketlerin finansal tablolar1 ve finansal
tablo hile belirleme metotlar1 kullanilarak nicel verilere ulasilmasi miimkiin olacaktir.

Anahtar Kelimeler: Finansal Sikint1, Hileli Finansal Raporlama, Konkordato
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ABSTRACT

In the last three years concordatum application, which is an option for financial distress firms,
have brought the fraudulent financial reporting to the agenda in Turkey. Due to the
requirements of the concordatum process, it is seen that firms resort to some financial
statement frauds, and a systematic examination of these will guide the practitioners in terms
of the issues that should be focused on the concordatum project and financial statements.
Some researchers suggest that financial ratios are effective in detecting frauds. Others argue
that the effects of financial ratios on fraud detection are uncertain due to their constraints.
Since it is not possible to detect financial statement fraud using technology alone, it is
inevitable to consider specialized field knowledge. This study mentions the financial
statement frauds applied by firms in the concordatum process and makes some suggestions for
detection of these frauds. On the other hand, frauds that can be made in proforma financial
statements are mentioned. In the event that frauds in the financial statements cannot be
detected, a large part of the society, especially creditors, will be directly or indirectly affected.
In order to eliminate or reduce these negative effects, it is important to determine the financial
statement frauds. Studies on where these frauds may be hidden and how to detect them will
guide practitioners. The number of studies in the literature is very limited because of the fairly
recent history of the concordatum application, unavailability of financial statements of many
unlisted firms. There is not any other study within the same scope as this study in the
literature. The main frauds that firms can make in their current financial statements are the
presence of stocks that cannot be sold, creating unreal creditors, keeping the trade receivables
high, making the firm a creditor from its shareholder, and provide collateral above the benefit
provided. In addition, attention should be paid to the frauds that can be used in proforma
financial statements. In future studies, it will be possible to reach quantitative data by using
the financial statements of companies in the concordatum process and financial statement
fraud detection methods.

Keywords: Financial Distress, Fraudulent Financial Reporting, Concordatum
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OZET

Bu ¢alismanin amaci, 6grenen orgiit kavramini ayrintili olarak ele almak ve tilkemizdeki 6zel
bankalarin ne derecede 6grenen Orgiit olduklarini ortaya koymaktir. Bunun ic¢in oncelikle
literatiir taramas1 yapilmis, kavramsal boyut ele alinmis ve sonrasinda 6zel bankalar konusu
incelenmistir. Ogrenen 6rgiit kavrami genel olarak; cevresindeki tiim degisiklik ve yenilikleri
takip eden, siirekli 6grenmeye acik olan ve bdylece kendi bilgi kapasitesini siirekli artiran
orgiitler olarak tanimlanabilir. Calismada 6grenen oOrgiitler olarak bankalar ele alinmuistir.
Gerek diinyada gerekse iilkemizde bankalar misterilerine daha kaliteli ve verimli hizmet
verebilmek i¢in siirekli kendilerini gelistiren kurumlar olmalidir. Aslinda bankalarin yani sira
giiniimiizde artik tim kurumlarin siirekli 6grenmeye agik olmalar1 ve bilgilerini gelistirmeyi
amaclamalar1 bir zorunluluk haline gelmistir. I¢inde bulundugumuz bilgi ve teknoloji ¢caginda
tiim kurumlarin yeni bilgileri 6grenmeye agik olmalar1 ve kendilerini gelistirmeleri 6nemli bir
zorunluluktur. Ancak bu sekilde rekabet sansini yakalayabilirler. Ogrenen orgiitler; siirekli
olarak yasadiklar1 deneyimlerden sonug cikarabilen, yeni bilgileri 6grenmeye ve uygulamaya
acik olan, bunlar1 degisen piyasa kosullarina uymak i¢in kullanan ve bu amagla ¢alisanlarina
gerekli egitimleri saglayan orgiitlerdir. Ogrenme yeteneklerini ve kapasitelerini gelistirerek;
sektorlerindeki gelismelere ve degisimlere ayak uydurabilen kurumlar yaptiklari islerde
basariy1 yakalayabilirler. Bu ¢aligmada tlilkemizdeki 6zel bankalarin birer 6grenen 6rgiit olup
olmadiklarini tespit edebilmek i¢in en az 100 6zel banka ¢alisanina anket uygulanacaktir. Bu
ankette “Besli Likert Olgegi” kullanilacaktir. Bu &lgekte anket sorularina verilen yanitlar
1=Hi¢ katilmiyorum,5=Tamamen katiliyorum seklindedir. Bu anket calismasi sonucunda
banka calisanlarinin egitim diizeyleri, bilgiyi 6grenme kapasiteleri ve performanslari, siirekli
ogrenme, ekip ¢alismasi, ¢alisanlarin Orgiitsel 6grenme kistaslarina uygunlugu gibi konular
analiz edilmeye calisilacaktir. Bankadaki calisma kosullarinin da calisanlarin 6grenme
diizeyine etkileri incelenecektir. Sonu¢ olarak; ele alinan bankalardaki aksakliklar tespit
edilerek, ¢6ziim Onerileri getirilmeye ¢alisilacaktir.

Anahtar Kelimeler: Ekip Calismast, Siirekli Ogrenme, Bankacilik
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ABSTRACT

The aim of this study is to elaborate the concept of learning organization and to show the level
of learning organizations of private banks in Turkey are. For this purpose, firstly the literature
was searched, the conceptual dimension was examined and then the subject of private banks
was examined. The concept of learning organization in general can be defined as
organizations that follow all changes and innovations in its environment, are open to
continuous learning and thus continuously increase their knowledge capacity. Banks were
considered as learning organizations in the study. In the world or in our country the banks
should be institutions that continuously develop themselves in order to be able to provide
better quality and efficient service to the customers. In fact, besides the banks, nowadays, it is
a necessity for all institutions to be open to continuous learning and to develop their
knowledge. In the age of information and technology we are in, it is an important necessity
for all institutions to be open to learning new information and to develop themselves. Only in
this way they can compete. Learning organizations are those which are able to draw
conclusions from their experiences, which are open to learning and applying new knowledge,
use them to adapt to changing market conditions, and provide training for their employees for
this purpose. By developing learning capabilities and capacities; organizations that can keep
up the developments and changes of their sectors can achieve success in their jobs. In this
study, at least 100 private bank employees will be surveyed in order to determine whether the
private banks in our country are learning organizations. "Five Point Likert Scale” will be used
in this questionnaire. Responses to questionnaires at this scale are 1 = Strongly Disagree, 5 =
Strongly Agree. As a result of this survey study, the subjects such as the education levels of
bank employees, information learning capacities and performances, continuous learning, team
work, employee compliance with organizational learning criteria will be tried to be analyzed.
The effects of working conditions in the bank on the level of employees' learning will be
examined. As a result, deficiencies in the banks will be determined and solutions will be tried
to be introduced.

Keywords: Learning Organization, Team Work, Continuing Learning, Banking
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ABSTRACT

The unprecedented Corona Virus Disease (COVID-19) since its outbreak in late 2019 has
affected most economies and lives in many different ways. While everyone has tried to find a
way to respond to the crisis, it is still challenging for us to understand how this virus is
developed, how it can be effectively calmed, and, if needed, co-exist with human life without
unrepairable harm, and where it will take us. The shocks from this contagion are real and
tremendous as they not only require immense resources to fight against the virus, but they
also give us an ordeal to learn to be resilient and work together for a global relief. The speed
of COVID recovery does not only rely on the tangible infrastructure such as medical rescue
and public-health administration, along with the stimuli from the economic and financial
mechanism, it also pivots on whether a nation could lead its citizens to move forward
cohesively based on, somewhat intangible but powerful, its cultural norms and common
belief.

As coronavirus is invisible, making it especially hard to predict and trace, it increases
challenges for public-health administrators and front-line medical workers to exercise disease
control effectively. When COVID epicenters shifting from East to West were fast-evolving
and elusive, some thought that most countries might face the same threat and pace of virus
spread given its menacing infectivity, while in fact, it was somewhat tamped down in the East
after the first few months followed by a rigorous attack like a "wild-fire" in the drought across
the West. Inspecting two groups of developed and newly industrialized economies (NIES)
across these regions, where each suffered different degrees of COVID invasion by different
disease responses, this study aims to analyze cross-cultural practices founded on the Hofstede
cultural classification. In the empirical findings, it is believed that effective pandemic control
is most likely resulted from a collaborative culture, reflected in long-term orientation, low
individualism, high power distance, low uncertainty avoidance, and low self-indulgence,
where early and inclusive compliance of state-mandated safety measures is adopted by all
citizens of a country, while the risks of failing intervention due to any form of civil defiance
may prevail in a contrary and uncooperative culture. Policy-makers of public and private
sectors are recommended to identify and assess the anomalies and successes in West- vs.
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East-epidemic prevention and control so that as facing the forthcoming or post-COVID crisis
management, they could take the pragmatic cultural traits into consideration.

Keywords: Cross-Cultural Management, COVID-19, Hofstede Framework
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OZET

Giliniimiliz teknolojilerinde yasanan hizli degisim ve donilisim hayatin her alanina etki
etmektedir. Bunun neticesinde yeni yeni ¢alisma alanlar1 ortaya ¢ikmakta ve bazi sektorlerde
is alanlar1 gegerliligini yitirmektedir. Teknolojiyle birlikte sanayi, tarim ve hizmet sektoriiniin
gelisimi de degismekte ve doniisiime ugramaktadir. Birinci sanayi devriminde, iiretimi
makinelestirmek ic¢in su ve buhar giicii kullanilirken, ikinci sanayi devriminde, seri {iretim
yaratmak igin elektrik giiciinden yararlanilmistir. Ugiincii sanayi devrimi, iiretimi
otomatiklestirmek icin elektronik ve bilgi teknolojisini kullanmistir. Endiistri 4.0 olarak
bahsedilen dordiincii sanayi devriminde ise kiiresel ekonomiyi ve Ol¢iisiinii doniistiirecek daha
fazla dijitallesme getirilmistir. Uretim sektdriinde yasanan bu devrimler diinya capinda
iilkelerin degisimlere uyum saglamak ve giderek artan rekabet kosullart nedeniyle yeni
stratejik yaklagimlar gelistirmeleri ihtiyacini dogurmustur.

Endiistri 4.0, siirdiiriilebilir ekonomik biiylime ve kalkinma seviyesine ulagmak i¢in dnem arz
etmektedir. Endiistri 4.0’ gelismesi bazi is alanlarin1 olumsuz etkilerken, bazilarin1 da
olumlu etkilemis ve yen, is alanlarinin dogmasina yol agarak istihdamin artmasina katki
saglamistir.

Calismanin amaci, Endiistri 4.0’1n makro ve mikro diizeylerdeki etkilerini gz oniine alarak
ekonominin genel bir perspektifini ortaya koymaktir.

Calismada; Endistri 4.0’in ekonomik gelisim siirecine, kiiresel ekonomiye ve Tiirkiye
ekonomisine etkileri ele alinmistir. Endiistri 4.0°1n bu etkileri istihdam, biiylime ve gelismislik

seviyeleri iizerinden degerlendirilmistir.

Calismanin sonucunda; teknolojik gelismelerin ekonomik biiylime katki sagladigi ve
inovasyon temelli bir biiylime modelinin siirdiirtilebilir oldugu sonucuna varilmaigstir.

Anahtar Kelimeler: Endiistri 4.0, Teknolojik Gelisme, Ekonomik Biiylime, Siirdiirtilebilirlik
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ABSTRACT

The rapid change and transformation experienced in today's technologies affect all areas of
life. As a result of this, new areas of work are emerging and business areas in some sectors
lose their validity. Along with technology, the development of the industry, agriculture and
service sector is also changing and transforming. In the first industrial revolution, water and
steam power were used to mechanize production, while in the second industrial revolution
electrical power was used to create mass production. The third industrial revolution used
electronics and information technology to automate production. In the fourth industrial
revolution, referred to as Industry 4.0, more digitalization was introduced that would
transform the global economy and its measure. These revolutions in the manufacturing sector
have created the need for countries around the world to adapt to changes and to develop new
strategic approaches due to increasingly competitive conditions. Industry 4.0 is important to
reach the level of sustainable economic growth and development. While the development of
Industry 4.0 negatively affected some business areas, it also positively affected some of them
and the yen contributed to the increase in employment by leading to the emergence of
business areas. The aim of the study is to reveal a general perspective of the economy by
considering the effects of Industry 4.0 at macro and micro levels. In the study; Industry 4.0
The economic development process is discussed effects on the global economy and the
economy of Turkey. These effects of Industry 4.0 have been evaluated on employment,
growth and development levels. As a result of the study; It has been concluded that
technological developments contribute to economic growth and that an innovation-based
growth model is sustainable.

Keywords: Industry 4.0, Technological Development, Economic Growth, Sustainability
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KREDI TEMERRUT SWAPLARI (CDS) VE BIST 30 ENDEKSI ARASINDAKI
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OZET

Kredi Temerriit Swapi, bir tarafin, bir kurum tarafindan ihra¢ edilen varliklarin temerrtit
haline diigme riskine karsilik sirali prim 6demeleri ile riskin diger tarafa transfer edildigi bir
sOzlesmedir. Finansal piyasalarda artan rekabet, teknolojik gelismeler tiirev araglarin
gelismesine bu gelisme ile birlikte yeni risklerin ortaya ¢ikmasi 2000-2008 yillar arasinda
koruma ve spekiilasyon amagli swaplarin 30 trilyon dolarin {izerine yiikselmesine neden
olmustur.

CDS’ ler borg sigortasi olarak olarak kullanilmasinin yaninda yatirimcilarin bunlari firmalarin
durumlari ile ilgili spekiilasyon amagl kulanilmistir. Hedge fon yoneticisi John Paulson 2007-
2008 yillart arasinda ticari bankalar ve Wall Street firmalar1 iizerine girdigi diislis yonli
bahisler ve riskli mortgage dayanakli menkul kiymetler ile 3,7 milyar dolardan fazla kisisel
kazang elde etmistir.

Fung ve arkadaslar1 CDS {izerine yaptiklar1 arastirmalarinda ABD hisse senedi piyasasi ile
kredi temerriit takas (CDS) piyasast arasinda 2001-2007 dénemi i¢in pazar ¢apinda iligkileri
incelemektedir. Sonuglar, ABD hisse senedi piyasasi ile CDS piyasast arasindaki gecikmeli
iliskinin, dayanak referans kurulusunun kredi kalitesine bagl oldugunu gdstermektedir.

Calismamiz Tiirkiye finansal piyasasinda BIST 30 Endeksi ile bes yillik CDS verilerinin
uzun donemli iliski ve yOniinii tespit etmek amaciyla yapilmistir. 2011:09 - 2020:09 dénemini
kapsamaktadir. Analizler giinliik veriler ile yapilmistir. Calismada CDS ve BIST30 giinliik
verileri kullanilmistir. Her iki degisken Bloomberg Veri Tabanindan alinmistir. Veri analizleri
Eviews8 programi kullanilarak yapilmistir.

Calisma kapsaminda ilk olarak incelenen degiskenlerin duraganlik incelemesi ADF Birim
Kok Testi’ yle gergeklestirilmistir. Birinci mertebeden duraganlik sinamasi elde edilen
degiskenlerin uzun doénemli iligkininin incelenmesi i¢in Johansen Esgbiitiinlesme Analizi
kullanilmigtir. Uzun dénemli iligki bulgusunun elde edilmesinin ardindan ise degiskenler
arasindaki iliskinin yoniinii tespit etmek i¢in Granger Nedensellik Analizi kullanilmigtir.
Calismada BIST30 degiskeni bagimli, CDS degiskeni bagimsiz degisken olarak
tanimlanmustir.

Uluslararasi tilke ve kredi riski karsilagtirmalarinda en 6nemli gdstergelerden biri haline gelen
CDS’ ler iilkemiz yatirimcilar1 ve kredi kuruluslarinca tahminlerde kullanim yeri bulmustur.
Analizimizde Johansen Esbiitiinlesme testi esbiitiinlesik vektor sayisinin belli sayida ve daha
kiiciik oldugunu belirten Ho hipotezi alternatif hipoteze karsi smamaktadir. Analiz
sonuclarindan goriilecegi lizere iz testi sonucu seriler arasinda iki tane esbiitiinlesik vektor
bulunduguna isaret etmektedir. Buna gore seriler arasinda iki tane esbiitlinlesik vektor
bulundugu ve uzun donem iligkisi bulundugu sdylenebilir. Granger Nedensellik Analizinde
Kredi Temerriit Swaplarinin BIST 30 Endeksinin nedeni oldugu goriilmiistiir.

Anahtar Sozciikler: Kredi Temerriit Swaplari, CDS, BIST 30
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ABSTRACT

The Relationship Between Credit Default Swaps (CDS) and BIST 30 Index Mehmet
AYDINLI1, 1Baskent Universitesi Bankacilik ve Finans Doktora Béliimii, Ankara / Tiirkiye
gazimaliye@yahoo.com ORCID: ORCID: 0000-0002-8499-8204 ABSTRACT Credit Default
Swap is a contract in which one party transfers the risk to the other party with sequential
premium payments against the risk of default on assets issued by an institution. (Sayilgan,
2017) Increasing competition in financial markets, technological developments, the
development of derivatives and the emergence of new risks with this development caused the
swaps for protection and speculation to rise above $ 30 trillion between 2000-2008. In
addition to the use of CDS as debt insurance, they have been used by investors for speculation
about the status of companies. Hedge fund manager John Paulson earned more than $ 3.7
billion in personal gains between 2007 and 2008, with downward bets on commercial banks
and Wall Street firms and risky mortgage-backed securities. In their research on CDS, Fung et
al. Examines the market-wide relationships between the US stock market and the credit
default swap (CDS) market for the period 2001-2007. The results show that the lagged
relationship between the US stock market and the CDS market depends on the credit quality
of the underlying reference institution. Our study was conducted in order to identify long-term
relationship and the direction of the five-year CDS data with BIST 30 Index in Turkey's
financial markets. It covers the period between 2011: 09 - 2020: 09. Analyzes were made with
daily data. CDS and BIST30 daily data were used in the study. Both variables are taken from
Bloomberg Database. Data analysis was done using the Eviews8 program. Within the scope
of the study, the stationarity examination of the variables, which was first examined, was
carried out with the ADF Unit Root Test. Johansen Cointegration Analysis has been used to
examine the long-term relationship of variables obtained from the first order stationarity test.
After obtaining the long-term relationship finding, Granger Causality Analysis was used to
determine the direction of the relationship between variables. In the study, BIST30 variable
was defined as dependent and CDS variable as independent variable. CDS, which has become
one of the most important indicators in international country and credit risk comparisons, has
found a place of use in estimates by our country's investors and credit institutions. In our
analysis, the Johansen Cointegration test tests the HO hypothesis, which indicates that the
number of cointegrated vectors is a certain number and smaller, against the alternative
hypothesis. As can be seen from the analysis results, the result of the trace test indicates that
there are two cointegrated vectors between the series. Accordingly, it can be said that there
are two cointegrated vectors between the series and there is a long-term relationship. In
Granger Causality Analysis, it was seen that Credit Default Swaps were the cause of BIST 30
Index.

Keywords: Credit Default Swaps, CDS, BIST 30
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OZGUVEN VE KARIYER UYUM YETENEKLERININ BIiREYSEL GELISIM
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OZET

Dijital doniisiim teknoloji ile birlikte iktisadi ve sosyal yasami da doniistirmektedir. Bu
doniistimden iktisadi yasamin onemli bir aktorii olan isgiicii de etkilenmektedir. Yeni nesil
dijital teknolojilerle donatilmis isletmelerin, isgérenlerden ve isgoéren adaylarindan bekledigi
nitelik ve yetenekler hizla degismektedir. Bu nedenle bireylerin bu degisim ve doniisiime ayak
uydurabilmeleri ve bu dogrultuda kariyerlerini planlayabilmeleri olduk¢a 6nemlidir. Bireyin
kisisel kariyerini planlamasina yardimci olacak sekilde kendini gelistirme istekliligini ifade
eden bireysel gelisim inisiyatifi alma unsurunun incelenmesinin kisisel kariyer gelisiminde
bireysel algi ve davraniglarin anlasilmasinda yardimci olacagi degerlendirilmektedir. Alan
yazininda 0zgiiven ve kariyer uyum yeteneginin bireysel gelisim inisiyatifi alma tlizerindeki
etkisini birlikte inceleyen bir arastirmaya rastlanmamistir. Kiginin sorun ve zorluklarin
iistesinden gelme ve amaclarini gergeklestirebilme konusunda sahip oldugu giiven degiskeni
ile kariyeri ile ilgili durumlara uyum saglama yetenegini ifade eden kariyer uyum yetenegi
degiskeninin bireysel gelisim inisiyatifi unsuru {izerindeki etkisinin incelenmesinin énemli
oldugu degerlendirilmektedir. Bu ¢aligmanin amaci bireysel gelisim inisiyatifi alma iizerinde
Ozgliven ve kariyer gelisim uyum yeteneklerinin etkisinin olup olmadigini arastirmaktir. Bu
amagla 205 {iniversite 6grencisi ile yiiz yilize anket gergeklestirilmistir. Arastirmada elde
edilen veriler Kismi En Kiigiik Kareler Yapisal Esitlik Modeli (KEKK-YEM) analiz programi
SmartPLS3 ile degerlendirilmistir. Aragtirma bulgularina gore igsel ve dissal 6zgiiven alt
boyutlarindan olusan 6zgiiven ile kaygi, kontrol, merak ve giiven alt boyutlarindan olusan
kariyer uyum yeteneginin bireysel gelisim inisiyatifi alma lizerinde anlamli ve olumlu etkisi
bulunmustur.

Anahtar Kelimeler: I¢sel 6zgiiven, Digsal Ozgiiven, Ozgiiven, Kariyer Uyum Yetenegi,
Bireysel Gelisim Inisiyatifi.

THE EFFECT OF SELF-CONFIDENCE AND CAREER ADAPTABILITY ON
PERSONAL GROWTH INITIATIVE
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ABSTRACT

Digital transformation transforms economic and social life along with technology.
Employees, an important actor of economic life, is also affected by this transformation. The
qualifications and abilities that businesses equipped with new generation digital technologies
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expect from employees and employee candidates are rapidly changing. For this reason, it is
very important for individuals to keep up with this change and transformation and to plan
their careers in this direction. It is considered that examining the element of personal growth
initiative, which expresses the willingness of self-development in a way that helps the
individual to plan his personal career, will help in understanding individual perceptions and
behaviors in personal career development. In the literature, there is no study examining the
effect of self-confidence and career adaptability on taking personal growth initiative together.
It is considered that it is important to examine the effect of the self-confidence variable that
the individual has in overcoming problems and difficulties and achieving his goals and the
career adaptability variable, which expresses the ability to adapt to career-related situations,
on the personal growth initiative element. The aim of this study is to investigate whether self-
confidence and career adaptability have an effect on personal growth initiative. For this
purpose, a face-to-face questionnaire was conducted with 205 university students. The data
obtained in the study were evaluated with the Partial Least Squares Structural Equation Model
(PLS-YEM) analysis program SmartPLS3. According to the findings of the study, a
significant and positive effect of self-confidence, consisting of internal and external self-
confidence sub-dimensions, and career adaptability, which consists of anxiety, control,
curiosity and confidence sub-dimensions, on personal growth initiative was found.

Keywords: Inner Self Confidence, External Self Confidence, Confidence, Career
Adaptability, Personnel Growth Initiative.
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OZET

(Cagdas muhasebe anlayisi, kiiresellesme ve rekabet¢i baskilar gibi faktorler, muhasebede
bilgisayarlarin etkin kullanimini artirdi ve diinyanin yaratici yikimi olarak da bilinen
elektronik doniisiim cagina gecisi kolaylastirdi. Elektronik doniisiim ve kavramlar, muhasebe
meslegini, bilgiye ihtiyag duyan sirketlerin uygulayicilarint ve paydaslarini derinden
etkilemis, kontrolii "stirekli" bir boyuta getirmis, islemlerin hizin1 ve kalitesini artirmis ve tim
sitketleri dlinyay1 rekabet¢ci hale getirmistir. Ayrica teknolojik gelisime ragmen
muhasebecilerin hizmet verirken degisime ayak uydurmakta zorlandiklar1 da goriilmektedir.
Bu durum kimi zaman artan is yiikleri nedeniyle yiiksek teknolojiyi takip etmekte
zorlanmaktan baglayarak, muhasebecilere getirmis oldugu finansal yiikler nedeniyle degisime
adaptasyonda verimsizligi ortaya koymaktadir. Muhasebecilerin kullanmis oldugu o6zel
programlarin birgogu verilerin diizenli bigimde stoklanmasindan diizgiin bir analize kadar pek
¢ok islevi temin etmesine ragmen, etkin karar alma sistemlerini icermemektedir. Ornegin,
miikellef her an mali durumuna iliskin analizlere, karar siireglerinde ihtiya¢ duyabilecegi i¢in
muhasebecinin kullandig1 program miikelleflerine 365 giin 24 saat hizmet verebilmelidir. Zira
ekonomik yasam dongiisiinde veri akis1 da ayni zaman prensibinde devam etmektedir. Bu
durum bilhassa uluslararasi 6l¢ekte faaliyet gdsteren isletmeler i¢in gecerlidir. Yani sira kriz
donemlerinde ekonomik veriler siklikla degigsmekte ve anlik tepkiler gerektirmektedir. Bu
nedenle kullanilan program miikelleflerin portféy yonetimlerine de etkin destek
saglayabilmelidir.Her gecen giin gelisen, gelistigine ve hayat1 kolaylastiracagina inanilan bilgi
teknolojileri siirekli degisiyor. Bilgi teknolojisi kullanimi giinliik yasamin 6nemli bir parcasi
haline geldiginden; Bazi meslek gruplar icin bu teknolojileri giincellemek ve ozellikle
teoriden pratige doniistiirmek zorunlu hale geldi. Bilgi teknolojileri muhasebe uygulamalarina
entegre edilirken ortaya ¢ikan e-doniisiim uygulamalar1 dikkate alinmistir. Bu calismanin
amaci, muhasebede e-doniisiim uygulamalarini incelemek ve bunlar1t mali miisavir-miisteri
iligkisi agisindan degerlendirmektir.

Anahtar Kelimeler: Bilgi teknolojisi, E-dontisiim, Muhasebe

115



THE (E) CONCEPT IN ACCOUNTING AND ITS EFFECT ON CUSTOMER
RELATIONS

Esra Topnur
Kirikkale Universitesi, Tiirkiye
esraakdogdu@hotmail.com
ORCID: 0000-0001-5246-5676

Asst. Prof. Dr. Cihat Kartal
Kirikkale Universitesi, Tiirkiye
dr_cihat_kartal@yahoo.com
ORCID: 0000-0003-5246-8268

Asst. Prof. Dr. Mehmet Serdar Atay
Kirikkale Universitesi, Tiirkiye
mehmetserdaratay@hotmail.com
ORCID: 0000-0001-8070-6166

ABSTRACT

Factors such as contemporary understanding of accounting, globalization, and competitive
pressures have increased the effective use of computers in accounting and facilitated the
transition into the age of electronic transformation, also known as the world's creative
destruction. Electronic transformation and concepts have profoundly influenced the
accounting profession, practitioners and stakeholders of companies in need of information,
bringing control to a "continuous™ dimension, increasing the speed and quality of transactions
and all companies on the Have made the world competitive. As well as despite the
technological development, accountants have a hard time adapting to innovations while
serving. This situation sometimes causes the accountants to have difficulties in following high
technology due to increasing workloads. Sometimes it reveals inefficiency in adaptation to
change due to the financial burden it brings to accountants. Although electronic programs
used by accountants perform many functions from regular stocking of data to proper analysis,
they do not have qualified decision-making systems. For example, a taxpayer may need
analysis regarding his financial situation at any time during decision-making processes.
Therefore, the program used by the accountant should be able to serve its taxpayers 24 hours a
day, 365 days a year. Because the data flow continues on the same time principle in the
economic life cycle. This situation is especially important for businesses operating in the
international market. In times of crisis, economic data frequently change and require an
immediate response. For this reason, the accounting program should provide effective support
to taxpayers' portfolio management. Information technologies that are evolving every day and
believed to be improving and making life easier are constantly changing. Because the use of
information technology has become an important part of daily life; For some professional
groups it has become mandatory to bring these technologies up to date and, in particular, to
convert them from theory to practice. The e-transformation applications that arise when
integrating information technology into accounting applications have been taken into account.
The aim of this study is to examine e-transformation applications in accounting and to
evaluate them with regard to the relationship between financial advisor and customer.

Keywords: Information Technology, E-Transformation, Accounting, Customer Behavior
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OZET

Kurumlarda yaygin olarak paylasilan ve calisanlar tarafindan giiglii bir bigimde uygulanan
norm ve degerler kurumsal kiiltiir olarak tanimlanmaktadir (O'Reilly ve Chatman, 1996). Bu
tanim norm ve degerlerin hem sozli olarak teorikte hem de kurumlarin uygulamalarinda
gerceklestirildigini  gostermektedir (Hailin vd. 2018). Kurumsal kiiltiir, 6ngoriillemeyen
durumlar i¢in kurumlarin maddi olmayan varliklar1 olarak nitelendirilmektedir (Graham,
2017). Kurumun planlama, yenilik, iletisim, birey, takim, eylem, elestiri ve sonug¢ odakl
olmasina gore kurumsal kiiltiir farklilik gosterebilmektedir (Haddad vd. 1999). Bu ¢alismada,
kurumsal kiiltiirtin alt bilesenleri olarak bu degiskenler lizerine yogunlasilmaktadir. Kurumsal
degerlerin hedef kitleye aktarilmasinda ve giiven iligkisi olusturulmasinda kurumsal imaj
onemli bir rol {istlenmektedir (Aydin ve Ozer, 2005). Bir kurumun nasil bilindigini,
hatirlandigin1 ve anlamlandirildigini agiklayan kurumsal imaj bir iletisim araci olarak da
degerlendirilebilmektedir (Chernatony, 2006). I¢ ve dis paydaslar acisindan kurumun
yaptiklar1 ve yapmadiklar ile hakkindaki izlenim olarak da ifade edilen kurumsal imaj duygu,
diisiince ve deneyimlerden olusabilmektedir (Abratt, 1989). Kurumlar i¢in olumlu bir imaj
olusturmak icin olumlu bir kurumsal kiltiiriin ve giliven iliskisinin gelistirilmesi ve
stirdiiriilmesi gerekmektedir (Gray ve Balmer, 1998). Bu calismada bu iligki {izerine bir model
kurularak aragtirma yapilmaktadir. Calismanin anket formu icin yararlanilan kurumsal kiiltiir
olgegi Haddad vd. (1999)’nin ¢aligmasindan; kurumsal imaj ve giiven dlgekleri ise Aydin ve
Ozer (2005)’in ¢alismasindan elde edilmistir. Sirnak Emniyet Teskilatinda gorevli 393 polis
memuru ile 2019 yili Ekim - Aralik aylarinda yiiz yiize goriismeler gergeklestirilerek veriler
toplanmistir. Toplanan verilerin analizi SPSS 23.0 paket programu ile yapilmistir. Faktor ve
giivenilirlik analizleri ile dort ifade analizden ¢ikarilmis olup; korelasyon ve regresyon
analizleri de yapilarak degiskenler arasi iligkilerin yon ve dereceleri yorumlanmistir. Sonug
olarak, tim degiskenler arasinda olumlu yonde ve anlamli iligkilerin oldugu sonucuna
ulagilmistir.

Anahtar Kelimeler: Kurumsal Kiiltiir, Kurumsal Imaj, Giiven, Sirnak
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ABSTRACT

Norms and values that are widely shared in corporations and strongly applied by employees
are defined as corporate culture (O'Reilly & Chatman, 1996). This definition shows that
norms and values are realized both verbally in theory and in the practices of corporations
(Hailin et al.2018). Corporate culture is characterized as the intangible assets of corporations
for unforeseen situations (Graham, 2017). Corporation culture may differ depending on the
organization's planning, innovation, communication, individual, team, action, criticism and
result-oriented (Haddad et al. 1999). This study focuses on these variables as subcomponents
of corporate culture. Corporate image plays an important role in transferring corporate values
to the target audience and creating a relationship of trust (Aydm & Ozer, 2005). The corporate
image, which explains how an corporation is known, remembered and interpreted, can also be
evaluated as a communication tool (Chernatony, 2006). In terms of internal and external
stakeholders, the corporate image, which is also expressed as an impression about what the
corporation does and does not do, can consist of feelings, thoughts and experiences (Abratt,
1989). In order to create a positive image for institutions, a positive corporate culture and trust
relationship must be developed and maintained (Gray & Balmer, 1998). In this study, a
research is carried out by establishing a model on this relationship. The corporate culture scale
was obtained from the study of Haddad et al. (1999) 's study; corporate image and trust scales
were obtained from the study of Aydin and Ozer (2005). Data were collected with face-to-
face interviews were held with 393 police officers in the Sirnak Police Department in October
- December 2019. The analysis of the collected data was made with the SPSS 23.0 package
program. Four statements were excluded from the analysis by factor and reliability analysis;
correlation and regression analyzes were also performed and the directions and degrees of the
relationships between variables were interpreted. As a result, it was concluded that there were
positive and significant relationships between all variables.

Keywords: Corporate Culture, Corporate Image, Trust, Sirnak
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OZET

Yeniliklerin kalkinmadaki yeri ve dneminden hareketle bu calismada bazi yenilik bilesenleri
kullanilarak Tiirkiye ve alt bolgeler bazinda bazi incelemeler yapilmistir. Calismada
oncellikle yenilik kavrami ve biiylime/kalkinma teorilerinde yeniliklerin yeri tartisilmistir.
Daha sonra Diinya Bankasi, Tiirk Patent ve Marka Kurumu ile Tiirkiye [statistik Kurumu
(TUIK) un verileri kullanilarak degerlendirmeler yapilmistir. Konuya dahil edilen Ar-Ge
harcamalarinin milli gelir i¢indeki pay1, Ar-Ge harcamalari, Ar-Ge personel sayisi, marka,
patent, faydali model ve tasarim bagvuru sayilar1 gibi yenilik gdstergelerin de biiyiik artislar
gozlenmistir. Alt bolgelerin niifuslar1 da dikkatte alinarak yapilan incelemelerde ise hangi
bolgelerin Tiirkiye ortalamasinin altinda kaldig: tespit edilmistir. Buna gore, kisi bast Ar-Ge
harcamalarinda TR51 (Ankara), TR10 (istanbul), TR41 (Bursa, Eskisehir, Bilecik) ve TR42
(Kocaeli, Sakarya, Diizce, Bolu, Yalova) hari¢ diger tiim alt bolgeler Tiirkiye ortalamasinin
altinda kalmistir. Bu gostergede TRC3 (Mardin, Batman, Sirnak, Siirt) en diisiik ortalamaya
sahip bolge olmustur. Benzer sekilde Ar-Ge personel sayisinda da TRC3 (Mardin, Batman,
Sirnak, Siirt) Bolgesi'nin Tiirkiye'de en diisiik ortalamaya sahip oldugu ortaya ¢ikmistir. Yani
ortalamalara gére TRC3 Bolgesi’ne yakin degerlere sahip olan bolgeler mevcut ise de TRC3
Bolgesi her iki gostergede de en son sirada yer almistir.

Anahtar Kelimeler: Yenilikler, Kalkinma, Ar-Ge Harcamalari
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ABSTRACT

Because of the place and the importance of innovation in the development, some new
components of innovation were used to make some investigations in Turkey and its sub-
regions in this study. First of all, the concept of innovation and the place of innovations in
growth/development theories were discussed in the study. Then the World Bank, Turkish
Patent and Trademark Office and Turkish Statistical Institute (TURKSTAT) data were used to
make some assessments. Significant increases were observed in innovation indicators such as
R&D expenditures (% of GDP), R&D expenditures, number of R&D personnel, number of
trademark, patent, utility model and design applications. The observations based on the
population of sub-regions indicate which sub-regions remained below the average in Turkey.
According to per capita R&D expenditures, all sub-regions remained below the average
except TR51 (Ankara), TR10 (Istanbul), TR41 (Bursa, Eskisehir, Bilecik) and TR42 (Kocaeli,
Sakarya, Duzce, Bolu, Yalova) In this indicator, TRC3 (Mardin, Batman, Sirnak, Siirt) was
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the region with the lowest average. Similarly, R&D staff numbers in the TRC3 (Mardin,
Batman, Sirnak, Siirt) were found out the lowest average of Turkey as the region. So even

though on average there are regions close to the value of TRC3 region seems to be the last for
two indicators among other regions.

Keywords: Innovations, Development, R&D Expenditures
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ABSTRACT

Recently, the issues of the integrity and ethics among the Agencies involved in Halal
Governance had increased the public attention. The community has been exposed with the
existence of non-Halal imported meat through the distribution channel from the meat cartel. It
was highlighted that this scenario had happened for the past forty years ago without any
proper enforcement and monitoring from the Agencies involved in Halal Governance.
Precisely, Halal Governance in Malaysia comprised of many Government Agencies that are
responsible to control the policies, Act’s and regulation related to Halal imported meat supply
chain. However, there is still a loophole and lacking in term of synchronization of the
enforcement, control and implementation of the regulations that lead to the unethical practices
among the parties involved in the supply chain channel of the Halal imported meat. This
research aimed to examine empirically the Halal Governance that control the Halal meat
supply chain channel involving the imported Halal frozen meat and issues related to the
regulations, synchronization of halal policies and practices. A thorough review of the
regulations and policies involved in the Halal meat will be further deliberated as to further
discuss the challenges of harmonization and synchronization in Halal governance. Precisely, it
was believed the synchronization of the policies in Halal Governance will deliver the highest
level of ethical and sustainable operation in the Halal meat supply chain operations in
Malaysia.

Keywords: Halal Meat Supply Chain, Halal Governance, Halal Integrity, Halal Practices
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OZET

Endiistri 4.0 ile yasanilmaya baslayan gelismeler, is yasaminda c¢esitli donilistimlere neden
olmakta, orgiitler yasanan degisikliklerin etkisiyle ekonomik, sosyal ve teknolojik pek ¢ok
yeni zorluk ve firsatla kars1 karsiya kalmaktadir. Yasanan geligsmelerin; orgiitsel yapi, liderlik
tarz1 ve 1K uygulamalar1 ve is giicii profili gibi konularda radikal degisikliklere neden olacag:
ongoriilmektedir. Bu Ongoriilere gore; yasanacak zorluklardan bazilar1 orta diizey beceri
gerektiren mesleklerin yaklasgitk % 50 sinin dijital gelisimi ile yok olmasi, uzmanlhk
becerilerine olan talebin artmasi, bir ¢ok alanda robotlarin isgiiciiniin yerine konulmasi,
yonetimin ve c¢alisanlarin karsilikli giiven ortamini yitirmesi, meslek ve statiilerin
giivencesizlestirilmesi, tam zamanl isgiicii ihtiyacinin azalmasi, ¢alisanlarin sahip olduklari
yetenekler ile kendilerinden beklenenlerin uyumsuz olmasi, 6zellikle rutin islerde istthdamin
azaltilmas1 geregidir. Covid 19 krizinin bir sonucu olarak da, birgok isletme maliyetleri
gozden gecirmekte ve dikkate alinan Onlemlerden biri isgiiclinlin azaltilmasi olmaktadir.
Glinlimiizde benzeri goriilmemis bir fesih bildirimleri dalgasi yasanmaktadir. Pandeminin
etkisiyle pek cok kisi islerini kaybetmekte, islerini kaybetmeyen calisanlar da kendilerini
suclu hissetmektedir. Isten cikarma siirecleriyle baglantili olarak yasanan geride kalanlar
sendromu, herhangi bir travmanin ortak bir yan etkisidir; ancak Covid 19 bu sendromun
yayginligmmi on kat artirmistir. Bu baglamda; Endiistri 4.0 silirecinde oOrgiitlerde
gerceklestirilen yeniden yapilanma siireglerinde Survivor Sendromunun yasanmasi olast bir
durumdur. Yasanilacak Survivor Sendromunun azaltilmast ve daha 1y1 yonetildigi
"senaryolarin" elde edilmesi ve hafifletici dnlemlerin farkinda olunmasi 6nem tasimaktadir.
Bu nedenle gerceklestirilen ¢caligma literatiir taramasina dayanmakta ve Endiistri 4.0 slirecinde
ve Covid 19 pandemisi siirecinde yagsanacak Geride Kalanlar Sendromu’nun daha iyi
anlagilmasini ve yonetilmesine katki vermeyi amaglamaktadir.

Anahtar Kelimeler: Anahtar Kelimeler: Kiigiilme, Endistri 4.0, Covid 19 Pandemisi,
Survivor Sendromu, Insan Kaynaklar1 Y&netimi
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ABSTRACT

Developments that are experienced with Industry 4.0 cause various transformations in
business life, and organizations are faced with many new economic, social and technological
challenges and opportunities with the effect of the changes. The developments experienced; It
is anticipated that it will cause radical changes in issues such as organizational structure,
leadership style and HR practices and workforce profile. According to these predictions;
Some of the difficulties to be experienced are the disappearance of approximately 50% of the
professions requiring medium level skills with digital development, the increase in the
demand for specialist skills, the replacement of the workforce of robots in many areas, the
loss of mutual trust of the management and employees, the insecurity of the professions and
status, the decrease in the need for full-time workforce. It is a necessity to reduce
employment, especially in routine work, that the skills of employees are incompatible with
what is expected of them. As a result of the Covid 19 crisis, many businesses are reviewing
costs and one of the measures taken is labor reduction. Today, there is an unprecedented wave
of termination notices. Many people lose their jobs due to the pandemic, and employees who
do not lose their jobs also feel guilty. The survivor syndrome experienced in connection with
dismissal processes is a common side effect of any trauma; however, Covid 19 increased the
prevalence of this syndrome tenfold. In this context; Survivor Syndrome is a possible
situation in the restructuring processes carried out in organizations during the Industry 4.0
process. It is important to reduce the Survivor Syndrome to be experienced and to achieve
"scenarios” in which it is better managed and to be aware of mitigating measures. For this
reason, the study is based on the literature review and aims to contribute to the better
understanding and management of the Survivor Syndrome that will be experienced during the
Industry 4.0 process and the Covid 19 pandemic.

Keywords: Keywords: Downsizing, Industry 4.0, Covid 19 Pandemic, Survivor Syndrome,
Human Resources Management
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OZET

Bilimsel caligmalarda elestirel yaklagimla literatiiriin taranmasi, 6nceden yapilan ¢alismalarin
karsilastirilmalart esastir. Ancak gelisen teknoloji ile birlikte 6zellikle eski kitaplar genelde
raflarda birakilmakta, literatiir taramasi i¢in birkag internet sitesinin matematiksel algoritmasi
ile 6ne ¢ikan makaleler iizerinden geriye doniik kaynak taramasi yapilmaktadir. Bu da yapilan
caligmalarin daha c¢ok birbirine benzemesine, orijinal eserlerin giderek kaybolmasina sebep
olmaktadir. Bu anlamda kitap incelemeleri, kitap kritikleri ve kitap elestirileri giderek daha
fazla onem kazanmaktadir. Edebiyat disiplini disindaki sosyal bilimler alanlarinda kitap
incelemesi ¢ok sik goriilen bir uygulama degildir. Calismada, hem genel anlamda kitaplarin
one c¢ikarilmasinin faydasi, hem de kitap incelemesinin literatiire katkisini gostermek
amaciyla, John F. Kennedy’nin yazmis oldugu eser incelenmistir. Bir suikasta ugrayan ABD
Baskani1 Kennedy, senatdr iken kaleme aldig1 ¢alismasinda, demokrasinin agmazlarini, siyasal
caligmalarin, hangi dinamikler iizerine kuruldugunu ve nasil olmasi gerektigini incelemistir.
Kitapta, uzak Amerikan tarihi ile kendi donem siyasetgilerinden drnekler vererek, cesaretin ve
faziletin onemine dikkat ¢ekmistir. Profiles in Courage adiyla 1955°te ilk baskisi yapilan
caligma, daha sonra Pulitzer Biyografi Odiiliinii kazanmistir. Incelemeye tabi tutulan kitabin
Tiirkgesi 1967 yilinda Isik Kitaplar tarafindan yaymlanmis ve Arif H. Ozbilen tarafindan
dilimize kazandirilmistir. Toplam doért boliim ve on bir kisimdan olugmaktadir. Elimizdeki
baskis1 262 sayfadan ibarettir. Ozellikle sekiz ornek kisilik iizerinden siyasetin dogasi,
secmenlerin beklentisi, se¢ilme kaygisi, lilke menfaatleri gibi c¢atisma yaratan konular
incelenmis, siyasette cesaretin ve faziletin 6nemine dikkat cekilmistir. Siyasetin teorik alt
yapist ile siyasal pazarlamanin unsurlar1 arasindaki iligkiyi, catigmay1 ve uzlagsma gerektiren
siirlar belirtmesi agisindan 6nemli bir eserdir.

Anahtar Kelimeler: Siyaset, Siyasal Pazarlama, Politik Pazarlama, Kennedy
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ABSTRACT

In scientific studies, it is essential to review the literature with a critical approach and to
compare former studies. However, with the advancing technology, especially old books are
often left on the shelves, and to review the literature, a retrospective source search is
performed on articles that stand out with the mathematical algorithm of several websites. This
causes the studies to be more similar to each other, and the original works are gradually lost.
In this sense, book reviews and book critiques are getting more and more important. Book
review has not been a common practice in social sciences apart from the discipline of
literature. In the study, the work written by John F. Kennedy was examined in order to show
the benefit of emphasizing the books in general and the contribution of the book review to the
literature. An assassinated US President Kennedy, in his work as a senator, examined the
dilemmas of democracy, what dynamics political work is based on and how it should be. In
the book, he drew attention to the significance of courage and virtue by illustrating distant
American history and politicians of his time. The work, first published in 1955 under the
name Profiles in Courage, later won the Pulitzer Biography Award. The Turkish version of
the book under review was published by Isik Books in 1967 and translated by Arif H.
Ozbilen. It consists of four chapters and eleven sections in total. The edition we have consists
of 262 pages. In particular, issues that create conflict such as the nature of politics, the
expectation of the voters, anxiety about being elected, and the interests of the country were
examined through eight exemplary personalities, and the importance of courage and virtue in
politics was highlighted. It is a key work in terms of indicating the relationship between the
theoretical background of politics and the elements of political marketing, conflict and
boundaries that require compromise.

Keywords: Politics, Political Marketing, Kennedy
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TUKETICILERIN HIJYEN URUNLERI TERCIHLERINDE ROL OYNAYAN
FAKTORLER VE SATIN ALMA KARARLARI ARASINDAKI ILiSKi

Dr. Ogretim Uyesi Pmar Cémez
Diizce Universitesi, Tiirkiye
pinarcomez@duzce.edu.tr
ORCID: 0000-0001-5105-1906

OZET

Giinimiizde farkindaliklarin artmasiyla beraber temizlik ve hijyen konusundaki beklentiler de
artmakta ve tliketiciler bu konuda daha bilingli karar vermektedir. Temizlik kavramiyla
beraber ya da zaman zaman bu iki kavram birbiri yerine kullanilsa da aslinda hijyen daha
genis bir anlam tagimaktadir. Dilimize Fransizca’dan gegen ve kdken olarak Eski Yunanca’da
“saglikli” veya “sagliga uygun” anlami tasiyan hijyen kelimesinin tam karsilig1 giiniimiizde de
halen yaygin olarak kullanilan “hifzisithha” kelimesidir. Etimolojik olarak Arapga “hifiz * -
koruma ve “sihha”- saglik anlamlarina gelmektedir dolaysiyla da bu agidan ele alindiginda
her temiz yer, lirlin veya nesne temiz olabilir fakat sagliga yararli veya sagligi koruyucu
anlamina gelmemektedir.

Calismanin amaci gitgide daha bilingli hala gelen tiiketicilerin hijyen {iriinlerine olan
yaklagiminda ve satin alma kararinda etkili olan unsurlari anlamak ve bu alanda literatiire
katkida bulunmaktir. Bu amagla tiiketici tercihlerini ve satin alma kararlarmi etkileyen
unsurlarla  ilgili  literatiir ~ aragtirmasi1  yapilmis ve  Tiketicinin ~ Demografik
Ozellikleri, Tiiketicinin Satin Alma Aliskanliklar, Tiiketicinin Temizlik Uriiniiniin
Fonksiyonlarina iliskin Tutumlar1 degiskenlerinden olusan arastirma modeli kurgulanmis ve
degiskenlere ait sorulardan olusan saha arastirmasi yapilmistir. Pilot uygulama sonrasinda
nihai anketin genis dagilimi yapilmis ve elde edilen verilerin analizi ve yorumlamasi
yapilmugtir.

Gelecekte niifus artisi, kalabalik yasam ve c¢alisma ortamlari, ¢evre kirlenmesi ve doga
tahribati, kiiresel 1sinma gibi nedenlerle hijyen iliskili oldugu konular daha da 6nem
kazanacaktir. Bu baglamda caligma gerek giiniimiiz tiiketici davranislarini anlama gerekse
gelecek donemler icin bazi ¢ikarimlarin yapilabilecegi bir projeksiyon olma acgisindan
onemlidir.

Anahtar Kelimeler: Hijyen Uriinleri, Tiiketici Tercihi, Satinalma Tutum ve Davramislar
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ABSTRACT

Today, with the increase of awareness, expectations about cleanliness and hygiene are also
increasing and consumers make more conscious decisions on this issue. Although the
concepts of hygenic and clean may sometimes be used interchangeably, actually hygiene has
a wider meaning. The exact meaning of the word “hygiene”- which is derived from French
and originally means "healthy" or "suitable for health" in Ancient Greek-, is in Ottoman
Turkish "hifzisihha", which is also widely used today’s Turkish. Etymologically, in Arabic
"hifiz" - means protection and "health” - so when considered from this point of view, every
clean place, product or object can be clean, but it does not mean they are healthy or suitable
for health. The aim of the study is to understand the influencing factors on consumers’
attitudes towards hygiene products and their purchasing decisions, since they are becoming
more conscious day by day. For this purpose, a literature search was conducted on the factors
that affect consumers’ preferences and purchasing decisions. Following that a research model
-consisting of the related like demographic factors, purchasing bahaviours etc.-, was set up.
After the pilot application, a wide distribution of the final questionnaire was made and the
data obtained were analyzed. In the future, issues related to hygiene will gain more
importance due to reasons such as population growth, crowded living and working
environments, environmental pollution and destruction of nature, and global warming. In this
context, the study is important in terms of both understanding today's consumer behavior and
being a projection where some inferences can be made for the future.

Keywords: Hygiene Products, Consumer Preferences, Consumer Purchasing Behaviours
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OZET

Bilgi ve iletisim teknolojisinde yasanan hizli degisimler toplumsal yapilar ve toplumsal
yapmin bir yansimasi olan isletmeler {izerinde Onemli degisimler yaratmaktadir. Bu
degisimler Endiistri 4.0 ve Toplum 5.0 gibi yeni yaklasimlarin ortaya atilmasini saglamistir.
Dijital doniisiim siirecinin bir ¢iktis1 olan Endiistri 4.0 ile insanin sanayi ilizerindeki etkisi
azalmig ve bunun sonucu olarak dijitallesmenin insan hayatina katma deger olusturabilmesi
icin Toplum 5.0 yaklasimi gelistirilmistir. Toplum 5.0 kavrami, nesnelerin interneti, robotik
sistemler ve yapay zeka gibi uygulamalarin ortaya c¢ikmasi ile birlikte sosyal ve iktisadi
hayattaki doniisiim ile giindeme gelmistir. Bu doniisiimde yeni toplum formunun, sanal
gerceklik ile gercek diinyanin birlestigi bir alanda olusacagi ifade edilmektedir. Japonya
tarafindan ortaya atilan bu kavram “siiper akilli toplum” olarak isimlendirilmistir.

Toplum 5.0 kavraminin is ve isletmecilik diinyasi i¢in koktenci bir yaklasimla 6nemli
degisimleri beraberinde getirecegi ongoriilmektedir. Bu degisimleri olusturacak uygulamalar
ve bu uygulamalarin isletmeler iizerindeki yansimalart bu ¢alismanin temelini
olusturmaktadir. Bu calisma; Toplum 5.0’1n kavramsal arka planini, mantigin1 ve Toplum
5.0’1n isletme davranislarinda neden oldugu degisim ve doniisiimii aragtirmaktadir.

Anahtar Kelimeler: Toplum 5.0, Siiper Akilli Toplum, Endiistri 4.0, Dijital Doniistim,
Isletme Davranislar:
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ABSTRACT

Rapid changes in information and communication technology create significant changes in
social structures and businesses, which are a reflection of the social structure. These changes
have led to new approaches such as Industry 4.0 and Society 5.0. With Industry 4.0, which is
an output of the digital transformation process, the impact of human on the industry has
decreased and as a result, the Society 5.0 approach has been developed in order for
digitalization to create added value to human life. With the emergence of applications such as
the Internet of Things, robotic systems and artificial intelligence, the concept of Society 5.0
has come to the fore with the transformation in social and economic life. In this
transformation, it is stated that the new form of society will be formed in an area where virtual
reality and real world are integrated. This concept, introduced by Japan, has been named as
"super smart society". It is predicted that the concept of Society 5.0 will bring along important
changes with a radical approach for the business and business world. The applications that
will create these changes and the reflections of these applications on the enterprises form the
basis of this study. This work; It explores the conceptual background and logic of Society 5.0
and the change and transformation caused by Society 5.0 in business behavior.

Keywords: Society 5.0, Super Smart Society, Industry 4.0, Digital Transformation, Business
Behavior
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OZET

Giliniimilizde egitim, teknolojik gelismeler cercevesinde geleneksel metodlarin yanina yeni
metodlarin da eklendigi dinamik bir 6zellik kazanmistir. Bu nedenle de yeni egitim
teknolojilerinin klasik egitim-6gretim faaliyetlerine entegrasyonun ve verimliliginin olglimi
giderek lizerinde daha fazla durulan bir kavram olmaya baslamistir. Egitim seviyesi ile
toplumsal refah arasinda olumlu yondeki iliskilere pek c¢ok calismada agik bigimde
deginilmektedir. Bu nedenle rekabet istiinliigiinii kaybetmek istemeyen toplumlar bilgi
teknolojilerindeki ilerlemelerden azami yararlanmak ve egitim faaliyetlerini bu cergevede
sekillendirmek durumundadir.

Uzun yillardir tilkemizde de egitim-0gretim faaliyetleri igersinde yer bulmus olan Uzaktan
Egitim, gecmisi 1700’14 yillara degin uzanan bir yontemdir ve gegen zaman icersinde
teknolojik ilerlemelerden olumlu yonde etkilenmistir. Gilinlimiizde uzaktan egitim
faaliyetleri, web tabanl teknolojilerin kolaylastirict etkisi sayesinde her gecen giin daha
biiytik bir kitleye hitap etmektedir. Bu gelismeler ¢ercevesinde uzaktan egitimde kalite ve
Ol¢limii daha fazla 6nem kazanmaktadir.

Bu calismanin amaci, iiniversite 6grencilerinin bagli bulunduklar1 {iniversitelerde saglanan
uzaktan egitim faaliyetlerine yonelik hizmet kalitesi algilar1 ile bu faaliyetlerden beklentilerini
O0lcmek ve birbirleriyle karsilastirmaktir. Yapilacak bu karsilastirma sonucunda egitim
gordiikleri iiniversitenin hizmet kalitesi, beklenti diizeyine ulasip ulasilmadigi yapilacak
analizler ile belirlenecektir. Bu amaca uygun olarak Parasuraman, vd. (1985) tarafindan
gelistirilmis olan Servqual 6l¢eginden uyarlanan 7°1i Liikert dl¢geginde bir anket olusturulmus
ve ¢esitli iiniversitelerde okuyan ve ankete katilmaya goniillii olan 6grencilere uygulanmastir.
Calisma sonuglarinin yiiksek 6grenim kurumlaria uzaktan egitim faaliyetlerinde yol gosterici
olmas1 6ngoriilmektedir.

Anahtar Kelimeler: Uzaktan Egitim, Egitimde Hizmet Kalitesi, Uzaktan Egitim Hizmet
Kalitesi Olciimii
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ABSTRACT

Today, education has gained a dynamic feature in which new methods are added to traditional
ones within the framework of technological developments. For this reason, the measurement
of the integration and efficiency of new educational technologies into classical educational
activities has become a concept that is increasingly emphasized. Many studies explicitly
address the positive relationships between education level and social welfare. For this reason,
societies that do not want to lose their competitive advantage have to make the most of the
advances in information technologies and shape their educational activities within this
framework. Distance Education, which has been included in education activitis in our country
for many years, is a method existing since 1700s and since then it has been affected by
technological advances very much. Nowadays, distance education activities appeal to a larger
audience day by day thanks to the facilitating effect of web-based technologies. Within the
framework of these developments, quality and measurement in distance education gain more
importance. The aim of this study is to measure and compare university students' perceptions
of service quality towards distance learning. As a result of this comparison, the service quality
of distance learning activities of the universities’- where the studets are attending- will be
determined. The results of the analysis will also show whether the expectation level of the
education activities provided at their universities and their expectations from these activities
has been reached or not. For this purpose, , a 7-Liikert scale questionnaire adopted from
Parasuraman’s Servqual scale and applied on students studying in various universities and
volunteer to participate in. The results of the study are expected to guide higher education
institutions in their distance education activities.

Keywords: Distance Learning, Service Quality In Education, Service Quality Measurement
In Distance Learning
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OZET

Pay piyasalari i¢in hesaplanan siirdiiriilebilirlik endeksleri, yatirnmcilarin gevresel, sosyal ve
ekonomik siirdiiriilebilirlik ilkelerini benimseyen sirketleri ayirt ederek yatirim yaparken
onlara yonelmelerine olanak vermektedir. Giiniimiizde, siirdiiriilebilirlik yaklagimini
benimsemis sirketlerin 6zellikle gelismis piyasalardaki yatirimcilar i¢in 6nem kazandigi ve
stirdiiriilebilirlik alaninda yatirimcilarin sirketlerden beklentilerinin arttigi goriilmektedir.
Yatirimcilar temelde risk-getiri esasina gore yatirim karart vermekte ve piyasadaki risk algisi
yatinm kararlarinda 6nemli bir etki yaratmaktadir. VIX volatilite endeksi piyasadaki
volatilitenin ve belirsizligin diger bir deyisle yatirimeinin riske kars1 duyarliliginin kiiresel bir
gostergesi olarak degerlendirilmektedir. Ancak siirdiiriilebilirlik konusunda duyarlilig yiiksek
olan yatirimecilarin, piyasadaki risk algisindan bagimsiz olarak, siirdiiriilebilirlik endeksinde
yer alan sirketlere olan ilgisinde daha kararli olmasi beklenebilir. Siirdiiriilebilirlik
endeksindeki sirketlere yatirim yapan yatirimeilarin bu yatirimlar ile ilgili ani reaksiyonlar
vermemeleri beklenmektedir. Bu baglamda, siirdiiriilebilirlik endeksleri ile VIX arasindaki
iligkinin daha zayif olmas1 6n goriilmektedir. Bu calismada kiiresel siirdiiriilebilirlik endeks
getirilerinin, VIX endeksine olan duyarliliginin, diger kiiresel endekslerin VIX’e olan
duyarliligindan daha az olup olmadigi regresyon analizi ile belirlenmeye c¢alisiimistir.
Calismada; kiiresel endeksler olarak, Dow Jones, FTSE, S&P 500 ve DAX endeksleri, baslica
kiiresel siirdiiriilebilirlik endeksler olarak ise Dow Jones Siirdiiriilebilirlik Endeksi, Dow Jones
Eurozone Siirdiirtilebilirlik  Endeksi ve FTSE4Good Endeksi arastirmaya dahil
edilmistir. Mart 2019-Mart 2021 donemi giinliik verileri kullanilmistir. Ayrica VIX Volatilite
endeksinin giinliik verileri alinmistir. Bagimsiz degisken olarak VIX’in, bagimli degisken
olarak alinan her bir endeksle olan iliskisi istatistiksel olarak anlamlidir. VIX, tek basina Dow
Jones endeksindeki degisimin %42,3’linli agiklamaktadir ve beta katsayis1 -0.12 olarak
bulunmugtur. VIX’in, S&P 500°deki degisimi aciklama giicii ise %48, beta katsayisi -
0.12’dir. Buna karsihk VIX’in Dow Jones sirdiiriilebilirlik endeksindeki varyansin
%40,2’sini  agikladig1 goriilmektedir, betast ise -0.086’dir. Bu noktada, Dow Jones
Stirdiirtilebilirlik  Endeksi’nin  VIX korku endeksine nispeten daha az duyarli oldugu
goriilmektedir. FTSE Endeksi iizerine yapilan regresyonda VIX’in betasinin -0.091 oldugu
belirlenmistir. En 6nemli kiiresel siirdiiriilebilirlik endekslerinden biri olan FTSE4 Good’daki
degisimin %46,9’u VIX tarafindan agiklanabilmektedir, VIX’in beta katsayisi ise -0.10’dur.
VIX’in bir diger kiiresel endeks olan DAX’1 agiklama giiciinilin %24 diizeyinde, betasinin ise -
0.083 oldugu goriilmektedir. Dow Jones Eurozone Siirdiiriilebilirlik Endeksinin bagiml
degisken olarak alindig1 regresyon analizinde VIX’1n beta katsayisi -0.064’tiir. Digerleri ile
karsilastirildiginda, bu endeksin VIX’e daha az duyarli oldugu goriilmiistiir. Yapilan analiz
sonucunda, FTSE4Good endeksi disinda analize dahil edilen diger siirdiiriilebilirlik
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endekslerinin VIX’e olan duyarliliginin, kiiresel endekslerin VIX’e olan duyarliligindan daha
az oldugu belirlenmistir. Ancak bu duyarlilik farklarinin dikkat ¢ekici diizeyde oldugunu
sOylemek miimkiin degildir.

Anahtar Kelimeler: Kiiresel Siirdiiriilebilirlik Endeksleri, VIX Volatilite Endeksi, Yatirimci
Duyarlilig1
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ABSTRACT

The sustainability indices calculated for the stock markets allow investors move toward them
when investing by distinguishing companies that adopt the principles of environmental, social
and economic sustainability. Today, it is seen that companies that have adopted the
sustainability approach are particularly important to investors in the developed markets, and
that investors in the sustainability area have increased expectations of companies. Investors
are primarily making investment decisions based on risk-return, and their risk appetite in the
market has a significant impact on investment decisions. The VIX volatility index is evaluated
as a global indicator of volatility and uncertainty in the market, in other words, the investor's
sensitivity to risk. However, investors with a high sensitivity to sustainability can be expected
to be more determined in their interest in companies in the sustainability index, regardless of
the risk appetite in the market. Investors investing in companies included in the sustainability
index are expected not to react abruptly to these investments. In this context, the relationship
between sustainability indices and VIX is considered to be weaker. In this study, regression
analysis has attempted to determine whether the global sustainability indices returns are less
sensitive to the VIX index than the sensitivity of other global indices to VIX. In the study;
Dow Jones, FTSE, S&P 500 and DAX indices as global indices, Dow Jones Sustainability
Index, Dow Jones Eurozone Sustainability Index and FTSE4Good Index are included in the
research as the main global sustainability indices. Daily data for the period March 2019-
March 2021 were used. In addition, daily data of the VIX Volatility index were taken. The
relationship of VIX as independent variable with each index taken as dependent variable is
statistically significant. VIX alone explains 42.3% of the change in the Dow Jones index and
the beta coefficient was found to be -0.12. The power of VIX to explain the change in the
S&P 500 is 48%, and its beta coefficient is -0.12. On the other hand, it is seen that VIX
explains 40.2% of the variance in the Dow Jones sustainability index, and its beta is -0.086.
At this point, it is seen that the Dow Jones Sustainability Index is relatively less sensitive to
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the VIX fear index. In the regression made on the FTSE Index, it was determined that the beta
of VIX was -0.091. 46.9% of the change in FTSE4 Good, one of the most important global
sustainability indexes, can be explained by VIX, the beta counter of VIX is -0.10. It is seen
that the disclosure power of VIX, another global index, DAX, is 24% and its beta is -0.083. In
the regression analysis where Dow Jones Eurozone Sustainability Index is taken as the
dependent variable, the beta coefficient of VIX is -0.064. Compared to others, this index has
been found to be less sensitive to VIX. As a result of the analysis, it was determined that the
sensitivity of the sustainability indices included in the analysis, except for the FTSE4Good
index, to VIX is less than the sensitivity of global indices to VIX. However, it is not possible
to say that these differences in sensitivity are remarkable.

Keywords: Global Sustainability Indices, VIX Volatility Index, Investor Sentiment
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OZET

Bilgi ve iletisim (bilisim) teknolojileriyle gelen hizli degisim ve siiriikledigi dijitallesme
stireci bugiin neredeyse tiim igletmeleri bu siirece dahil etmistir ve dahil etmeye etmektedir.
Nesnelerin interneti (Iot) teknolojisiyle hizin1 kamgilayan bu silire¢ giiniimiizde artik
neredeyse tim isletmelerde farkli oranlarda ve farkli tasarimlarda goriilmektedir. Her
isletmenin kendine 6zgii yapisi geregi sectigi veya se¢mesinin gerekli oldugu bu bilisim
teknolojileri, yeni nesil isletmelere; hiz, maliyet ve zaman tasarrufu agisindan sundugu
katkilar basta olmak iizere sundugu diger katkilarla ve gelisme hiziyla da ilgiyi ilizerine
¢cekmis ve cekmeye devam etmektedir. Dijital ¢ag olarak ifade edilen Endiistri 4.0 kavram1 ve
bu kavramin olusumunda temel olan yeni nesil teknoloji kavramlari Iot, Bulut Bilisim (Cloud
Computing-CC), Biiyiikk Veri (Big Data-BD), Blokzincir Teknolojisi ile Yapay Zeka
(Artificial Intelligence-Al) Teknolojileridir. Isletmenin dili ve sanat olarak ifade edilen
muhasebe alani da bu teknolojilerden faydalanmaktadir. Yine yeni nesil isletme
kavramlarindan olan blokzinciri teknolojisi dijital para birimi olan Bitcoin’in kullanimiyla ilk
kez adin1 duyurmus olsa da farkli alanlarda da kullanimin baslamasiyla ve sistemin
giivenilirligi, gercek zamanliligi, siber saldirilara karsi giiglii yapisi, verimliligi dolayisiyla
karliligint artirmasi gibi 6zellikleri agisindan muhasebe alaninin dikkatini {izerine ¢ekmistir.
Giivenilirligini kriptolu iglemlerden ve dagitik defter teknolojisinden alan blokzinciri, gercek
zamanliligini da yine bu teknoloji iizerinden yapilan bir islemin ayni anda diger kullanicilarin
cihazlarinda goriilebilme 6zelliginden almaktadir. Herhangi bir siber saldir1 olmast durumuna
kars1 da giivenli olan bu sistem verimliligini bu ger¢ek zamanlilik ve sagladigi maliyet ile
zaman tasarrufundan saglamaktadir. Tiim bu olumlu katkilar1 g6z dniinde bulunduruldugunda
isletme karliligina etki etmekte oldugu sodylenebilir. Dijital teknolojilerin olusturdugu
ekosistemde Iot teknolojisi girdi, BD teknolojisinin ¢iktt ve Al teknolojisinin de sistemi
yoneten teknoloji olarak ifade edildigi bu c¢alismada islevsel etkilesim roliinii de CC
aldigindan calismada; muhasebenin sayilan yeni nesil teknolojilerle iliskisi, blokzincir
teknolojisinin yeni nesil teknolojilerle ve muhasebeyle iligkisi ele alinmistir. Bu amagla son
yillarda yapilan ¢alismalar 6ncelikli olmak tizere blokzincir teknolojisi, blokzincir muhasebe,
CC, bulut muhasebe, endiistri 4.0, BD, Al, dagitik defter teknolojisi kavramlar1 ulusal ve
uluslararasi yayinlarda taranarak incelenmistir. Calismada blokzincir muhasebesinin
muhasebe temel ilkelerine ve muhasebe amaclarina uygun oldugu, muhasebe amaclarini
degistirmeyecegi ve deger katacagi, gercek zamanlt muhasebeye olanak taniyarak muhasebe
islevlerini degistirerek doniistiirecegi ancak bu doniisiime ragmen muhasebe ilke ve muhasebe
amaclarina hizmet ederek muhasebe biliminin degerini artiracagi sonucuna ulagilmistir. Bu
caligmanin kisit1 ise teknolojik degisimin hiz1 olmaktadir.

Anahtar Kelimeler: Blokzincir Teknolojisi, Muhasebe, Dijitallesme, Endiistri 4.0.
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ABSTRACT

The rapid change that comes with information and communication (informatics) technologies
and the digitalization process that it drags has included and includes almost all businesses
today. This process, which accelerates its speed with the Internet of Things (1oT) technology,
IS now seen in different proportions and different designs in almost all businesses. These
information technologies, which each business has to choose or choose due to its unique
structure, is suitable for new generation businesses; It has attracted attention and continues to
draw attention with its contributions, especially in terms of speed, cost and time savings, and
with its other contributions and speed of development. The concept of Industry 4.0, which is
expressed as the digital age, and the new generation technology concepts that are the basis for
the formation of this concept are lot, Cloud Computing (CC), Big Data (BD), Blockchain
Technology and Atrtificial Intelligence (Al) Technologies. The field of accounting, which is
expressed as the language of the business and art, also benefits from these technologies.
Although blockchain technology, one of the new generation business concepts, made its name
for the first time with the use of Bitcoin, which is a digital currency, with the start of use in
different areas and the system's reliability, real-time, strong structure against cyber attacks,
efficiency, thus increasing profitability, pulled on. The blockchain, which takes its reliability
from encrypted transactions and distributed ledger technology, also derives its real-time from
the ability of a transaction made through this technology to be seen on the devices of other
users at the same time. This system, which is also safe against any cyber attack, provides its
efficiency with this real-time and time saving with the cost it provides. Considering all these
positive contributions, it can be said that it affects the profitability of the company. In this
study, where 10T technology is the input, BD technology is the output and Al technology is
the technology that manages the system in the ecosystem formed by digital technologies, in
this study CC takes the role of functional interaction; The relationship of accounting with the
aforementioned new generation technologies, the relationship of blockchain technology with
new generation technologies and accounting are discussed. For this purpose, the concepts of
blockchain technology, blockchain accounting, CC, cloud accounting, industry 4.0, BD, Al,
distributed ledger technology have been examined in national and international publications,
especially in recent years. In the study, it was concluded that blockchain accounting is
suitable for accounting basic principles and accounting purposes, it will not change
accounting purposes and add value, it will transform accounting functions by enabling real-
time accounting, but despite this transformation, it will increase the value of accounting
science by serving accounting principles and accounting purposes. The limitation of this study
is the speed of technological change. Its development, and the transition process of the
accounting system to blockchain accounting and the relationship of the blockchain with other
technologies will be examined. The limitation of this study is the speed of technological
change.

Keywords: Blockchain Technology, Accounting, Digitalization, Industry 4.0.

136



BiST SURDURULEBILIRLIK ENDEKSINDEKI ISLETMELERIN FINANSAL YAPI
FARKLILIKLARIN BELIRLENMESI UZERINE ARASTIRMA

Dog. Dr. Jale Saglar
Cukurova Universitesi, Tiirkiye
jsaglar@cu.edu.tr
ORCID: 0000-0001-7152-9807

Dog. Dr. Gamze Vural
Cukurova Universitesi, Tiirkiye
gvural@cu.edu.tr
ORCID: 0000-0001-8315-3229

OZET

Zaman igerisinde gelisen ve degisen ¢evre bilinci ve sosyal sorumluluk algisi ile birlikte
kurumsal stirdiirtilebilirlik isletmeler agisindan giin gegtikge daha 6nemli bir kavram haline
gelmektedir. Bireyler, isletmeler ve devletler karar ve faaliyetlerinde siirdiiriilebilirlik
ilkelerine uyum konusunda daha duyarli hale gelmektedir. Kurumsal Siirdiriilebilirlik,
isletmelerde uzun vadeli deger yaratmak amaciyla, ekonomik, ¢evresel ve sosyal faktorlerin
kurumsal yonetim ilkeleri ile birlikte isletme faaliyetlerine ve karar mekanizmalarina
uyarlanmas1 ve bu konulardan kaynaklanabilecek risklerin  yOnetilmesi olarak
tamimlanmaktadir (BIST, 2021). isletmelere yol gosteren ve isletmelerin siirdiiriilebilirlik
politikalarina iligskin bilgiyi de sorumlu yatirimcilara ileten bir platform olusturmak amaciyla
2014 yilindan bu yana Borsa Istanbul biinyesinde BIST Siirdiiriilebilirlik Endeksi
hesaplanmaya ve endekse giren isletmeler ilan edilmeye baglanmistir. Zaman igerisinde
strdiiriilebilirlik ilkelerine uyumu yiiksek olan isletmelerle ilgili hassasiyetlerin artacagi ve
bunun isletmenin finansal bagarisint etkileyecegi Ongoriilmektedir.  Siirdiiriilebilirlik
konusunda hassasiyeti olan yatirimcilarin bu firmalara yatirnrm konusunda pozitif ayrima
yonelmeleri beklenmektedir. Siirdiiriilebilir endeksine giren isletmelerin yatirimer agisindan,
risk ve getiri yoniinden, menkul kiymet yatirimeilart i¢in cazip bir alternatif olup olmadigi
yoniinde pek cok caligma bulunmaktadir. Ancak siirdiiriilebilirlik endeksinde bulunan
isletmelerin diger isletmelere gore finansal agidan farkli bir yapiya sahip olup olmadigi da
incelenmesi gereken diger bir konudur. Bu ¢alismanin temel amaci; BIST siirdiiriilebilirlik
endeksinde yer alan isletmelerle bunlarin disinda kalan isletmelerin finansal yapilarinda
farklilik olup olmadigini belirlemektir. Buna gore, BIST de islem goren, finans sektorii
disinda kalan ve diizenli verisine ulasilabilen isletmeler arastirma kapsamina alinmistir. Bu
isletmelerin Kamuyu Aydimnlatma Platformunda (KAP) yayimlanan 2018,2019 ve 2020
yilsonu finansal verilerine gore likidite, karlilik, faaliyet ve bor¢ yap1 olmak {izere toplam 40
finansal oran hesaplanmistir. Toplam 661 gozlemle calisilmistir. 661 isletme verisi
stirdiiriilebilirlik endeksinde ilan edilen isletmeler ile bunlarin disinda kalan isletmeler olarak
iki gruba ayrilmistir. Independent Samples T-test ile bu 40 finansal orandan hangilerinin iki
grup arasinda istatistiksel olarak anlamli farklilik gosterdigi belirlenmistir. Arastirma sonunda
%095 gliven diizeyinde aralarinda anlaml farklilik gosteren 13 finansal oran tespit edilmistir.
Sonuglar genel olarak degerlendirildiginde Siirdiiriilebilirlik endeksindeki firmalarin
alikonulan karlarin toplam kaynak igindeki paymin endekste olmayan firmalardan daha
yliksek oldugu, borclanma kapasitelerinin daha iyi oldugu soOylenebilir. Siirdiiriilebilirlik
endeksine giren firmalarin kaldirag diizeyi daha yiiksektir ancak bor¢lar i¢inde kisa vadeli
bor¢larinin daha az oldugu dikkat cekmektedir. Kisa vadeli bor¢lar1 yaninda stirdiiriilebilirlik
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endeksindeki firmalarin stoklarinin ve kisa vadeli alacaklarmin da diisiik diizeylerde olmasi,
bu gruptaki firmalarin donen varlik ve nakit yonetimi acisindan daha rahat oldugu seklinde
yorumlanabilir.
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ABSTRACT

Corporate sustainability is becoming a more important concept for businesses in the
advancing and changing environmental awareness and social responsibility perception over
time. Individuals, companies, and governments are becoming more sensitive to sustainability
principles in their decisions and activities. Corporate Sustainability is defined as the
adaptation of economic, environmental, and social factors to company activities and decision
mechanisms together with corporate governance principles to create long-term value in
companies and to manage the risks that may arise from these issues. To create a platform that
guides companies and conveys information about companies' sustainability policies to
responsible investors, BIST Sustainability Index has been calculated and the companies
included in the index have started to be announced within Borsa Istanbul since 2014. It is
predicted that, over time, interest in businesses that comply with sustainability principles will
increase and this will affect the financial success of the company. Investors who are sensitive
about sustainability are expected to turn positive on investment in these companies. There are
many studies on whether businesses included in the sustainable index are an attractive
alternative for financial investors in terms of risk and return. However, whether the businesses
included in the sustainability index have a different financial structure compared to other
businesses is another issue that needs to be examined. The main purpose of this study is to
determine whether there is a difference in the financial structures of the businesses included in
the BIST sustainability index and those other than them. Accordingly, companies that are
traded in BIST, except for the financial sector and whose regular data can be accessed, were
included in the study. A total of 40 financial ratios (liquidity, profitability, activity, and debt
structure ratios) were calculated according to the 2018,2019, and 2020 year-end financial data
of these companies published on the Public Disclosure Platform. It was studied with a total of
661 observations. The 661 company data are divided into two groups as companies declared
in the sustainability index and companies excluded from them. With the Independent Samples
T-test, it was determined which of these 40 financial ratios showed a statistically significant
difference between the two groups. At the end of the research, 13 financial ratios that differ
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significantly between them at a 95% confidence level were determined. When the results are
evaluated in general, it can be said that the share of retained profits in the total resource is
higher and their borrowing capacity is better. Companies included in the sustainability index
have a higher leverage level, but it is noteworthy that their short-term debts are less within
their debts. The low levels of stocks and short-term receivables of companies in the
sustainability index besides their short-term debts can be interpreted as the companies in this
group are more comfortable in terms of current assets and cash management.

Keywords: The Businesses Traded in BIST, Sustainability, Financial Ratios
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OZET

Stirdiiriilebilir bir yasam kalitesi saglayabilmek icin siirdiiriilebilir bir enerji sistemi
olusturulmasi gerekmektedir. Geleneksel enerji kaynaklarinin her gegen giin azalmasi ve bu
kaynaklarin ¢evreye ve insana olan zararlarinin artmasi toplumlar1 alternatif enerji kaynagi
olan yenilenebilir enerji kaynaklarina yoneltmistir. Bu ¢alismanin amaci TR81 bolgesinin
yenilenebilir enerji kaynaklarinin Biyoenerji (Biyokiitle), Giines Enerjisi, Hidroenerji
(Hidroelektrik Enerji), Jeotermal Enerji ve Riizgar Enerjisi olmak {izere bes kategoride
incelenmesidir. Sonug olarak bdlgenin yenilenebilir enerji potansiyeli ¢ikarilmis olup, gerek
yerli ve yabanci 0zel sektor gerekse belediyeler ve diger kamu kurumlarinin yatirimlari igin
ekonomik etiit ve fizibilitelerini yonlendirebilecek bir yol haritasi olusturulmustur. Ayrica
ileriki donemlerde yenilenebilir enerji alaninda yatirim ve istihdamin artmasi durumunda
hedef gruplar ve nihai yararlanicilarin fayda ve kar diizeyleri degerlendirilmistir
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ABSTRACT

In order to ensure a sustainable quality of life, a sustainable energy system must be
established. The decrease of traditional energy sources and the increase of these resources to
the environment and human beings have led societies to renewable energy sources, which are
alternative energy sources. For this purpose, renewable energy resources of Region TR81 are
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analysed in five categories which are as follows; bioenergy (biomass), solar energy, hydro
energy (hydroelectric power), geothermal energy and wind energy. The region's renewable
energy potential is determined by the work and a guide has been prepared in a short time for
investments of domestic and foreign private sectors as well as municipalities and other public
institutions to direct their economic survey and feasibility. Besides, in case of increased
investment and employment opportunities in the field of renewable energy in the future,
results that raise the level of benefit and profit will be obtained for the target groups and final
beneficiaries.

Keywords: Biomass, Solar Energy, Hydro Energy, Geothermal Energy, Wind Energy.
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